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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Marketing Strategies / Marketing Strategies

Ders Kodu / Course Code

IST513

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Master without Thesis / Master without Thesis

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 1
Ogretim Sistemi / Teaching System

Egitim Dili / Education Language Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Bu dersin amaci, 6grencilere pazarlama stratejilerinin temel kavramlarini, analiz
yontemlerini ve uygulamalarini sunmak ve égrencileri etkili pazarlama stratejileri
gelistirebilecek bilgi ve becerilerle donatmaktir. Ders, pazarlama stratejilerinin
belirlenmesi, segmentasyon, hedefleme, konumlandirma, pazarlama kararlari ve rekabet
stratejilerini ele almaktadir.

The objective of this course is to introduce students to the fundamental concepts,
analysis methods, and applications of marketing strategies and equip students with
knowledge and skills to develop effective marketing strategies. The course covers
topics such as determining marketing strategies, segmentation, targeting, positioning,
marketing decisions, and competitive strategies.

igerigi / Content

Bu ders kapsaminda pazarlama stratejisinin temel ¢ercevesine, stratejik pazarlama
planinin tim sireglerine, stratejileri belirlemek icin gerekli olan analiz araglarina, bu
araclarin nasil etkili bir sekilde kullanilacagina iliskin konular irdelenecektir.

In this course, the basic framework of the marketing strategy, all the processes of the
strategic marketing plan, the analysis tools required to determine the strategies, and
how to use these tools effectively will be examined.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

1Kotler, P., & Keller, K. L. (2016). Marketing Management. Pearson.

2Westwood, J. (2019). How to Write a Marketing Plan. Kogan Page.

3Lamb, C. W., Hair, J. F., & McDaniel, C. (2018). Essentials of Marketing. Cengage
Learning.

4Cravens, D. W., & Piercy, N. (2017). Strategic Marketing. McGraw-Hill Education.

1Kotler, P., & Keller, K. L. (2016). Marketing Management. Pearson.

2Westwood, J. (2019). How to Write a Marketing Plan. Kogan Page.

3Lamb, C. W., Hair, J. F., & McDaniel, C. (2018). Essentials of Marketing. Cengage
Learning.

4Cravens, D. W., & Piercy, N. (2017). Strategic Marketing. McGraw-Hill Education.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)




OGRENME GIKTILARI / LEARNING OUTCOMES

Pazarlamaya iligkin bilgileri stratejik kararlarda kullanabilecek. Will be able to use marketing information in strategic decisions.

Will be able to analyze the current situation of a company within the framework of internal and

Bir firmanin mevcut durumunu i¢ ve dis analiz gercevesinde analiz edebilecek. -
external analysis.

Stratejik is birimlerini analiz edebilip o dogrultuda strateji gelistirebilecek. Will be able to analyze strategic business units and develop strategies.

Glcla bir stratejik pazarlama plani yaratabilecek. Will be able to create a strong strategic marketing plan.

Will develop the ability to solve problems that may be encountered in terms of marketing

Pazarlama yonetimi agisindan karsilasilabilecek sorunlar g6zme becerisini gelistirecek.
management.

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE

217




Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Pazarlama Stratejilerine Girig
Introduction to Marketing Strategies
. . gretim Yont N _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Pazarlama Stratejileri Analizi
Analysis of Marketing Strategies
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Pazarlama Arastirmasi ve Musteri Analizi
Pazarlama Arastirmasi ve Musteri Analizi
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Pazar Segmentasyonu ve Hedefleme
Market Segmentation and Targeting
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Pazarlama Konumlandirmasi

Marketing Positioning
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Uriin ve Hizmet Stratejileri
Product and Service Strategies
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Fiyatlandirma Stratejileri
Pricing Strategies
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Midterm Exam
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Dagitim ve Kanal Stratejileri
Distribution and Channel Strategies
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Pazarlama lletisimi ve Reklam Stratejileri
Marketing Communication and Advertising Strategies
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Promosyon ve Satis Hedefleri

Promotion and Sales Objectives
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Dijital Pazarlama Stratejileri
Digital Marketing Strategies
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Rekabet Stratejileri
Competitive Strategies
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Kiresel Pazarlama Stratejileri
Global Marketing Strategies
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Pazarlama Stratejileri Uygulamalari ve Degerlendirme
Marketing Strategy Applications and Evaluation
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 Final Sinavi
Final Exam
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 30.00 30.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 20.00 20.00
Final Sinavi / Final Examination 1 40.00 40.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 30.00 30.00
Okuma / Reading 1 25.00 25.00
Toplam / Total: 5 145.00 145.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 145.00/25.00 = 5.80 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 145.00 / 25.00 = 5.80 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [ 116 | 1.1.7 [ 1.1.8 | 1.1.9 [1.1.10(1.1.11[1.1.12|1.1.13|1.1.14 [1.1.15

1.Pazarlamaya iligkin bilgileri
stratejik kararlarda
kullanabilecek. / Will be able to
use marketing information in
strategic decisions.

2.Bir firmanin mevcut
durumunu i¢ ve dis analiz
cercevesinde analiz
edebilecek. / Will be able to
analyze the current situation of
a company within the
framework of internal and
external analysis.

3.Stratejik is birimlerini analiz
edebilip o dogrultuda strateji
gelistirebilecek. / Will be able to
analyze strategic business
units and develop strategies.

4.Guglu bir stratejik pazarlama
plani yaratabilecek. / Will be
able to create a strong strategic
marketing plan.

5.Pazarlama yonetimi
acisindan karsilasilabilecek
sorunlari ¢gdzme becerisini
gelistirecek. / Will develop the
ability to solve problems that
may be encountered in terms
of marketing management.

Katki Dlzeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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