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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

New Media Advertising / New Media Advertising

Ders Kodu / Course Code

EYMD201

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 7.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Yeni Medya Reklamciligi dersinin amaci, reklamciliga iliskin temel kavramsal ve kuramsal
bilgilerin ve yeni medya kavraminin, 6zelliklerinin ve yeni medyanin gelisiminin ele alinarak
bu baglamda dijital reklam tiirlerinin kapsamli olarak anlagiimasini saglamaktir.

The aim of the New Media Advertising course is to provide a comprehensive
understanding of the basic conceptual and theoretical knowledge of advertising and
the concept of new media, its features and the development of new media in this
context, and digital advertising types in this context.

igerigi / Content

Reklama iligkin temel kavram ve kuramlarin ele alinmasi, Yeni medya kavrami, 6zellikleri
ve yeni medyanin gelisiminin degerlendirilmesi, dijital reklam turlerinin incelenmesi.

Discussion of basic concepts and theories related to advertising. The concept of new
media, its features and evaluation of the development of new media, examination of
digital advertising type.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Ders notlari, Glincel makaleler, )

Fons Van Dyck, Yeni Nesil Reklamcilik, 2017, Istanbul: The Kitap Yayinlar
R. Gilay Oztiirk, Dijital Reklamcilik ve Genglik, 2013, Istanbul: Beta Basim
Nurhan Bablir Tosun vd., Reklam Yonetimi, 2018, istanbul: Beta Basim
Miige Elden, Reklam ve Reklamcilik, 2009, istanbul: Say Yayinlari

Lecture notes, Current articles )

Fons Van Dyck, Yeni Nesil Reklamcilik, 2017, Istanbul: The Kitap Yayinlari
R. Gilay Oztiirk, Dijital Reklamcilik ve Genglik, 2013, Istanbul: Beta Basim
Nurhan Bablir Tosun vd., Reklam Yonetimi, 2018, istanbul: Beta Basim
Miige Elden, Reklam ve Reklamcilik, 2009, istanbul: Say Yayinlari

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogretim Uyesi Sezgi Turfanda




OGRENME GIKTILARI / LEARNING OUTCOMES

Ogrenci reklamciliga iliskin temel kavramsal ve kuramsal bilgileri tanimlayabilecektir. The student will be able to define the basic conceptual and theoretical knowledge of advertising.
Ogrenci, yeni medya kavramini, 6zelliklerini ve gelisimini tanimlayabilecekiir. The student will be able to define the concept, characteristics and development of new media.
Ogrenci internet ortamindaki farkli reklam tiirlerini tanimlayabilecek ve uygulayabilecektir. The student will be able to define and apply different types of advertisements on the internet.
Ogrenci reklamin yapisi ve isleyis siireci ile ilgili degerlendirme yapabilecektir. The student will be evaluate the structure and functioning process of advertising.

Ogrenci internet ortaminda etkin reklam yazabilecek ve uygulayabilecektir. The student will be write and apply effective advertising on the internet.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE

217




Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Pazarlama, Pazarlama Karmasi ve Reklam iligkisi
Marketing, Marketing Mix and Advertising Relationship
. . gretim Yont N _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Toplumlarin evrimi ve degisen pazarlama yaklasimlan
Evolution of societies and changing marketing approaches
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Biitiinlesik Pazarlama iletisimi Yaklagimi
Integrated Marketing Communication Approach
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Reklamin kavramsal gergevesi ve 6zellikleri
Conceptual framework and features of advertising
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Reklamin amaglari, islevleri ve turleri

Advertising purposes, functions and types
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 iletisim kavrami ve iiletisim siireci
The concept of communication and the communication process
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Reklam igleyis surecine iligkin modeller
Models related to the advertising functioning process
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Vize
Mid-term
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Yeni medya kavrami ve gelisimi
The concept of New Media and its development
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 |internet reklamciligi
Internet advertising
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Dijital reklam turleri

Digital ad types
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 internet ortaminda reklam yazimi
Copywriting on the internet
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 Yeni medyada reklam uygulama teknikleri
Advertising application techniques in new media
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14 Dijital reklam turleri

Digital ad types

517




DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 20.00 20.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 20.00 20.00
Derse Katilim / Attending Lectures 1 20.00 20.00
Final Sinavi / Final Examination 1 35.00 35.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 20.00 20.00
Okuma / Reading 1 35.00 35.00
Tartigsma / Discussion 1 25.00 25.00
Toplam / Total: 7 175.00 175.00
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Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 175.00/25.00 = 7.00 ~ 7.00 / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 175.00 / 25.00 = 7.00 ~ 7.00

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilari / Program Outcomes
Learning Outcomes 111 (112|113 (114|115 [1.16 [ 1.1.7 | 1.1.8 [ 1.1.9 {1.1.10(1.1.11[1.1.12{1.1.13|1.1.14[1.1.15|1.1.16 [1.1.17

1.0grenci reklamciliga iligkin
temel kavramsal ve kuramsal
bilgileri tanimlayabilecektir. /
The student will be able to 5 3 3 2 4 3 4 5 3 5 5
define the basic conceptual
and theoretical knowledge of
advertising.

2.0grenci, yeni medya
kavramini, 6zelliklerini ve
gelisimini tanimlayabilecektir. /
The student will be able to 5 5 3 4 5 5 5 4 3 3 4
define the concept,
characteristics and
development of new media.

3.0grenci internet ortamindaki
farkli reklam tirlerini
tanimlayabilecek ve
uygulayabilecektir. / The 5 5 3 5 5 3 5 5 4 3 5
student will be able to define
and apply different types of
advertisements on the internet.

4.0grenci reklamin yapisi ve
isleyis sureci ile ilgili
degerlendirme yapabilecektir. /

The student will be evaluate 5 5 5 4 3 2 3 3 4 4 4
the structure and functioning
process of advertising.

5.0grenci internet ortaminda
etkin reklam yazabilecek ve
uygulayabilecektir. / The
student will be write and apply
effective advertising on the
internet.

Katki Dlzeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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