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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Brand Communication / Brand Communication

Ders Kodu / Course Code

RMI517

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Master without Thesis / Master without Thesis

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 1.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Bu dersin amaci, markalarin tutundurma faaliyetlerinin temel ilkelerini ve uygulamalarini
anlamaktir.

The aim of this course is to understand the basic principles and practices of brand
promotion activities.

igerigi / Content

Bu ders kapsaminda markanin hedef kitle ile iletisimini anlamak acisindan reklam,
pazarlama halkla iliskileri, satis tutundurma, kisisel satis, dogrudan pazarlama ve dijital
pazarlama kavramlar 6rnekler dahilinde detayli olarak irdelenecektir.

In this course, the concepts of advertising, marketing public relations, sales promotion,
personal selling, direct marketing and digital marketing will be examined in detail in
order to understand the communication of the brand with the target audience.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Babiir Tosun, N. (2010). iletisim Temelli Marka Y®énetimi, Beta Yayinlari.
Taskiran, H.B. (2017). Marka Iletisimi ve Dijital Stratejiler, Der Yayinlari.

Tolon, M. ve Zengin, A.Y. (2016). Biitiinlesik Pazarlama iletisimi Yénetimi, Detay
Yayincilik.

Babiir Tosun, N. (2010). iletisim Temelli Marka Y®énetimi, Beta Yayinlari.
Taskiran, H.B. (2017). Marka Iletisimi ve Dijital Stratejiler, Der Yayinlari.

Tolon, M. ve Zengin, A.Y. (2016). Bitiinlesik Pazarlama iletisimi Yénetimi, Detay
Yayincilik.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dog. Dr. Sevda Denegli




OGRENME GIKTILARI / LEARNING OUTCOMES

Marka iletisimi ilkelerini agiklayabilecek.

Will be able to explain the principles of brand communication.

Tutundurma faaliyetlerinin her birinin marka iletisimi agisindan 6nemini kavrayacak.

Understand the importance of each of the promotion activities in terms of brand communication.

iletisim teorilerini gergek hayattaki kullanimlar ile iliskilendirebilecek.

Will be able to relate communication theories with their use in real life.

Markanin iletisim amacina uygun iletisim faaliyeti gerceklestirebilecek.

Will be able to carry out communication activities suitable for the communication purpose of the
brand.

Farkl tutundurma faaliyetlerini entegre olarak uygulayabilecek.

Will be able to apply different promotion activities in an integrated way.

HAFTALIK DERS iCERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Markanin Tanimi ve Marka lletigimi
Definition of brand and brand communication
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Reklam
Advertising
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Pazarlama halkla iliskileri
Marketing public relations
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Satis tutundurma
Sales promotion
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Kigisel satis

Personal selling
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Dogrudan pazarlama
Direct marketing
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 internetin gelisimi ve dijital pazarlama
The development of the internet and digital marketing
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Midterm Exam
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Arama motoru pazarlamasi, Sosyal medya pazarlamasi
Search engine marketing, Social media marketing
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 E-posta pazarlamasi, Mobil pazarlama
E-mail marketing, Mobile marketing
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Satis ortakli§i pazarlamasi, igerik pazarlamasi

Affiliate marketing, Content marketing
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Dogal reklam, Yeniden pazarlama
Native advertising, Remarketing
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Video reklam, Display reklam
Video advertising, Display advertising
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Oyun ici reklamcilik, Programatik reklamcilik
In game advertising, Programmatic advertising
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Final Sinavi
Final Exam
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 30.00 30.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 20.00 20.00
Final Sinavi / Final Examination 1 40.00 40.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 30.00 30.00
Okuma / Reading 1 25.00 25.00
Toplam / Total: 5 145.00 145.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 145.00/25.00 = 5.80 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 145.00 / 25.00 = 5.80 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [ 116 | 1.1.7 [ 1.1.8 | 1.1.9 [1.1.10(1.1.11[1.1.12|1.1.13|1.1.14 [1.1.15

1.Marka iletisimi ilkelerini
aciklayabilecek. / Will be able
to explain the principles of
brand communication.

2.Tutundurma faaliyetlerinin
her birinin marka iletisimi
agisindan énemini
kavrayacak. / Understand the 4 5 5 5 5 5 4 4 5 5 5 5 5 5 5
importance of each of the
promotion activities in terms of
brand communication.

3.iletisim teorilerini gergek
hayattaki kullanimlari ile
iligkilendirebilecek. / Will be
able to relate communication
theories with their use in real
life.

4.Markanin iletisim amacina
uygun iletisim faaliyeti
gerceklestirebilecek. / Will be
able to carry out 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5
communication activities
suitable for the communication
purpose of the brand.

5.Farkli tutundurma
faaliyetlerini entegre olarak
uygulayabilecek. / Will be able 5 5 5 5 5 5 5 5 5 5 5 5 4 4 5
to apply different promotion
activities in an integrated way.

Katki Dlzeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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