2023 - 2024 / TMD515 - Fashion Marketing / Fashion Marketing

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Fashion Marketing / Fashion Marketing

Ders Kodu / Course Code

TMD515

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Master without Thesis / Master without Thesis

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

YOK

NONE

Amaci / Purpose

Marka | kavramlari, moda ile iligkileri gelisimi hakkinda bilimsel aragtirmalar incelenir,
tekstil ve moda tasarimina etkileri hakkinda tartismalar ile yeni fikirler ve galigmalar

gerceklestirilir.

Scientific researches about the development of brand concepts and their relations with
fashion are examined, discussions about their effects on textile and fashion design,
and new ideas and studies are carried out.

igerigi / Content

Moda marka yonetimi kavramlari, marka tanitim, pazarlama, tutundurma ve performansini

degerlendirme konularini kapsar.

It covers the concepts of fashion brand management and brands marketing, promotion
and performance evaluation.

Onerilen Diger Hususlar / YOK NONE
Recommended Other

Considerations

Staj Durumu / Internship Status YOK NONE




Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Moda Sistemi-Roland Barthes

Tuhaf - Marka Yénetimi- M. imer Ozer

Marka Deneyimi Yaratmak-Darren Coleman

Marka ve Marka Stratejileri-Cagatan Taskin

Derinligine Marka-Muhterem iigtiner

Marka ve Marka Ozglinligu - Uygulamali-Kazim Dag

Marka Yénetimi-Nurhan Babir Tosun

Marka Yénetimi-Mehmet Bas

Marka Kisiligi-Mevliit Sedat Donmez

Marka Kulturi-Debbie Millman

Marka Y&netimi-Bilent Demirdag

Marka Degeri ve Marka Degerlemede Kullanilan Finansal Yontemler-Osman Barlas
Bursali

"AKTUGLU, I., Marka Yénetim Siireci ve Tanitimin Rold, Ege Universitesi Sosyal Bilimler
Enstitust, Yayinlanmamis

Doktora Tezi.

BUREAU, J., Brand Managment-Planning and Control,

DUFFY, N., Askla Yaratilan Markalar

ELITOK, B., Hadi Markalasalim,

UZUG, F., Markan Kadar Konus Marka iletisimi Stratejileri;

WERNER,K., Markalarin Kara Kitabi

RANDALL, G., Markalastirma,

RIES AL, L., Markalarin Evrimi,

TOMLINSON, J., Kirresellesme ve Kultiir

TUTAR, H., Kiiresellesme Siirecinde isletme Yénetimi,

PRINGLE, H., Marka Ruhu,

MORGAN, A., igimizdeki Korsan,

Civitci Sule, " Moda Pazarlama ", Noble Publishing, Ankara

Philip Kotler: "Marketing Basics Questions and answers today" (William Hope Sensoy),
Optimist Publishing, London,

2009

Philip Kotler and Waldemar Pfoertsch, "B2B Brand Management", Media Cat Publications,
2010

Kabukcu Arslan, E. 2017, E Moda Pazarlama, Detay Yayincilik

Arslan, K. 2019. Moda Pazarlamasi, Detay Yayincilik

BERNA ERSOY 2002 Moda pazarlamasinin 6nemi ve moda sanayiinden bir érnek: Vakko
TUGCE OZANSOY GADIRCI 2009 Moda iriinlerinin pazarlanmasinda sosyo-psikolojik
faktorlerin tlketici

tercihleri ile iligkisi (izerine bir pilot arastirma

FERHAT DUMANLI 2014 Moda pazarlamada tasarim ve uyumun énemi

EVRIM KABUKCU 2015 Moda pazarlamasinda bitmis riinlerin tasanimina iliskin uzman
gorugleri analizi ve

IPMS modeli

BESTE DEMIRTAS 2019 Moda pazarlamasinda tiiketicinin renk tercihinde benlik
kavraminin rolii: Giyim

sektdriinde bir aragtirma

Moda Sistemi-Roland Barthes

Tuhaf - Marka Yénetimi- M. imer Ozer

Marka Deneyimi Yaratmak-Darren Coleman

Marka ve Marka Stratejileri-Cagatan Taskin

Derinligine Marka-Muhterem iigtiner

Marka ve Marka Ozglinligu - Uygulamali-Kazim Dag
Marka Yo&netimi-Nurhan Babur Tosun

Marka Yénetimi-Mehmet Bas

Marka Kisiligi-Mevlit Sedat Donmez

Marka Kulturi-Debbie Millman

Marka Y&netimi-Bllent Demirdag

Marka Degeri ve Marka Degerlemede Kullanilan Finansal Yontemler-Osman Barlas
Bursali

"AKTUGLU, I., Marka Ydnetim Siireci ve Tanitimin Rolii, Ege Universitesi Sosyal
Bilimler Enstitlist, Yayinlanmamis

Doktora Tezi.

