2023 - 2024 / P10504 - Marketing Communication Seminar / Marketing Communication Seminar

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Marketing Communication Seminar / Marketing Communication Seminar

Ders Kodu / Course Code

PIO504

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Master with Thesis / Master with Thesis

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

"Pazarlama lletisimi Semineri" dersinin amaci, 6grencilere pazarlama iletisimi konusunda
derinlemesine bir anlayis kazandirmak ve bu alanda becerilerini gelistirmelerine yardimci
olmaktir. Bu seminer genellikle pazarlama iletisimi stratejileri, araglan ve teknikleri (izerine
odaklanir. Ogrencilere pazarlama iletisimi kavramlarini, temel prensipleri ve giincel
uygulamalari anlatirken, ayni zamanda onlara etkili bir sekilde iletisim kurma, marka
bilinirligini artirma, hedef kitleleri etkileme ve misteri iligkilerini gliglendirme becerilerini
kazandirmayi hedefler. Bu ders genellikle 6grencilere pazarlama iletisimi stratejilerini
planlama, uygulama ve de@erlendirme becerilerini gelistirme firsati sunar.

"The purpose of the Marketing Communication Seminar is to provide students with an
in-depth understanding of marketing communication and to help them enhance their
skills in this field. This seminar typically focuses on marketing communication
strategies, tools, and techniques. It aims to teach students the concepts, fundamental
principles, and current practices of marketing communication while also imparting
skills in effective communication, increasing brand awareness, influencing target
audiences, and strengthening customer relationships. The course often offers students
the opportunity to develop skills in planning, implementing, and evaluating marketing
communication strategies."

igerigi / Content

"Pazarlama iletisimi Semineri" dersinin amaci, 6grencilere pazarlama iletisimi konusunda
derinlemesine bir anlayis kazandirmak ve bu alanda becerilerini gelistirmelerine yardimci
olmaktir. Bu seminer genellikle pazarlama iletisimi stratejileri, araglan ve teknikleri tizerine
odaklanir. Ogrencilere pazarlama iletisimi kavramlarini, temel prensipleri ve giincel
uygulamalari anlatirken, ayni zamanda onlara etkili bir sekilde iletisim kurma, marka
bilinirligini artirma, hedef kitleleri etkileme ve musteri iliskilerini gliclendirme becerilerini
kazandirmayi hedefler. Bu ders genellikle 6grencilere pazarlama iletisimi stratejilerini
planlama, uygulama ve degerlendirme becerilerini gelistirme firsati sunar.

"The purpose of the Marketing Communication Seminar is to provide students with an
in-depth understanding of marketing communication and to help them enhance their
skills in this field. This seminar typically focuses on marketing communication
strategies, tools, and techniques. It aims to teach students the concepts, fundamental
principles, and current practices of marketing communication while also imparting
skills in effective communication, increasing brand awareness, influencing target
audiences, and strengthening customer relationships. The course often offers students
the opportunity to develop skills in planning, implementing, and evaluating marketing
communication strategies."

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None




Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Yok

None

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

OGRENME GIKTILARI / LEARNING OUTCOMES

1 Pazarlama lletisimi Stratejilerini Anlama: Ogrenciler, farkli pazarlama iletisimi stratejilerini kavrar ve Understanding Marketing Communication Strategies: Students will grasp different marketing
bunlarin nasil belirlendigini, uygulandigini ve degerlendirildigini anlarlar. communication strategies and understand how they are developed, implemented, and evaluated.

2 Marka imajini Giiglendirme Yetkinligi: Ogrenciler, marka imajini giiglendirmek igin etkili pazarlama Enhancing Brand Image: Students will develop skills in identifying and implementing effective
iletisimi stratejilerini belirleme ve uygulama becerilerini gelistirirler. marketing communication strategies to enhance brand image.

3 Hedef Kitlelere Etkili Bir Sekilde Ulagma: Ogrenciler, pazarlama iletisimi araglanini kullanarak farkl Effectively Reaching Target Audiences: Students will develop and apply strategies to reach different
hedef kitlelere ulasma stratejilerini gelistirir ve uygularlar. target audiences using marketing communication tools.

