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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

New Media Advertising / New Media Advertising

Ders Kodu / Course Code

EYMD222

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 2.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

Bu dersin 6n kosulu yoktur.

This course has no prerequisites.

Amaci / Purpose

Bu dersin amaci, internet ortamindaki pazarlama ve reklam stratejilerini, yeni trendlerini ve

marka yonetimi stratejilerini incelemeyi hedefler.

The aim of this course is to examine the marketing and advertising strategies, new
trends and brand management strategies in the Internet.

igerigi / Content

Bu derste internet tabanl reklam kampanyalari da ele alinir.

Internet-based advertising campaigns are also covered in this course.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None
Kitabi / Malzemesi / Onerilen Yok None

Kaynaklar / Books / Materials /
Recommended Reading

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)




OGRENME GIKTILARI / LEARNING OUTCOMES

Sosyal medya yonetimini, online mecralara yonelik pazarlama ve reklamcilik yéntemlerini bilir, dijital
pazarlama alanlari igin strateji gelistirebilir.

Knows social media management, marketing and advertising methods for online channels, can
develop strategies for digital marketing areas.

interaktif kampanya yiiriitebilecek seviyeye gelmek.

To reach the level of conducting an interactive campaign.

interaktif reklamciligi sekillendiren yaratici, tasarimsal ve sosyal unsurlari analiz edebilmis ve tartismis
olmak.

To be able to analyze and discuss the creative, design and social elements that shape interactive
advertising.

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Reklamin tanimi ve bilesenleri. Takimlarin belirlenmesi. 1. Kampanya
brief'inin verilmesi.
Definition and components of advertising. Determination of teams.
Giving the first campaign brief.
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Arastirma ve konumlandirma. Kavramsal distinme.
Research and positioning. Conceptual thinking.
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Reklam metni yazmak. iggéril.
Writing ad copy. Insight.
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Kampanya sunumlari ve degerlendirmeler.
Campaign presentations and evaluations.
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Dijital medya ve reklamcilik

Digital media and advertising
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Dijital medyada farkli reklam tasarimlari |
Different advertisement designs in digital media |
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Dijital medyada farkli reklam tasarimlari |1
Different advertisement designs in digital media Il
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Midterm Exam
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Reklam prodiiksiyonu, adim adim tasarim ve uygulamasi.
Advertising production, step-by-step design and implementation.
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Reklam produksiyonu, adim adim tasarim ve uygulamasi.
Advertising production, step-by-step design and implementation.
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Kampanya sunumlari ve degerlendirmeler.

Campaign presentations and evaluations.
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Reklam fotografi, manipiilasyon; Metin ve gorsel iliskileri. Yaratic
yonetmenlik ve sunum becerileri.
Advertising photo, manipulation; Text and visual relations. Creative
direction and presentation skills.
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Sosyal medya ve interaktif reklam tasarimi.
Social media and interactive advertising design.
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Transmedya uygulamalari.
Transmedia applications.
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Final Sinavi
Final Exam
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nun¥ber Percentage of
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 6 3.00 18.00
Bireysel Calisma / Self Study 8 2.00 16.00
Final Sinavi / Final Examination 1 1.00 1.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 12 3.00 36.00
Okuma / Reading 5 5.00 25.00
Derse Katilim / Attending Lectures 14 3.00 42.00
Toplam / Total: 47 18.00 139.00
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Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 139.00/25.00 = 5.56 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 139.00 / 25.00 = 5.56 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilari / Program Outcomes
Learning Outcomes 111 (112|113 (114|115 [1.16 [ 1.1.7 | 1.1.8 [ 1.1.9 {1.1.10(1.1.11[1.1.12{1.1.13|1.1.14[1.1.15|1.1.16 [1.1.17

1.Sosyal medya ydnetimini,
online mecralara ydnelik
pazarlama ve reklamcilik
yontemlerini bilir, dijital
pazarlama alanlari igin strateji
gelistirebilir. / Knows social 3 4 5 5 4 5 4 3 3 4 5
media management, marketing
and advertising methods for
online channels, can develop
strategies for digital marketing
areas.

2.interaktif kampanya
yuritebilecek seviyeye
gelmek. / To reach the level of 5 4 3 4 2 5 4 3 3 4 5
conducting an interactive
campaign.

3.interaktif reklamciligi
sekillendiren yaratici,
tasarimsal ve sosyal unsurlari
analiz edebilmis ve tartismis
olmak. / To be able to analyze 5 5 4 5 3 5 4 5 3 3 4
and discuss the creative,
design and social elements
that shape interactive
advertising.

Katki Dizeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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