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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Digital marketing / Digital marketing

Ders Kodu / Course Code

EYMD425

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 4

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

Bu dersin 6n kosulu yoktur.

This course has no prerequisites.

Amaci / Purpose

Bu ders, geleneksel ile yeni medyanin farkliliklarini, yeni medyanin gelisim ve doniisim
surecini, yeni medya ile ilgili kuramlari, yeni medyanin yarattigi medya kavramlarini, sosyal
aglar tarihini, pazarlama ve buttinlesik pazarlama iletisimin gelisim ve dénliglim strecini,
dijital pazarlamanin gevresini ve etkileyen faktorleri, dijital pazarlama uygulamalari ile
dijital pazarlama kampanya planlama sureci ve uygulamalarini incelemeyi, anlamayi ve
6grenmeyi amaglamaktadir.

This course covers the differences between traditional and new media, the
development and transformation process of new media, theories about new media,
media concepts created by new media, the history of social networks, the
development and transformation process of marketing and integrated marketing
communication, the environment of digital marketing and its influencing factors. aims
to examine, understand and learn about marketing practices and digital marketing
campaign planning process and practices.

igerigi / Content

Ders, dijital pazarlamanin temel kavramlarinda saglam bir temel saglayacaktir. Okumalar,
vaka galigmalari ve projeler yoluyla 6grenciler basarili gevrimigi pazarlama stratejileri,
kullanici tarafindan olusturulan icerik, arama, sosyal medya ve aglar, mobil ve web analitigi
hakkinda bilgi sahibi olacaklardir.

The course will provide a solid foundation in the key concepts of digital marketing.
Through readings, case studies and projects, students will come away with an
understanding of successful online marketing strategies, user generated content,
search, social media and networks, mobile, and web analytics.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

1.Chaffey, D. ve Chadwick, E. F. (2016). Dijital Pazarlama: Strateji, YUriitme ve
Uygulama, ¢ev: Apaydin, F. ve Aksakal, A. Pearson Education Limited.

2.Clow, K. E. ve Baack, D. (2016). Biitinlesik Reklam, Tutundurma ve Pazarlama iletigimi,
gev: Oztiirk, R. G. Ankara: Nobel Akademik Yayincilik.

3.Karahasan, F. (2012). Taslar Yerinden Oynarken Dijital Pazarlamanin Kurallar, istanbul:
Dogan Kitap.

4 .Kingsnorth, S. (2017). Dijital Pazarlama Stratejisi: Cevrimici (Online) Pazarlamaya
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5.Kotler, P. ve Armstrong, G. (2016). Principles of Marketing, Pearson Education Limited,
England.

6.Kotler, P. Kartajaya, H. ve Setiawan, |. (2010). Pazarlama 3,0. gev: Diindar, K. istanbul:
Optimist Yayinlari.

7.Kotler, P. Kartajaya, H. ve Setiawan, |. (2017). Pazarlama 4,0. gev: Ozata, N.
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13.0dabasl, Y. ve Baris, G. (2015). Tiiketici Davranisi, istanbul: Mediacat Kitaplari.
14.Ryan, D. (2016). Dijital Pazarlama: Dijital Kusaga Seslenmek igin Pazarlama
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17.Ackland, R. (2013). Web Social Science: Conmobilts, Data And Tools For Social
Scientists In The Digital Age, Sage Publications Ltd. Printed and bound by CPI Group (UK)
Ltd.

18.Evans, L. L. (2012). Social Media Marketing: Strategies For Engaging in Facebook,
Twitter & Other Social Media, QUE, Printed in the United States Of America.
19.Giigdemir, Y. (2017). Sosyal Medya: Halkla Iligkiler, Reklam ve Pazarlama, istanbul:
Derin Yayinlari.

20.Hinton, S. ve Hjorth L. (2013). Understanding Social Media, Sage Publications Ltd.
Printed and bound by CPI Group (UK) Ltd.

21.Jenkins, H., Ford, S. ve Green, J. (2013). Spreadable Media: Creating Value And
Meaning In A Networked Culture, New York University Press, New York and London.
Manufactured in the United States of America.

22 Kawasaki, G. ve Fitzpatrick, P. (2015). Sosyal Medya Sanati, gev: Benveniste, M.
Istanbul: MediaCat Kitaplari.

23.Mestgi, A. (2017). internette Reklamcilik: Diinyada ve Tiirkiye'de internet ve internet
Reklamciligi Kavramlar, istanbul: Pusula 20 Teknoloji.

24.0zgﬁveq, N. (2015). Sosyal Adlarda Markalagma: Dijital Ortamlardaki Reklam
Uygulama Ornekleri, ed. Ozkan, A. Tandacggtines, N. & Onaydogan, B. Yeni Medya ve
Reklam, istanbul: Derin Yayinlan, s: 111-130.

25. Tandaggunes, N. (2015). Yeni ve “Oyun” Olgusunun Degigen Kiltir islevi:
Advergaming, ed. Ozkan, A. Tandaggiines, N. & Onaydogan, B. Yeni Medya ve Reklam,
istanbul: Derin Yayinlar, s: 253-279.