4 Miisteri iligkilerini Yénetme Becerisi: Ogrenciler, etkili pazarlama iletisimi yoluyla miisteri iliskilerini Managing Customer Relationships: Students will acquire skills in strengthening and maintaining
glclendirme ve siirdiirme becerilerini kazanirlar. customer relationships through effective marketing communication.
Pazarlama lletisimi Kampanyalarini Degerlendirme: Ogrenciler, pazarlama iletisimi kampanyalarinin Evaluating Marketing Communication Campaigns: Students will gain the ability to evaluate the

5 etkililigini degerlendirme yetenegi kazanir ve bu degerlendirmeleri yaparak stratejik gelisim igin effectiveness of marketing communication campaigns and provide recommendations for strategic
Oneriler sunarlar. development based on these evaluations.

HAFTALIK DERS iCERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Pazarlama iletisiminin Temelleri
Fundamentals of Marketing Communication
. . gretim Yont N _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Pazarlama iletisimi Araglarn ve Kanallari
Tools and Channels of Marketing Communication
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Hedef Kitle Belirleme ve Segmentasyon
Target Audience ldentification and Segmentation
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Pazarlama lletisimi Stratejileri
Marketing Communication Strategies
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Marka iletisimi ve Konumlandirma

Brand Communication and Positioning
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Reklam Stratejileri ve Kampanya Yonetimi
Advertising Strategies and Campaign Management
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Halkla iligkiler ve Kurumsal iletisim
Public Relations and Corporate Communication
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Midterm
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Digital Marketing Communication
Digital Marketing Communication
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Sosyal Medya Ydnetimi ve Stratejileri
Social Media Management and Strategies
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 ierik Pazarlamasi ve Marka igerik Stratejileri

Content Marketing and Brand Content Strategies
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Etkili lletisim Teknikleri ve Sunum Becerileri
Effective Communication Techniques and Presentation Skills
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 |Pazarlama iletisimi Olgiimii ve Degerlendirme
Measurement and Evaluation of Marketing Communication
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14 |Kriz iletisimi ve Kriz Yénetimi

Crisis Communication and Crisis Management
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nurr¥ber Percentage of
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 72.00 72.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 76.00 76.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 1.00 1.00
Toplam / Total: 4 150.00 150.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 150.00/25.00 = 6.00 ~ 6.00 / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 150.00 / 25.00 = 6.00 ~ 6.00

PROGRAM VE OGRENME CIKTISI/ PROGRAM LEARNING OUTCOMES
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Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.Pazarlama lletisimi
Stratejilerini Anlama:
Ogrenciler, farkli pazarlama
iletisimi stratejilerini kavrar ve
bunlarin nasil belirlendigini,
uygulandigini ve
degerlendirildigini anlarlar. /
Understanding Marketing
Communication Strategies:
Students will grasp different
marketing communication
strategies and understand how
they are developed,
implemented, and evaluated.

2.Marka imajini Giiglendirme
Yetkinligi: Ogrenciler, marka
imajini guglendirmek igin etkili
pazarlama iletisimi stratejilerini
belirleme ve uygulama
becerilerini geligtirirler. /
Enhancing Brand Image:
Students will develop skills in
identifying and implementing
effective marketing
communication strategies to
enhance brand image.

3.Hedef Kitlelere Etkili Bir
Sekilde Ulasma: Ogrenciler,
pazarlama iletisimi araglarini
kullanarak farkl hedef kitlelere
ulagma stratejilerini gelistirir ve
uygularlar. / Effectively
Reaching Target Audiences:
Students will develop and
apply strategies to reach
different target audiences using
marketing communication
tools.

718




4 Musteri iligkilerini Yénetme
Becerisi: Ogrenciler, etkili
pazarlama iletisimi yoluyla
musteri iligkilerini gticlendirme
ve surdirme becerilerini
kazanirlar. / Managing 5 5 5 5 5 5 5 5 5 5 4 5 5 5
Customer Relationships:
Students will acquire skills in
strengthening and maintaining
customer relationships through
effective marketing
communication.

5.Pazarlama iletisimi
Kampanyalarini

Degerlendirme: Ogrenciler,
pazarlama iletisimi
kampanyalarinin etkililigini
degerlendirme yetenegi kazanir
ve bu deg@erlendirmeleri
yaparak stratejik gelisim igin
Oneriler sunarlar. / Evaluating 5 4 5 5 5 5 5 5 4 5 4 5 5 5
Marketing Communication
Campaigns: Students will gain
the ability to evaluate the
effectiveness of marketing
communication campaigns and
provide recommendations for
strategic development based
on these evaluations.

Katki Dlzeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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