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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Digital Advertising and Social Media / Digital Advertising and Social Media

Ders Kodu / Course Code

GETO07006

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Teknolojideki gelismelerle birlikte ortaya ¢ikan sosyal medyanin reklamcilik alanina
getirdigi yenilikler ve degisimler baglaminda, dijital reklam tirleri ve dijital reklam ortamlarn
kapsamli sekilde incelenecektir.

In the context of innovations and changes brought by social media to the field of
advertising, which emerged with the developments in technology, digital advertising
types and digital advertising environments will be examined in detail.

igerigi / Content

Bu ders kapsaminda, reklamcilik alanina iligkin kavramsal ve kuramsal bilgiler temelinde
Internet ortamindaki pazarlama ve reklam stratejileri ile yeni trendler ele alinacak ve
glincel uygulamali érnekler incelenecektir.

Within the scope of this course, current applied examples will be examined on the
basis of conceptual and theoretical knowledge of the field of advertising, and
marketing and advertising strategies and new trends in the Internet environment will
be discussed.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogretim Uyesi Sezgi Turfanda




OGRENME GIKTILARI / LEARNING OUTCOMES

Yeni iletisim teknolojilerini bagariyla kullanir.

Successfully uses new communication technologies.

Dijital reklamda hedef kitle ile iletisim kurma ve gelistirmede siire¢ ve teknikler konusunda bilgi sahibi
olur.

Gain knowledge of processes and techniques in communicating and developing with the target
audience in digital advertising.

Alanla ilgili olarak arastirma, planlama, uygulama ve degerlendirme stiregleri hakkinda bilgi sahibi
olur.

Gains knowledge about research, planning, implementation and evaluation processes related to the
field.

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Pazarlama ve Pazarlama Yaklagimlari
Marketing and Marketing Approaches
. . gretim Yont N _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Pazarlama Karmasi ve Pazarlama iletisimi Araglari
Marketing Mix and Marketing Communication Tools
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Biitiinlesik Pazarlama iletisimi Araci olarak Reklam
Advertising as an Integrated Marketing Communications Tool
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Reklam Turleri
Types of Advertising
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Reklamin iletisim ve Isleyis Siirecine iliskin Modeller

Models Regarding the Communication and Operational Process of
Advertising
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Stratejik Reklam Kampanya Planlamasi
Strategic Advertising Campaign Planning
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 internetin Geligimi: Web 1.0- Web 2.0- Web 3.0- Web 4.0
The Development of the Internet: Web 1.0- Web 2.0- Web 3.0- Web
4.0
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Vize
Mid-term
Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁh‘:};:{ﬁgggﬂ\r/‘z Methods On Hazirlik / Preliminary
Technigues
9 Yeni Medya ve Dijital Reklamcilik
New Media and Digital Advertising
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Bélimleme, Hedefleme, Konumlandirma ve internette Reklam
Hazirlama Siireci
Segmentation, Targeting, Positioning and Internet Ad Preparation
Process
. . Ogretim Yoéntem ve - o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
11 Arama Motoru Pazarlamasi (SEM - SEO) ve Géruntili (Display)

Reklamlar

Search Engine Marketing (SEM - SEO) and Display Ads

417




Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Sosyal Medya, Sosyal Medya Reklamlari ve Etkileyen (Influencer)
Pazarlama
Social Media, Social Media Ads and Influencer Marketing
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 igerik (Content) Pazarlamasi ve Yeniden Pazarlama (Remarketing)
Content Marketing and Remarketing
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14 Dijital Reklam Tdrleri

Types of Digital Ads
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 10.00 10.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 5 5.00 25.00
Derse Katilim / Attending Lectures 13 5.00 65.00
Final Sinavi / Final Examination 1 10.00 10.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 5 5.00 25.00
Toplam / Total: 25 35.00 135.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 135.00/25.00 = 5.40 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 135.00 / 25.00 = 5.40 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilari / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [ 116 |1.1.7 [1.1.8 | 1.1.9 [1.1.10[1.1.11]1.1.12[1.1.13

1.Yeni iletisim teknolojilerini
basariyla kullanir. /
Successfully uses new
communication technologies.

2.Dijital reklamda hedef kitle ile
iletisim kurma ve gelistirmede
sure¢ ve teknikler konusunda
bilgi sahibi olur. / Gain
knowledge of processes and
techniques in communicating
and developing with the target
audience in digital advertising.

3.Alanla ilgili olarak arastirma,
planlama, uygulama ve
degerlendirme suregleri
hakkinda bilgi sahibi olur. /
Gains knowledge about
research, planning,
implementation and evaluation
processes related to the field.

Katki Dizeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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