26.Arslan, K. ve Arslan, P. (2012). Mobil Pazarlama (SoLoMo), istanbul: Papatya
Yayincilik Egitim.

27.Hopkins, J. ve Turner, J. (2013). Mobil Pazarlama Hakkinda Her Sey: Araglar,
Stratejiler, Deneyimler, ¢ev: Giindliz, B. istanbul: Optimist Yayin Dagtim.

28.Kalan, 0. (2015). Postmoden Tiiketim ve Mobil Pazarlama Stratesi Olarak Viral
Reklam, ed. Ozkan, A. Tandaggiines, N. & Onaydogan, B. Yeni Medya ve Reklam,
istanbul: Derin Yayinlar, s: 281-299.

29.Nelson-Field, K. (2017). Viral Pazarlama: Paylasim Bilimi, cev: Arslanpay, S. istanbul:
The Kitap Yayinlari.

30.Binark, M. (2014). Yeni Medya Calismalarinda Arastirma Yontem ve Teknikleri, drl.
Binark, M. istanbul Ayrinti Yaynlari.

31.Crowley, D. ve Heyer, P. (2010). iletisim Tarihi: Teknoloji-Kiiltiir-Toplum, gev: Ersbz, B.
Ankara: Phoneix Yayinevi.
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Ogretim Uyesi (Uyeleri) / Faculty

Dr.Ogr.Uyesi Hakan TAN

Dr.Ogr.Uyesi Hakan TAN

Member (Members)
OGRENME CIKTILARI/ LEARNING OUTCOMES
1 Yeni iletisim teknolojilerini basaryla kullanir. Successfully uses new communication technologies.
2 Hedef kitleleriyle iletisim kurma ve gelistirmede stire¢ ve teknikler konusunda bilgi sahibi olur. S:Cii?el:]r;zgledge o |ptesesises 2l sehinlgies T womn e s el el i e
3 gl::la ilgili olarak arastirma, planlama, uygulama ve degerlendirme stiregleri hakkinda bilgi sahibi fCi:‘.ealidrTs knowledge about research, planning, implementation and evaluation processes related to the
4 Dijital pazarlama kavram, kuram ve uygulamalarina hakim olur. Masters digital marketing concepts, theories and practices.
5 Dijital pazarlama uygulamalarini gergeklestirebilirler. They can carry out digital marketing applications.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods

On Hazirlik / Preliminary

Techniques

1 Tanisma, Dersin Tasarimi ve Ders igeriginin Paylasiimasi

Meeting, Course Design and Sharing the Course Content

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary

Techniques

Medyanin Gelenekselden Yeni Medya Kuramina Gelisim Ve
Déniisiim Siireci: insan iletisimin Gok Kisa Bir Kronolojisi, iletisim,
iletisim islevleri, lletisim Bilimi, Kitle iletisimi, Kitle iletisim Araclan ile
iletisim Arasindaki Farklar, Yeni Medya Kavrami ve Kuraminin
Gelisimi, Yeni iletisim Teknolojileri ile iletisimin Ozelliklerinin
Butinlesmesi

Development and Transformation Process of Media from Traditional
to New Media Theory: A Very Short Chronology of Human
Communication, Communication, Communication Functions,
Communication Science, Mass Communication, Differences Between
Mass Media and Communication, Development of New Media
Concept and Theory, Integration of Communication Features with
New Communication Technologies

Teorik Dersler / Theoretical Uygulama Lab ?g&ﬁ;ﬁ;gﬁgj&iﬁz Methods On Hazirlik / Preliminary

Techniques

Yeni Medya Kuraminin llkeleri ve Unsurlari ile Yeni Medyanin
Yarattigi Medya Kavramlarn: Hiz, Internet, Yéndesme, Kiresellesme,
Sibernetik, Sanallik, Olciimleme, Etkilesimlilik, Paylasimcilik,
Katiimcilik, Odenen Medya (Paid Media), Sahip Olunan Medya
(Owned Media), Kazanilan Medya (Earned Media), Etkilesimli Medya
(Interactive Media)

Principles and Elements of New Media Theory and Media Concepts
Created by New Media: Speed, Internet, Convergence, Globalization,
Cybernetics, Virtuality, Measurement, Interactivity, Sharing,
Participation, Paid Media, Owned Media, Earned Media, Interactive
Media

Teorik Dersler / Theoretical Uygulama Lab -?gl:ﬁ}:(r:;:i(ﬁgtsgi\éz Methods On Hazirlik / Preliminary

Techniques

Butlinlesik Pazarlama lletisimi ve Gelisim Siireci : Pazarlama Nedir?,
Pazarlama Karmasi ve Dort (P), Pazarlama Karmasina Eklenmek

4 istenen Yeni (P)'Ler, Pazarlama iletisimi Kavramu, Biitiinlesik
Pazarlama lletisimi, Pazarlama 3.0, 4.0 ve 5.0 Kavramlari

Integrated Marketing Communications and Development Process:
What is Marketing?, Marketing Mix and Four (Ps), New (Ps) to be
Added to Marketing Mix, Concept of Marketing Communication,
Integrated Marketing Communications, Marketing 3.0, 4.0 and 5.0
Concepts
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques

Bitlinlesik Pazarlama lletisimi ve Gelisim Sureci : Pazarlama

Yonetimindeki Donuslim ve Modern Pazarlama, Buttinlesik

Pazarlama lletigsimi Karmasi, Butlinlesik Pazarlama lletigimi ile Sosyal

Medya lligkisi

Integrated Marketing Communications and Development

Process:Transformation in Marketing Management and Modern

Marketing, Integrated Marketing Communication Mix, Relationship

between Integrated Marketing Communication and Social Media

. . Ogretim Yont .. .