BUREAU, J., Brand Managment-Planning and Control,
DUFFY, N., Askla Yaratilan Markalar

ELITOK, B., Hadi Markalasalim,

UZUG, F., Markan Kadar Konus Marka Iletisimi Stratejileri;
WERNER,K., Markalarin Kara Kitabi

RANDALL, G., Markalastirma,

RIES AL, L., Markalarin Evrimi,

TOMLINSON, J., Kiiresellesme ve Kultiir

TUTAR, H., Kiiresellesme Siirecinde isletme Yénetimi,
PRINGLE, H., Marka Ruhu,

MORGAN, A., igimizdeki Korsan,

Civitci Sule, " Moda Pazarlama ", Noble Publishing, Ankara
Philip Kotler: "Marketing Basics Questions and answers today" (William Hope
Sensoy), Optimist Publishing, London,

2009

Philip Kotler and Waldemar Pfoertsch, "B2B Brand Management", Media Cat
Publications, 2010

Kabukcu Arslan, E. 2017, E Moda Pazarlama, Detay Yayincilik

Arslan, K. 2019. Moda Pazarlamasi, Detay Yayincilik

BERNA ERSOY 2002 Moda pazarlamasinin 6nemi ve moda sanayiinden bir érnek:
Vakko

TUGGE OZANSOY GADIRCI 2009 Moda iriinlerinin pazarlanmasinda sosyo-
psikolojik faktorlerin tiiketici

tercihleri ile iligkisi lizerine bir pilot arastirma

FERHAT DUMANLI 2014 Moda pazarlamada tasarim ve uyumun énemi

EVRIM KABUKCU 2015 Moda pazarlamasinda bitmis riinlerin tasanmina iligkin
uzman gorisleri analizi ve

IPMS modeli

BESTE DEMIRTAS 2019 Moda pazarlamasinda tilketicinin renk tercihinde benlik
kavraminin roll: Giyim

sektoriinde bir aragtirma

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. U. Cantiirk ©Z

Dr. Ogr. U. Cantiirk 0z

2/8




OGRENME GIKTILARI / LEARNING OUTCOMES

Marka kavramlarini bilir Knows brand concepts

Moda sekt6ériinde markalari analiz eder Analyzes brands in the fashion industry

Moda Marka bilesenlerini kavrar Understands the components of Fashion Brand
Bir moda markasi planlar Plans a fashion brand

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods

On Hazirlik / Preliminary

Techniques

Derse Girig (Tasarim, Moda ve Moday! Etkileyen Etkenler. Marka
Tanimlari)

Introduction to the Course (Design, Fashion and Factors Affecting
Fashion. Brand Definitions)

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary

Techniques

2 Pazarlama Karmasi

Marketing mix

Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary

Techniques

3 Moda Pazarlamasi

Fashion Marketing

Teorik Dersler / Theoretical Uygulama Lab ?g&ﬁ;g;:{ﬁg:&ig Methods On Hazirlik / Preliminary

Techniques

4 Marka Unsurlari (Marka Kisiligi-Marka imaji-Marka Bagliligr)

Elements of Brand (Brand Personality-Brand Image-Brand Loyalty)

gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\r’:; Methods On Hazirlik / Preliminary

Technigues

Marka Unsurlar (Marka Farkindalgi-Marka Cagrisimlari-Marka degeri
-Marka vaadi)

Elements of Brand (Brand Awareness-Brand Associations-Brand
Value-Brand Promise)
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Marka Konumlandirma
Brand Positioning
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Marka Konumlandirma
Brand Positioning
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Vize
MIDTERM
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Marka stratejileri
Brand strategies
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Marka stratejileri
Brand strategies
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(rreri/(?l'r;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Marka ve Gorsel Degerler

Brand and Visual Values
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Marka ve Gorsel Degerler
Brand and Visual Values
Ogretim Yontem ve - o
Teorik Dersler / Theoretical Uygulama Lab Tgknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Sunu
Presentation
Ogretim Yontem ve . o
Teorik Dersler / Theoretical Uygulama Lab Tgknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Sunu
Presentation
Ogretim Yontem ve - o
Teorik Dersler / Theoretical Uygulama Lab Tgknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
15 Final Sinavi
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities Nii)l/tlaér Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nun¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60

Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:

718




IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
Son | S | Gaan o

(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 20.00 20.00
Bireysel Calisma / Self Study 1 30.00 30.00
Derse Katilim / Attending Lectures 1 14.00 14.00
Final Sinavi / Final Examination 1 1.00 1.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 30.00 30.00
Makale Kritik Etme / Criticising Paper 1 5.00 5.00
Proje Hazirlama / Project Preparation 1 40.00 40.00
Proje Sunma / Project Presentation 1 1.00 1.00
Toplam / Total: 9 142.00 142.00

Dersin AKTS Kredisi = Toplam g Yiikii (Saat) / 25.00 (Saat/AKTS) = 142.00/25.00 = 5.68 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 142.00 / 25.00 = 5.68 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

11111121113 (114 {115 (116 |1.1.7 | 1.1.8 | 1.1.9 ({1.1.10(1.1.11|1.1.12|1.1.13|1.1.14 (1.1.15
1.Marka kavramlarini bilir / 4 5 4 5 4 4 4 5 4 4 4 5 5 5
Knows brand concepts
2.Moda sektoriinde markalari
analiz eder / Analyzes brands 5 4 4 4 4 4 5 5 5 4 4 5 5 4
in the fashion industry
3.Moda Marka bilesenlerini
kavrar / Understands the 4 5 4 4 5 4 5 4 4 4 4 5 4 5
components of Fashion Brand
4.Bir moda markasi planlar / 5 4 4 4 4 4 5 5 4 5 4 5 4 4

Plans a fashion brand

Katki Dlzeyi / Contribution Level : 1-Cok Diisuk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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