2023 - 2024 / ENMDA423 - Digital Marketing / Digital Marketing

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Digital Marketing / Digital Marketing

Ders Kodu / Course Code

ENMD423

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 4

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

This course will develop and utilize economic principles to better understand and
explain the expansion and integration of information and communications technologies
into and global economies.

igerigi / Content

It will provide an introduction to concepts and theories useful in analyzing economic
aspects of the digital and information technology revolutions.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)




OGRENME GIKTILARI / LEARNING OUTCOMES

Ogrenciler, irin veya hizmetleri gevrimici olarak tanitmanin temellerini anlarlar. Students understand the basics of promoting products or services online.

Ogrenciler, misterilere ulasmak icin sosyal medya ve e-posta gibi dijital araglar nasil kullanacaklarini Students learn how to use digital tools like social media and email to reach customers.

ogrenirler.

Ogrenciler, dijital pazarlama kampanyalari olusturmayi égrenirler. Students learn about creating digital marketing campaigns.

Dersin ardindan, égrenciler dijital pazarlamanin nasil ¢alistigini ve isletmelerin biiylimesine nasil After the course, students are able to explain how digital marketing works and how it can help
yardimci olabilecegini aciklayabilirler. businesses grow.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1
Globalization and Digitization
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Digital Economy and Network Economy
Digital Economy and Network Economy
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 E-Commerce and E-Work Models
E-Commerce and E-Work Models
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 E-Commerce Management
E-Commerce Management
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Information Technologies and E-Commerce System Design

Information Technologies and E-Commerce System Design
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Integration with Business Models
Integration with Business Models
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Supply Chain Management in E-Commerce
Supply Chain Management in E-Commerce
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Midterm
Midterm
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Logistics Management in E-Commerce
Logistics Management in E-Commerce
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Online Customer Relations Management
Online Customer Relations Management
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Digital Marketing and Communication

Digital Marketing and Communication
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Purchasing Systems in E-Commerce
Purchasing Systems in E-Commerce
Ogretim Yontem ve - o
Teorik Dersler / Theoretical Uygulama Lab Tgknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Security
Security
Ogretim Yontem ve . o
Teorik Dersler / Theoretical Uygulama Lab Tgknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Revision
Revision
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities N y Percentage of
umber S o
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 3.00 3.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 20.00 20.00
Bireysel Calisma / Self Study 5 7.00 35.00
Ev Odevi / Homework 5 7.00 35.00
Final Sinavi / Final Examination 1 3.00 3.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 20.00 20.00
Soru-Yanit / Question-Answer 5 7.00 35.00
Toplam / Total: 19 67.00 151.00
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Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 151.00/25.00 = 6.04 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 151.00 / 25.00 = 6.04 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilari / Program Outcomes
Learning Outcomes 111 (112|113 (114|115 [1.16 [ 1.1.7 | 1.1.8 [ 1.1.9 {1.1.10(1.1.11[1.1.12{1.1.13|1.1.14[1.1.15|1.1.16 [1.1.17

1.0grenciler, iiriin veya
hizmetleri cevrimici olarak
tanitmanin temellerini anlarlar. /
Students understand the
basics of promoting products or
services online.

2.0grenciler, misterilere
ulasmak icin sosyal medya ve
e-posta gibi dijital araglar nasil
kullanacaklarini égrenirler. /
Students learn how to use
digital tools like social media
and email to reach customers.

3.0grenciler, dijital pazarlama
kampanyalar olusturmayi
dgrenirler. / Students learn
about creating digital marketing
campaigns.

4.Dersin ardindan, égrenciler
dijital pazarlamanin nasil
caligtigini ve igletmelerin
biylimesine nasil yardimci
olabilecegini agiklayabilirler. /
After the course, students are
able to explain how digital
marketing works and how it can
help businesses grow.

Katki Dlizeyi / Contribution Level : 1-Cok Duistik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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