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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Digital marketing / Digital marketing

Ders Kodu / Course Code

EYMD403

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 4

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

Bu dersin 6n kosulu yoktur.

This course has no prerequisites.

Amaci / Purpose

Bu dersin amaci, glinimiiziin degisen iletisim kanallari ile degisen ve gelisen pazarlama
anlayisina isik tutmaktir. Geleneksel medya araglarindan ayrisan yontemlerle, internet,
mobil ve diger etkilesimli platformlarin pazarlama dilinyasinda nasil kullanildigi ve
pazarlamaya nasil hizmet ettigi, yerli ve yabanci érneklerle pekistirilecektir.

The aim of this course is to shed light on the changing and developing marketing
understanding with today's changing communication channels. How the internet,
mobile and other interactive platforms are used in the marketing world and how they
serve marketing, with methods that differ from traditional media tools, will be
reinforced with domestic and foreign examples.

igerigi / Content

Ders, dijital pazarlamanin temel kavramlarinda saglam bir temel saglayacaktir. Okumalar,
vaka galismalari ve projeler yoluyla 6grenciler basarili cevrimici pazarlama stratejileri,
kullanici tarafindan olusturulan igerik, arama, sosyal medya ve aglar, mobil ve web analitigi
hakkinda bilgi sahibi olacaklardir.

The course will provide a solid foundation in the key concepts of digital marketing.
Through readings, case studies and projects, students will come away with an
understanding of successful online marketing strategies, user generated content,
search, social media and networks, mobile, and web analytics.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)




OGRENME GIKTILARI / LEARNING OUTCOMES

Yeni iletisim teknolojilerini bagariyla kullanir.

Successfully uses new communication technologies.

Hedef kitleleriyle iletisim kurma ve gelistirmede slreg ve teknikler konusunda bilgi sahibi olur.

Gain knowledge of processes and techniques in communicating and developing with target
audiences.

Alanla ilgili olarak arastirma, planlama, uygulama ve degerlendirme stiregleri hakkinda bilgi sahibi

olur.

Gains knowledge about research, planning, implementation and evaluation processes related to the
field.

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Reklam Kampanyasi Tasarimi
Advertising Campaign Design
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Reklam Kampanyalarinda Metin Yazarlidi.
Copywriting in Advertising Campaigns.
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Reklam Kampanyasinda Gérsel Unsurlar.
Visual Elements in Advertising Campaign.
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Grafik Tasarim ve Reklam Kampanyalarinda Kullanimi.
Use in Graphic Design and Advertising Campaigns.
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Reklam-Tanitim Kampanyalarinda Hedef Kitle.

Target Audience in Advertising-Promotion Campaigns.
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Reklam Kampanyalarinda Gazete Kullanimi.
Newspaper Usage in Advertising Campaigns.
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Reklam Kampanyalarinda Televizyon Kullanimi.
Use of Television in Advertising Campaigns.
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Midterm Exam
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Reklam Kampanyalarinda Sosyal Medya Kullanimi.
Use of Social Media in Advertising Campaigns.
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Reklam Kampanyalarinda Agik Hava Mecra Kullanimi.
Outdoor Media Usage in Advertising Campaigns.
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Stratejik iletisim Uygulamalari.

Strategic Communication Applications.
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12  |Kampanya Olgimii
Campaign Measurement
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Kampanya Sunumlari
Campaign Presentations
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Genel Degerlendirme
General evaluation
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Final Sinavi
Final Exam
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number - A
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities N y Percentage of
umber S o
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 12 3.00 36.00
Derse Katilim / Attending Lectures 14 2.00 28.00
Final Sinavi / Final Examination 1 1.00 1.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 16 2.00 32.00
Okuma / Reading 12 2.00 24.00
Toplam / Total: 56 11.00 122.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 122.00/25.00 = 4.88 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 122.00 / 25.00 = 4.88 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1141115 (116|117 | 118 [ 1.1.9 |1.1.10(1.1.11|1.1.12|1.1.13 {1.1.14|1.1.15|1.1.16 | 1.1.17

1.Yeni iletisim teknolojilerini
basariyla kullanir. /
Successfully uses new
communication technologies.

2.Hedef kitleleriyle iletisim
kurma ve gelistirmede slreg ve
teknikler konusunda bilgi sahibi
olur. / Gain knowledge of
processes and techniques in
communicating and developing
with target audiences.

3.Alanla ilgili olarak arastirma,
planlama, uygulama ve
degerlendirme siirecleri
hakkinda bilgi sahibi olur. /
Gains knowledge about
research, planning,
implementation and evaluation
processes related to the field.

Katki Dlzeyi / Contribution Level : 1-Cok Diisuk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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