2023 - 2024 / EDOT307 -

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Ders Kodu / Course Code

EDOT307

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 2.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

iletisim ve Kiiltir Endistrisi dersinin amaci, 6grencilere iletisim ve kiiltiir endiistrilerinin
temel kavramlarini, islevlerini, tarihsel gelisimlerini, toplumsal etkilerini ve diger ilgili
konularn 6gretmektir. Bu ders, égrencilere iletisim ve kiltur endustrilerinin nasil ¢galistigini,
iceriklerinin nasil Uretildigini, nasil pazarlandigini ve tiiketiciler tarafindan nasil algilandigini
anlamalarina yardimci olur.

The aim of the Communication and Culture Industry course is to teach students the
basic concepts, functions, historical developments, social effects and other related
topics of the communication and cultural industries. This course helps students
understand how the communication and cultural industries work, how their content is
produced, how it is marketed, and how it is perceived by consumers.

igerigi / Content

iletisim ve Kiiltir Endstrisi dersi, dgrencilere iletisim ve kiiltiir endiistrilerinin temel
kavramlarini, iglevlerini, tarihsel gelisimlerini, toplumsal etkilerini ve diger ilgili konular
ogretmeyi amaglar. Bu ders, 6grencilerin farkl medya turlerini tanimasi, igerik tretimi,
pazarlama ve tiiketim sureglerini anlamasi ve bu endustrilerin toplum tzerindeki etkilerini
degerlendirmesi icin gerekli bilgi ve becerileri saglar. Ayrica, 6grencilere, bu endistrilerde
kariyer yapma konusunda farkl secenekleri kesfetmelerine ve ilgili beceri ve bilgileri
gelistirmelerine yardimci olacak araglari sunar. Ders igerigi, iletisim teorileri, medya tarihi
ve gelisimi, yapisal fonksiyonalizm ve kultur endustrisi, populer kiltur ve toplumsal
cinsiyet, markalagsma, yeni medya ve sosyal medya, haber yapimi, reklamcilik ve iletisim
stratejileri, eglence ve yayincilik endistrileri gibi konulari kapsar.

The Communication and Culture Industry course aims to teach students the basic
concepts, functions, historical developments, social impacts and other related issues
of the communication and culture industries. This course provides students with the
knowledge and skills necessary to recognize different types of media, understand the
processes of content production, marketing and consumption, and assess the impact
of these industries on society. It also provides students with the tools to help them
explore different options for pursuing careers in these industries and develop relevant
skills and knowledge. The course content covers topics such as communication
theories, media history and development, structural functionalism and the culture
industry, popular culture and gender, branding, new media and social media, news
production, advertising and communication strategies, entertainment and publishing
industries.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status




Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

OGRENME GIKTILARI / LEARNING OUTCOMES

S — o . - . - . To understand the basic concepts, functions and historical developments of the communication and
1 lletisim ve kultlr endUlstrilerinin temel kavramlarini, iglevlerini ve tarihsel gelisimlerini anlamak. . .
cultural industries.
5 iletisim ve kdiltiir endiistrilerinde kullanilan farkli medya tiirlerini taniyacaklar ve her birinin ézelliklerini Recognize the different types of media used in the communication and cultural industries and
ve kullanim alanlarini anlamak. understand the characteristics and uses of each.
3 iletisim ve killtiir endiistrilerinde icerik iiretimi, pazarlama ve tiiketim siireglerini anlamak. To understand the (_:ontent production, marketing and consumption processes in the communication
and cultural industries.
4 Yeni Medya ve Sosyal Medya hakkinda bilgi sahibi olacaklardir. They will have knowledge about New Media and Social Media.

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE

217




Hafta / Week

Ogretim Yontem ve

Teknikleri/Teaching Methods On Hazirlik / Preliminary

Teorik Dersler / Theoretical Uygulama Lab

Techniques

1 Girig - iletisim ve Kiiltiir Endistrisi

Introduction - Communication and Culture Industry

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary

Techniques

2 iletisim Teorileri

Communication Theories

Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary

Techniques

3 Medya Tarihi ve Gelisimi

Media History and Development

Teorik Dersler / Theoretical Uygulama Lab ?g&ﬁ;g;:{ﬁg:&ig Methods On Hazirlik / Preliminary

Techniques

4 Medya Turleri: Yayin, Yazili ve Dijital Medya

Media Types: Broadcast, Print and Digital Media

gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\r’:; Methods On Hazirlik / Preliminary

Technigues

5 Yapisal Fonksiyonalizm ve Kdltir Endustrisi

Structural Functionalism and the Culture Industry
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Popiiler Kiiltir ve Toplumsal Cinsiyet
Popular Culture and Gender
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Kiiltir Endiistrisinde imaj Olusturma ve Markalasma
Image Building and Branding in the Culture Industry
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Sinav
Exam
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Yeni Medya ve Sosyal Medya
New Media and Social Media
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Haber ve Haber Yapimi
News and News Making
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Reklamcllik ve iletisim Stratejileri

Advertising and Communication Strategies
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Eglence Endustrisi: Sinema ve Televizyon
Entertainment Industry: Cinema and Television
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 Yayincilik Endustrisi
Publishing Industry
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14 Radyo ve Yayincilik

Radio and Broadcasting
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Toplam / Total: 0 0
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 0
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nun¥ber Percentage of
Contribution (%)
Toplam / Total: 0 0
Basari Notuna Katki Ylizdesi / Contribution to Success Grade(%): 0
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 0
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Toplam / Total: 0 0 0

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 0.00/25.00 = 0.00 ~ 0.00 / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 0.00 / 25.00 = 0.00 ~ 0.00
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [ 116 | 1.1.7 [ 1.1.8 | 1.1.9 [1.1.10(1.1.11[1.1.12|1.1.13|1.1.14 [1.1.15

1.1letisim ve kiiltiir
endiistrilerinin temel
kavramlarini, iglevlerini ve
tarihsel gelisimlerini anlamak. /
To understand the basic 3 4 1 3 4 4 3 5 5 4 4 4 3 4 3
concepts, functions and
historical developments of the
communication and cultural
industries.

2.iletisim ve kiiltir
enddstrilerinde kullanilan farkl
medya turlerini taniyacaklar ve
her birinin 6zelliklerini ve
kullanim alanlarini anlamak. /
Recognize the different types 4 3 1 2 4 4 4 2 4 3 3 4 3 4 5
of media used in the
communication and cultural
industries and understand the
characteristics and uses of
each.

3.iletisim ve killtdr
endstrilerinde igerik Uretimi,
pazarlama ve tiiketim
sureglerini anlamak. / To
understand the content 5 3 1 3 4 4 3 3 2 3 2 3 2 3 4
production, marketing and
consumption processes in the
communication and cultural
industries.

4.Yeni Medya ve Sosyal Medya
hakkinda bilgi sahibi
olacaklardir. / They will have 2 2 2 2 3 2 4 3 3 3 3 3 3 3 3
knowledge about New Media
and Social Media.

Katki Dlzeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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