2023 - 2024 / P1IO505 - Retail Experience Design / Retail Experience Design

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Retail Experience Design / Retail Experience Design

Ders Kodu / Course Code

P10505

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Master without Thesis / Master without Thesis

Ders Akts Kredi / ECTS

6.00

Haftalik Ders Saati (Kuramsal) /
Course Hours For Week
(Theoretical)

3.00

Haftalik Uygulama Saati / Course
Hours For Week (Objected)

0.00

Haftalik Laboratuar Saati / Course
Hours For Week (Laboratory)

0.00

Dersin Verildigi Yl / Year

Ogretim Sistemi / Teaching System

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

"Perakende Deneyimi Tasarimi" dersinin amaci, etkileyici ve unutulmaz perakende
deneyimlerinin olusturulmasinin prensip ve uygulamalarini kesfetmektir. Bu ders,
dgrencilere magaza diizeni, atmosfer, irin sunumu ve musteri hizmeti gibi gesitli
unsurlarin genel perakende deneyimini nasil sekillendirdigini anlama firsati sunmayi
amaclar. Vaka calismalari, tartismalar ve uygulamali projeler araciligiyla 6grenciler,
perakende ortamlarinda misteri memnuniyeti, sadakati ve etkilesimi artirmak igin tasarim
prensiplerini ve stratejilerini nasil uygulayacaklarini 6grenirler.

The aim of the course "Retail Experience Design" is to explore the principles and
practices of creating immersive and memorable retail experiences. This course aims
to provide students with an understanding of how various elements such as store
layout, atmosphere, merchandising, and customer service contribute to shaping the
overall retail experience. Through case studies, discussions, and hands-on projects,
students will learn how to apply design principles and strategies to enhance customer
satisfaction, loyalty, and engagement in retail environments.

igerigi / Content

"Perakende Deneyimi Tasarimi" dersinin amaci, etkileyici ve unutulmaz perakende
deneyimlerinin olusturulmasinin prensip ve uygulamalarini kesfetmektir. Bu ders,
ogrencilere magaza diizeni, atmosfer, irin sunumu ve musteri hizmeti gibi gesitli
unsurlarin genel perakende deneyimini nasil sekillendirdigini anlama firsati sunmayi
amaglar. Vaka calismalari, tartismalar ve uygulamali projeler araciligiyla égrenciler,
perakende ortamlarinda musteri memnuniyeti, sadakati ve etkilesimi artirmak igin tasarim
prensiplerini ve stratejilerini nasil uygulayacaklarini 6grenirler.

The aim of the course "Retail Experience Design" is to explore the principles and
practices of creating immersive and memorable retail experiences. This course aims
to provide students with an understanding of how various elements such as store
layout, atmosphere, merchandising, and customer service contribute to shaping the
overall retail experience. Through case studies, discussions, and hands-on projects,
students will learn how to apply design principles and strategies to enhance customer
satisfaction, loyalty, and engagement in retail environments.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None
Kitabi / Malzemesi / Onerilen Yok None

Kaynaklar / Books / Materials /
Recommended Reading




Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

OGRENME GIKTILARI / LEARNING OUTCOMES

Ogrenciler, perakende deneyiminin temel bilesenlerini anlayacak ve analiz edebileceklerdir.

Students will understand and analyze the fundamental components of retail experience.

Ogrenciler, magaza diizeni, atmosfer, ve (iriin sunumu gibi unsurlan kullanarak etkileyici perakende
deneyimleri tasarlayabileceklerdir.

Students will be able to design immersive retail experiences using elements such as store layout,
atmosphere, and product presentation.

Dersi tamamlayan 6grenciler, musteri ihtiyaglarini ve davranislarini g6z éntinde bulundurarak
perakende deneyimlerini iyilestirecek stratejiler gelistirebileceklerdir.

Students completing the course will be able to develop strategies to enhance retail experiences by
considering customer needs and behaviors.

Ogrenciler, perakende deneyimini 6lgme ve degerlendirme tekniklerini uygulayarak tasarim stireglerini
optimize edebileceklerdir.

Students will be able to optimize design processes by applying measurement and evaluation
techniques to retail experiences.

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Perakende Deneyimi ve Kavramlari
Retail Experience and Concepts
. . gretim Yont N _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Magaza Diizeni ve Planlamasi
Store Layout and Planning
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Magaza Atmosferi ve Tasarimi
Store Atmosphere and Design
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Uriin Sunumu ve Gérsel Diizenleme
Product Presentation and Visual Merchandising
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Miisteri iligkileri ve Hizmet

Customer Relationships and Service
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Duygusal Deneyimlerin Tasarimi
Designing Emotional Experiences
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Marka Deneyimi ve Entegrasyonu
Brand Experience and Integration
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Midterm
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Dijital Perakende Deneyimi
Digital Retail Experience
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Magaza Deneyimi ve Satis Stratejileri
Store Experience and Sales Strategies
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Musteri Sadakati ve Baglilik

Customer Loyalty and Retention
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Perakende Deneyiminin Olgiimii ve Degerlendirilmesi
Measurement and Evaluation of Retail Experience
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 Yaratici Magaza Tasarimi
Creative Store Design
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14 Sosyal Medya ve Perakende Deneyimi

Social Media and Retail Experience
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nurr¥ber Percentage of
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 72.00 72.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 76.00 76.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 1.00 1.00
Toplam / Total: 4 150.00 150.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 150.00/25.00 = 6.00 ~ 6.00 / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 150.00 / 25.00 = 6.00 ~ 6.00
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [ 116 | 1.1.7 [ 1.1.8 | 1.1.9 [1.1.10(1.1.11[1.1.12|1.1.13|1.1.14 [1.1.15

1.0grenciler, perakende
deneyiminin temel bilesenlerini
anlayacak ve analiz
edebileceklerdir. / Students will 5 5 5 5 4 5 5 4 5 5 4 5 5 4 5
understand and analyze the
fundamental components of
retail experience.

2.0grenciler, magaza diizeni,
atmosfer, ve Urlin sunumu gibi
unsurlar kullanarak etkileyici
perakende deneyimleri
tasarlayabileceklerdir. /
Students will be able to design
immersive retail experiences
using elements such as store
layout, atmosphere, and
product presentation.

3.Dersi tamamlayan 6grenciler,
musteri ihtiyaglarini ve
davraniglarini géz éniinde
bulundurarak perakende
deneyimlerini iyilestirecek
stratejiler

gelistirebileceklerdir. / Students
completing the course will be
able to develop strategies to
enhance retail experiences by
considering customer needs
and behaviors.

4.0grenciler, perakende
deneyimini 6lgme ve
degerlendirme tekniklerini
uygulayarak tasarim sureglerini
optimize edebileceklerdir. /
Students will be able to
optimize design processes by
applying measurement and
evaluation techniques to retail
experiences.

Katki Dizeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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