2023 - 2024 / ESBU613 - Global Brand Management / Global Brand Management

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Global Brand Management / Global Brand Management

Ders Kodu / Course Code ESBU613
Ders Tirii / Course Type

Ders Seviyesi / Course Level

Ders Akts Kredi / ECTS 8.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 1.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

"Global Brand Management" dersinin amaci, 6grencilere marka yonetimi alaninda
uluslararasi diizeyde gerekli bilgi ve becerileri saglamaktir. Bu ders, 6grencilere kiiresel
pazarlarda marka stratejilerini olusturma, marka degerini artirma ve marka sadakatini
gelistirme konularinda derinlemesine bilgi ve anlayis kazandirmayi hedefler. Ayrica,
kiresel marka yonetimi streglerinde karsilasilan zorluklari analiz etme ve etkili ¢cdzuimler
gelistirme yetenegi lizerine odaklanir. Bu ders ayni zamanda 6grencilere kiiltirel
farklliklari, pazarlama trendlerini ve teknolojik gelismeleri g6z 6éniinde bulundurarak marka
stratejileri olusturma becerisi kazandirmayi amaglar.

The aim of the "Global Brand Management" course is to provide students with the
necessary knowledge and skills in brand management at an international level. This
course aims to provide students with in-depth knowledge and understanding of
creating brand strategies, enhancing brand value, and building brand loyalty in global
markets. Additionally, it focuses on the ability to analyze challenges encountered in
global brand management processes and develop effective solutions. The course also
aims to equip students with the ability to create brand strategies by considering
cultural differences, marketing trends, and technological advancements.

igerigi / Content

"Global Brand Management" dersinin amaci, 6grencilere marka yonetimi alaninda
uluslararasi diizeyde gerekli bilgi ve becerileri saglamaktir. Bu ders, 6grencilere kiresel
pazarlarda marka stratejilerini olusturma, marka degerini artirma ve marka sadakatini
gelistirme konularinda derinlemesine bilgi ve anlayis kazandirmayi hedefler. Ayrica,
kiiresel marka yonetimi stireglerinde karsilasilan zorluklari analiz etme ve etkili ¢gdztiimler
gelistirme yetenegi Uzerine odaklanir. Bu ders ayni zamanda égrencilere kulturel
farklilklari, pazarlama trendlerini ve teknolojik gelismeleri géz éniinde bulundurarak marka
stratejileri olusturma becerisi kazandirmayi amaclar.

The aim of the "Global Brand Management" course is to provide students with the
necessary knowledge and skills in brand management at an international level. This
course aims to provide students with in-depth knowledge and understanding of
creating brand strategies, enhancing brand value, and building brand loyalty in global
markets. Additionally, it focuses on the ability to analyze challenges encountered in
global brand management processes and develop effective solutions. The course also
aims to equip students with the ability to create brand strategies by considering
cultural differences, marketing trends, and technological advancements.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None




Kitabi / Malzemesi / Onerilen Yok None
Kaynaklar / Books / Materials /
Recommended Reading
Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)
OGRENME CIKTILARI / LEARNING OUTCOMES
1 Marka yonetimi stratejileri olusturma yetenegi kazanmak. Gain the ability to develop brand management strategies.
2 Kuresel pazarlarda marka degerini artirma ve marka sadakatini gelistirme becerisi gelistirmek. Develop the skills to enhance brand value and build brand loyalty in global markets.
3 Kdlttrel farkhliklar géz 6niinde bulundurarak marka stratejileri olusturma yetkinligi kazanmak. Acquire the competence to create brand strategies considering cultural differences.
4 Rekabet analizi yapabilme ve marka koruma stratejileri gelistirme yetisi edinmek. Gain the capability to conduct competitive analysis and develop brand protection strategies.
5 Dijital pazarlama ve sosyal medya kullanimiyla kiiresel marka iletisimi yetkinligi kazanmak. Develop proficiency in global brand communication through digital marketing and social media usage.

HAFTALIK DERS iCERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Marka Ydnetimi ve Stratejileri Temelleri
Fundamentals of Brand Management and Strategies
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Kiresel Pazar Analizi ve Firsatlar
Global Market Analysis and Opportunities
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Kultirel Faktérlerin Marka Yonetimine Etkisi
Influence of Cultural Factors on Brand Management
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Kiresel Marka Kimligi ve Pozisyonlama
Global Brand Identity and Positioning
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Marka Degeri ve Marka Sadakati

Brand Value and Brand Loyalty
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Rekabet Analizi ve Karsi Stratejiler
Competition Analysis and Counter Strategies
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Kiiresel Marka iletisimi ve Pazarlama
Global Brand Communication and Marketing
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Midterm
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Uriin Uzantilan ve Marka Genigletme
Product Extensions and Brand Extensions
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Kriz Yonetimi ve Marka Koruma
Crisis Management and Brand Protection
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Sdrdurdlebilirlik ve Etik Marka Yonetimi

Sustainability and Ethical Brand Management
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Marka Yénetimi Performansinin Olgiimii
Measurement of Brand Management Performance
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Yeni Trendler ve Gelecek Tahminleri
Emerging Trends and Future Predictions
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Grup Projesi: Gergek Diinya Marka Y6netimi Senaryosu
Group Project: Real-World Brand Management Scenario
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Final Sinavi
Final Exam

517




DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number - A
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 40 2.00 80.00
Final Sinavi / Final Examination 60 2.00 120.00
Toplam / Total: 100 4.00 200.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 200.00/25.00 = 8.00 ~ 8.00 / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 200.00 / 25.00 = 8.00 ~ 8.00
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [ 116 | 1.1.7 [ 1.1.8 | 1.1.9 [1.1.10(1.1.11[1.1.12|1.1.13|1.1.14 [1.1.15

1.Marka yonetimi stratejileri
olusturma yetenegi
kazanmak. / Gain the ability to 5 5 5 4 5 5 5 5 4 4 4 4 5 5 5
develop brand management
strategies.

2.Kliresel pazarlarda marka
degerini artirma ve marka
sadakatini gelistirme becerisi
gelistirmek. / Develop the skills 5 5 5 5 5 5 4 5 4 4 4 5 4 4 5
to enhance brand value and
build brand loyalty in global
markets.

3.Kulturel farkliklan g6z
ondnde bulundurarak marka
stratejileri olusturma yetkinligi
kazanmak. / Acquire the 4 4 5 5 5 5 5 5 5 4 4 4 4 4 4
competence to create brand
strategies considering cultural
differences.

4.Rekabet analizi yapabilme ve
marka koruma stratejileri
gelistirme yetisi edinmek. /
Gain the capability to conduct 4 4 4 4 5 4 4 4 4 4 4 5 4 5 4
competitive analysis and
develop brand protection
strategies.

5.Dijital pazarlama ve sosyal
medya kullanimiyla kiresel
marka iletisimi yetkinligi
kazanmak. / Develop

proficiency in global brand 4 4 4 4
communication through digital
marketing and social media
usage.

Katki Dlzeyi / Contribution Level : 1-Cok Duistik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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