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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Marketing, Economics, Consumption / Marketing, Economics, Consumption

Ders Kodu / Course Code

PIO531

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Master without Thesis / Master without Thesis

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Bu dersin amaci, 6grencilere pazarlama, ekonomi ve tiiketim kavramlari arasindaki iligkiyi
anlatmak, pazarlama stratejileri ve temel ilkeler hakkinda bilgi vermek, tliketici davranigini
anlamak ve analiz etmek igin gerekli temel becerileri kazandirmaktir.

The aim of this course is to explain the relationship between marketing, economics,
and consumption, provide knowledge about marketing strategies and fundamental
principles, and equip students with the necessary skills to understand and analyze
consumer behavior

igerigi / Content

Bu dersin amaci, 6grencilere pazarlama, ekonomi ve tiiketim kavramlari arasindaki iligkiyi
anlatmak, pazarlama stratejileri ve temel ilkeler hakkinda bilgi vermek, tiiketici davranigini
anlamak ve analiz etmek igin gerekli temel becerileri kazandirmaktir.

The aim of this course is to explain the relationship between marketing, economics,
and consumption, provide knowledge about marketing strategies and fundamental
principles, and equip students with the necessary skills to understand and analyze
consumer behavior

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None
Kitabi / Malzemesi / Onerilen Yok None

Kaynaklar / Books / Materials /
Recommended Reading

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)




OGRENME GIKTILARI / LEARNING OUTCOMES

Ogrenciler, pazarlama disiplini ile ekonomi ve tiiketim arasindaki iliskiyi anlayacak ve analiz Students will understand and analyze the relationship between the marketing discipline and
edebileceklerdir. economics and consumption.

Ogrenciler, pazarlama stratejileri ve kararlariyla ekonomik faktérlerin nasil etkilendigini ve tiiketim Students will be able to evaluate how economic factors influence and affect consumption through
Uzerindeki etkilerini degerlendirebileceklerdir. marketing strategies and decisions.

Dersi tamamlayan 6grenciler, pazarlama, ekonomi ve tiiketim konularinda temel kavramlari anlayacak Students completing the course will understand the fundamental concepts of marketing, economics,

ve bu kavramlar gunlik hayatta uygulayabileceklerdir. and consumption and apply these concepts in daily life.
Ogrenciler, pazarlama, ekonomi ve tiiketim alanindaki giincel gelismeleri takip edebilecek ve bunlar Students will be able to follow and analyze current developments in marketing, economics, and
analiz ederek stratejik kararlar alabileceklerdir. consumption and make strategic decisions based on them.

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teknikleri/Teaching Methods On Hazirlik / Preliminary

Teorik Dersler / Theoretical Uygulama Lab

Techniques

1 Ders tanitimi, amag ve beklentiler

Course Introduction, Objectives, and Expectations

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary

Techniques

2 Pazarlama ve Ekonomi iliskisi

Relationship between Marketing and Economics

Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary

Techniques

3 Tuketim ve Tuketici Davranisi

Consumption and Consumer Behavior

Teorik Dersler / Theoretical Uygulama Lab ?g&ﬁ;g;:{ﬁg:&ig Methods On Hazirlik / Preliminary

Techniques

4 Pazarlama Kavrami ve Temel ilkeler

Marketing Concept and Fundamental Principles

gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\r’:; Methods On Hazirlik / Preliminary

Technigues

5 Pazar Arastirmasi ve Veri Analizi

Market Research and Data Analysis
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Pazar Bolimlendirme ve Hedef Pazar Belirleme
Market Segmentation and Target Market Identification
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Pazarlama Karmasi: Uriin, Fiyat, Dagitim ve Pazarlama iletigimi
Marketing Mix: Product, Price, Distribution, and Promotion
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Pazarlama Stratejisi ve Planlamasi
Marketing Strategy and Planning
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Rekabet ve Pazarlama Stratejileri
Competition and Marketing Strategies
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Dijital Pazarlama ve Online Tuketici Davranisi
Digital Marketing and Online Consumer Behavior
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Marka Yonetimi ve Marka Degeri

Brand Management and Brand Value
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Pazarlama Etik ve Sosyal Sorumluluk
Marketing Ethics and Social Responsibility
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Kuresel Pazarlama ve Uluslararasi Pazarlara Girig
Global Marketing and Introduction to International Markets
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Ders degerlendirmesi, geri bildirim ve kapanig
Course Evaluation, Feedback, and Conclusion
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Final Sinavi
Final Exam
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nurr¥ber Percentage of
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 72.00 72.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 76.00 76.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 1.00 1.00
Toplam / Total: 4 150.00 150.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 150.00/25.00 = 6.00 ~ 6.00 / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 150.00 / 25.00 = 6.00 ~ 6.00

PROGRAM VE OGRENME CIKTISI/ PROGRAM LEARNING OUTCOMES
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Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.0grenciler, pazarlama
disiplini ile ekonomi ve tliketim
arasindaki iliskiyi anlayacak ve
analiz edebileceklerdir. /
Students will understand and
analyze the relationship
between the marketing
discipline and economics and
consumption.

2.0grenciler, pazarlama
stratejileri ve kararlaryla
ekonomik faktérlerin nasil
etkilendigini ve tuketim
Uzerindeki etkilerini
degerlendirebileceklerdir. /
Students will be able to
evaluate how economic factors
influence and affect
consumption through
marketing strategies and
decisions.

3.Dersi tamamlayan 6grenciler,
pazarlama, ekonomi ve tiiketim
konularinda temel kavramlar
anlayacak ve bu kavramlarn
gunlik hayatta
uygulayabileceklerdir. /
Students completing the
course will understand the
fundamental concepts of
marketing, economics, and
consumption and apply these
concepts in daily life.

4.0Ogrenciler, pazarlama,
ekonomi ve tiiketim alanindaki
glincel gelismeleri takip
edebilecek ve bunlari analiz
ederek stratejik kararlar
alabileceklerdir. / Students will
be able to follow and analyze
current developments in
marketing, economics, and
consumption and make
strategic decisions based on
them.

Katki Dlzeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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