Teorik Dersler / Theoretical Uygulama Lab Tgl:(r:ill(rlrc\arils)l'rt‘asgi\rgz Methods On Hazirlik / Preliminary
Techniques

Dijital Pazarlama: Dijital Dénlsume ltici Giigler Ve Engeller,

Geleneksel ve Dijital Medyada Pazarlama ve Reklam Farkliliklari,

Dijital Pazarlama Cevresi, Dijital Pazarlama Somut ve Soyut

Faydalan

Digital marketing: Drivers and Barriers to Digital Transformation,

Differences in Marketing and Advertising in Traditional and Digital

Media, Digital Marketing Environment, Tangible and Intangible

Benefits of Digital Marketing

. . gretim Yont N -

Teorik Dersler / Theoretical Uygulama Lab '(I?SIEEiII(rIneri/E)I'Z:&i\rQZ Methods On Hazirlik / Preliminary
Techniques

Agizdan AJiza Pazarlama, Viral ve Buzz Pazarlama

Word of mouth, Viral and Buzz Marketing

Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁ;;{g:{ﬁgtsgig Methods On Hazirlik / Preliminary
Technigues

Ara Sinav

Midterm Exam

Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Techniques

igerik Pazarlama, Adwords ve Reklam Bantlar Reklamciligi, Mobil
Reklamcilik/Pazarlama

Content Marketing, Adwords and Banner Advertising, Mobile
Advertising/Marketing
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
Arama Motoru Pazarlamasi (SEM- Search Engine Marketing),
10 Advergaming, E-Mail/E-Posta Pazarlamasi, Video Reklamciligi,
Sosyal Medya Reklamciligi/Pazarlamasi
Search Engine Marketing (SEM- Search Engine Marketing),
Advergaming, E-Mail/E-Mail Marketing, Video Advertising, Social
Media Advertising/Marketing
Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;;{g:{ﬁg:ggi\;z Methods On Hazirlik / Preliminary
Technigues
11 Durum Analizi, Arastirma, SWOT ve PEST, Dilimleme
(Segmentasyon), Amacinin ve Stratejisinin Belirlenmesi, Biitce,
Situation Analysis, Research, SWOT and PEST, Slicing
(Segmentation), Determination of Purpose and Strategy, Budget,
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
12 Medya Mecralarini Belirlemek ve Dijital Reklam Maliyet Hesaplama
Cesitleri
Determining Media Channels and Calculation Types of Digital
Advertising Costs
. . Ogretim Yontem ve .. .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Grup Caligmasi Dijital Pazarlama Kampanya Uygulamalari
Group Work; Digital Marketing Campaign Practices
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Grup Calismasi; Dijital Pazarlama Kampanya Uygulamalari
Group Work; Digital Marketing Campaign Practices
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
15 Final Sinavi
Final Exam
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DEGERLENDIRME / EVALUATION

. Saval Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nurr¥ber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nun¥ber Percentage of
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basari Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
L Sayi/ (Saat) / (Saat) / Total
SR Er e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 12 3.00 36.00
Derse Katilim / Attending Lectures 14 2.00 28.00
Final Sinavi / Final Examination 1 1.00 1.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 16 3.00 48.00
Okuma / Reading 12 2.00 24.00
Toplam / Total: 56 12.00 138.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 138.00/25.00 = 5.52 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 138.00 / 25.00 = 5.52 ~

718




PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1141115 (116|117 | 118 [ 1.1.9 |1.1.10(1.1.11|1.1.12|1.1.13 {1.1.14|1.1.15|1.1.16 | 1.1.17

1.Yeni iletisim teknolojilerini
basariyla kullanir. /
Successfully uses new
communication technologies.

2.Hedef kitleleriyle iletisim
kurma ve gelistirmede slreg ve
teknikler konusunda bilgi sahibi
olur. / Gain knowledge of
processes and techniques in
communicating and developing
with target audiences.

3.Alanla ilgili olarak arastirma,
planlama, uygulama ve
degerlendirme siirecleri
hakkinda bilgi sahibi olur. /
Gains knowledge about
research, planning,
implementation and evaluation
processes related to the field.

4 Dijital pazarlama kavram,
kuram ve uygulamalarina
hakim olur. / Masters digital
marketing concepts, theories
and practices.

5.Dijital pazarlama
uygulamalarini
gerceklestirebilirler. / They can
carry out digital marketing
applications.

Katki Dlzeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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