2023 - 2024 / SPM505 - Brand Studies / Brand Studies

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Brand Studies / Brand Studies

Ders Kodu / Course Code

SPM505

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Master with Thesis / Master with Thesis

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 0.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

yok

none

Amaci / Purpose

Gilinlimiliz pazarlama evreninde suirdurilebilir rekabet avantaji yaratmak icin kilit 5nem
taslyan marka olusturma, marka stratejisi belirleme ve yénetme gibi konular ders
kapsaminda gergek marka hikayeleriyle érneklenerek tartigilacaktir.

In the context of today's marketing world, the creation of a brand, determining brand
strategy, and managing it are crucial for establishing a sustainable competitive
advantage. These topics will be discussed in the course, accompanied by real brand
stories to provide examples and facilitate discussions

igerigi / Content

Giinlimiiz pazarlama evreninde surdurilebilir rekabet avantaji yaratmak igin kilit 5Snem
taslyan marka olusturma, marka stratejisi belirleme ve yénetme gibi konular ders
kapsaminda gercek marka hikayeleriyle 6rneklenerek tartisilacaktir.

In the context of today's marketing world, the creation of a brand, determining brand
strategy, and managing it are crucial for establishing a sustainable competitive
advantage. These topics will be discussed in the course, accompanied by real brand
stories to provide examples and facilitate discussions

Onerilen Diger Hususlar / yok none
Recommended Other

Considerations

Staj Durumu / Internship Status yok none
Kitabi / Malzemesi / Onerilen yok none

Kaynaklar / Books / Materials /
Recommended Reading

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)




OGRENME GIKTILARI / LEARNING OUTCOMES

Markalarin stratejik 5nemini anlama ve analiz etme becerisi gelistirme. Develop the ability to understand and analyze the strategic importance of brands.
Marka degerinin ve marka imajinin 6nemini inceleme ve degerlendirme yetkinligi kazanma. Examine and evaluate the importance of brand value and brand image.
Markalarin hedef kitleleri (izerindeki etkilerini analiz etme ve agiklama becerisi gelistirme. Analyze and explain the impact of brands on their target audiences.

Markalarin rekabetci analizini yapma ve marka pozisyonlama stratejilerini degerlendirme yetkinligi

L Conduct competitive analysis of brands and evaluate brand positioning strategies.
gelistirme.

Guincel marka incelemelerini takip etme ve yorumlama yetkinligi gelistirme. Develop the ability to follow and interpret current brand analyses.

HAFTALIK DERS iCERIiGi / DETAILED COURSE OUTLINE

2/6




Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Girig ve Tanigma
Introduction and Introduction
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 iletisim, Algl, Kitle iletisimi
Communication, Perception, Mass Communication
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Pazarlama iletisimi nedir, bilesenleri, Markanin pazarlama iletisimi
icindeki yeri
What is Marketing Communication, its components, and the role of
branding in marketing communication
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Marka Kimligi-Gergek Hayatttan Ornekler
Brand Identity-Real Life Examples
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Marka Kisiligi-Gergek Hayattan Ornekler

Brand Personality-Real Life Examples
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Marka Konumlandirma
Brand Positioning
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;;(rlr;rils)l’gt:g]i\r’:; Methods On Hazirlik / Preliminary
Technigues
7 Uriin Gelistirme ve Fiyatlandirma

Product Development and Pricing

DEGERLENDIRME / EVALUATION

Katki Yizdesi/

Yanyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities N?liz/tl)(/-:'r Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number e o
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basari Notuna Katki Ylizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total
S L e CERE Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 72.00 72.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 76.00 76.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 1.00 1.00
Toplam / Total: 4 150.00 150.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 150.00/25.00 = 6.00 ~ 6.00 / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 150.00 / 25.00 = 6.00 ~ 6.00
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [ 116 | 1.1.7 [ 1.1.8 | 1.1.9 [1.1.10(1.1.11[1.1.12|1.1.13|1.1.14 [1.1.15

1.Markalarin stratejik Gnemini

anlama ve analiz etme becerisi
gelistirme. / Develop the ability 5 4 4 4 5 5 4 5 4 5 5 4 4 5 5
to understand and analyze the
strategic importance of brands.

2.Marka degerinin ve marka
imajinin énemini inceleme ve
degerlendirme yetkinligi 5 4 5 5 4 5 4 5 4 5 5 5 4 4 4
kazanma. / Examine and
evaluate the importance of
brand value and brand image.

3.Markalarin hedef kitleleri
Gzerindeki etkilerini analiz etme
ve agiklama becerisi 5 | 4 | 4| 4|5 | 5| 4| 4| 4| 4|5 |5 ]| 5] 4] 4
gelistirme. / Analyze and
explain the impact of brands on
their target audiences.

4.Markalarin rekabetci analizini
yapma ve marka pozisyonlama
stratejilerini degerlendirme
yetkinligi gelistirme. / Conduct 4 4 4 5 5 5 4 5 4 5 4 5 5 5 5
competitive analysis of brands
and evaluate brand positioning
strategies.

5.Giincel marka incelemelerini
takip etme ve yorumlama
yetklnl}gl gelistirme. / Develop 4 4 5 5 4 4 5 5 4 4 4 5 5 4 4
the ability to follow and
interpret current brand
analyses.

Katki Dlzeyi / Contribution Level : 1-Cok Diistik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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