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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Brand Studies / Brand Studies

Ders Kodu / Course Code

RMI515

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Master without Thesis / Master without Thesis

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

On Kosul Yoktur

There are no prerequisites

Amaci / Purpose

Bu ders, marka yonetimi strecini teorik ve pratik yaklasimlarla analiz ederek 6grencilerin
konuyla ilgili bttinlikll bir donanima sahip olmasini hedeflemektedir.

This course aims to provide students with a comprehensive knowledge of the subject
by analyzing the brand management process with theoretical and practical
approaches.

igerigi / Content

Gilinimiz pazarlama evreninde sirdurilebilir rekabet avantaji yaratmak igin kilit 5nem
tasiyan marka olusturma, marka stratejisi belirleme ve yénetme gibi konular ders
kapsaminda gercek marka hikayeleriyle 6rneklenerek tartisilacaktir.

In today's marketing universe, topics such as brand building, brand strategy
determination and management, which are key to creating sustainable competitive
advantage, will be exemplified and discussed with real brand stories in the course.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Yedi Adimda Markalasma, Altay Ayhan
Pazarlama Sistemleri

Glcli Markalar Yaratmak, David Aaerke
Marka Yonetimi, Ugur Bati

Branding in Seven Steps, Altay Ayhan
Marketing Systems

Building Strong Brands, David Aaerke
Brand Management, Ugur Bati

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogretim Uyesi Giilgin Manka




OGRENME GIKTILARI / LEARNING OUTCOMES

Bu dersi basariyla tamamlayabilen égrenciler pazarlama iletisiminin  temel kavramlarini Students who successfully complete this course will be able to define the basic concepts of marketing
tanimlayabilir. communication.

Knows communication, perception, image and persuasive communication issues and successfully

lletisim, Algi, imaj ve ikna edici iletisim konularini bilir ve marka olusturmada basariyla kullanir. uses them in brand building.

Marka kimligi olusturma ve ydnetme konusunu kavrar ve bu sektdrde basarili ve yetkin calismalar Understands the issue of creating and managing brand identity and performs successful and
yapar. competent work in this sector.

Marka konusunda diinyada ve Tirkiye’deki basarili ve 6nemli 6rnekleri inceleyerek bu alanda teorik She has the theoretical knowledge in this area by examining hardware and important examples of
bilgi donanimina sahip olur. successful brands in the world and in Turkey.

Reklamcilikta marka y6netiminin yerini ve énemini bilir ve kavrar, bu bilgilerin isiginda profesyonel Knows and understands the place and importance of the brand in advertising, and can competently
anlamda yaratici galismalar yetkinlikle yapabilir. do professional creative work with this knowledge.

HAFTALIK DERS iCERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Girig ve Tanigma
Introduction
. . gretim Yont N _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 iletisim, Algl, Kitle iletisimi
Communication, Perception, Mass Media
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Pazarlama iletisimi nedir, bilesenleri, Markanin pazarlama iletisimi
icindeki yeri
Marketing Communication and its competents, Position of the brand
in marketing communication
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Marka Kimligi-Gergek Hayatttan Ornekler
Brand Identity - Examples from Real Life
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Marka Kisiligi-Gergek Hayattan Ornekler

Brand Personality-Real Life Examples
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Marka Konumlandirma
Brand Positioning
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Uriin Gelistirme ve Fiyatlandirma
Product Development and Pricing
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Vize Haftasi
Midterm Week
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Markalagsmada Reklam ve Tanitimin Roli
The Role of Advertising and Promotion in Branding
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Promosyon (Tutundurma) Nedir
What is promotion
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Marka Stratejileri- Tirkiye ve Diinyadan Ornekler

Brand Strategies, Examples fron Turkey and the World
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Marka Sistemlerini Yénetmek -Tiirkiye ve Diinyadan Ornekler
Brand Managing System of Turkey and the World Examples
Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Tgknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 incelemeler ve Vaka Galismalari
Reviews and Case Studies
Ogretim Yontem ve . o
Teorik Dersler / Theoretical Uygulama Lab Tgknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 incelemeler ve Vaka Galismalari

Reviews and Case Studies
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nun¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 100
Toplam / Total: 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60

Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:

iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
ShauliE: o eees Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 10 7.00 70.00
Ev Odevi / Homework 1 3.00 3.00
Final Sinavi / Final Examination 1 1.00 1.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 10 7.00 70.00
Toplam / Total: 23 19.00 145.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 145.00/25.00 = 5.80 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 145.00 / 25.00 = 5.80 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES
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Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.Bu dersi basariyla
tamamlayabilen 6grenciler
pazarlama iletisiminin temel
kavramlarini tanimlayabilir. /
Students who successfully
complete this course will be
able to define the basic
concepts of marketing
communication.

2.iletisim, Alg, imaj ve ikna
edici iletisim konularini bilir ve
marka olusturmada basariyla
kullanir. / Knows
communication, perception,
image and persuasive
communication issues and
successfully uses them in
brand building.

3.Marka kimligi olugturma ve
ybnetme konusunu kavrar ve
bu sektdrde basarili ve yetkin
calismalar yapar. /
Understands the issue of
creating and managing brand
identity and performs
successful and competent work
in this sector.

4.Marka konusunda diinyada
ve Turkiye’deki basarili ve
onemli 6rnekleri inceleyerek bu
alanda teorik bilgi donanimina
sahip olur. / She has the
theoretical knowledge in this
area by examining hardware
and important examples of
successful brands in the world
and in Turkey.
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5.Reklamcilikta marka
yonetiminin yerini ve énemini
bilir ve kavrar, bu bilgilerin
1Isiginda profesyonel anlamda
yaratici galismalan yetkinlikle
yapabilir. / Knows and 5 5 4 5 5 5 5 5 5 5 5 5 5 5
understands the place and
importance of the brand in
advertising, and can
competently do professional
creative work with this
knowledge.

Katki Dlzeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Distk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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