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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Ders Kodu / Course Code

EREH338

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok.

None.

Amaci / Purpose

Dersin amaci, 6grencilerin turizm pazarlamasi ile ilgili temel bilgileri edinmeleri,
literatirdeki giincel konular hakkinda bilgi sahibi olmalari ve bu bilgileri is yasamlarina
yansitabilme kazanimlarinin saglanmasidir.

The aim of the course is to provide students with basic information about tourism
marketing, to have knowledge about current issues in the literature and to be able to
reflect this information into their business life.

igerigi / Content

Genel pazarlama literatiirii aktarilir. Turizm pazarlamasi kapsaminda 7P ve 7C konulari
islenir.

General marketing literature is given. 7P and 7C topics are covered within the scope of
tourism marketing.

Onerilen Diger Hususlar / Yok. None.
Recommended Other

Considerations

Staj Durumu / Internship Status Yok. None.

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Kotler, P. & Armstrong, G. - Principles of Marketing, Pearson

Kotler, P.T., Bowen, J.T., Makens, J. & Baloglu, S. - Marketing for Tourism and
Hospitality, Pearson

Kozak, N. - Turizm Pazarlamasi, Detay Yayinevi, Ankara

Hacioglu, N. - Turizm Pazarlamasi, Nobel Yayinevi, Ankara

Kotler, P. & Armstrong, G. - Principles of Marketing, Pearson

Kotler, P.T., Bowen, J.T., Makens, J. & Baloglu, S. - Marketing for Tourism and
Hospitality, Pearson

Kozak, N. - Turizm Pazarlamasi, Detay Yayinevi, Ankara

Hacioglu, N. - Turizm Pazarlamasi, Nobel Yayinevi, Ankara

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Uyesi Melih KABADAYI

Assist. Prof. Melih KABADAY!I




OGRENME GIKTILARI / LEARNING OUTCOMES

Pazarlama esaslari, tutundurma, riin ve fiyat yaklagimlar konusunda temel bilgiler elde eder. Gains basic information about marketing principles, promotion, product and price approaches.
Pazarlama karmasi elemanlarinin turizmdeki uygulamalarini 6grenir. Learns the applications of marketing mix elements in tourism.

Turizm pazarlamasi ile ilgili gelismeler konusunda bilgi sahibi olur. Have information about the developments related to tourism marketing.

Turizm pazarlamasinda modern pazarlama uygulamalar hakkinda bilgi sahibi olunur. Gains knowledge about modern marketing practices in tourism marketing.

Havayollari, otel, seyahat acentalari ve diger turizm alanlarinda verilen hizmetlerin pazarlama Analyzes the marketing applications of the services provided in airlines, hotels, travel agencies and
uygulamalarini analiz eder. other tourism areas.

HAFTALIK DERS iCERIiGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Pazarlamaya giris
Introduction to marketing
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Turizm pazarlamasi ve piyasasi
Tourism marketing and market
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Turizm igletmelerinde pazar bélimlemesi
Market segmentation in tourism businesses
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Turistik Griin planlamasi ve stratejileri
Touristic product planning and strategies
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Turistik Grtin fiyatlandirmasi

Touristic product pricing

3/7




Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Turizmde dagitim kanallan
Distribution channels in tourism
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Turizmde tutundurma uygulamalari
Promotion practices in tourism
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Midterm Exam
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Turizmde misteri odakl pazarlama karmasi elemanlari
Customer-oriented marketing mix elements in tourism
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Turizmde pazarlama arastirmasi
Marketing research in tourism
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Turizm igletmelerinde modern pazarlama yaklagimlar

Modern marketing approaches in tourism businesses
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Uluslararasi turizm pazarlari
International tourism markets
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Turizm pazarlama politikasi ve planlamasi
Tourism marketing policy and planning
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Pazarlama ve teknoloji
Marketing and technology
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Final Sinavi
Final Exam
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nurr¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 100
Toplam / Total: 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60

Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:

iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total

SR Er e e Number | Duration Work Load

(Hours) (Hour)
Bireysel Calisma / Self Study 10 10.00 100.00
Okuma / Reading 1 1.00 1.00
Ornek Vaka incelemesi / Case Study 1 10.00 10.00
Soru-Yanit / Question-Answer 1 3.00 3.00
Tartigsma / Discussion 1 1.00 1.00
Uygulama/Pratik / Practice 3 10.00 30.00
Toplam / Total: 17 35.00 145.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 145.00/25.00 = 5.80 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 145.00 / 25.00 = 5.80 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10

1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.1.18

1.1.19

1.1.20

1.Pazarlama esaslari,
tutundurma, Urdn ve fiyat
yaklasimlan konusunda temel
bilgiler elde eder. / Gains basic
information about marketing
principles, promotion, product
and price approaches.

2.Pazarlama karmasi
elemanlarinin turizmdeki
uygulamalarini 6grenir. /
Learns the applications of
marketing mix elements in
tourism.

3.Turizm pazarlamasi ile ilgili
gelismeler konusunda bilgi
sahibi olur. / Have information
about the developments
related to tourism marketing.

4.Turizm pazarlamasinda
modern pazarlama
uygulamalari hakkinda bilgi
sahibi olunur. / Gains
knowledge about modern
marketing practices in tourism
marketing.

5.Havayollarn, otel, seyahat
acentalari ve diger turizm
alanlarinda verilen hizmetlerin
pazarlama uygulamalarini
analiz eder. / Analyzes the
marketing applications of the
services provided in airlines,
hotels, travel agencies and
other tourism areas.

Katki Dlzeyi / Contribution Level : 1-Cok Duistik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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