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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Marketing and Brand Management / Marketing and Brand Management

Ders Kodu / Course Code

IST506

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Master without Thesis / Master without Thesis

Ders Akts Kredi / ECTS 6.00

Haftalik Ders Saati (Kuramsal) / 3.00

Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00

Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 1

Ogretim Sistemi / Teaching System

Egitim Dili / Education Language Turkish / Turkish
On Kosulu Olan Ders(ler) / Yok None

Precondition Courses

Amaci / Purpose

Bu dersin amaci, 6grencilere pazarlama kavramlari, stratejileri ve marka yonetimi
prensipleri hakkinda temel bilgiler saglamaktir.

The objective of this course is to provide students with a foundational understanding of
marketing concepts, strategies, and principles of brand management.

igerigi / Content

Ogrenciler, pazarlama planlamasi, miisteri analizi, marka yénetimi ve pazarlama iletisimi
gibi konulari 6grenecek ve gercek diinya érneklerine dayanan projeler ve grup calismalar
yoluyla uygulama becerilerini gelistireceklerdir.

Students will learn about marketing planning, customer analysis, brand management,
and marketing communication, and develop practical skills through projects and group
exercises based on real-world examples.

Onerilen Diger Hususlar / YOK NONE
Recommended Other

Considerations

Staj Durumu / Internship Status YOK NONE

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

1Kotler, P., Keller, K. L., Brady, M., Goodman, M., & Hansen, T. (2016). Marketing
Management (15th ed.). Pearson.

2Aaker, D. A., & Joachimsthaler, E. (2012). Brand Leadership: Building Assets in an
Information Economy. Free Press.

3Armstrong, G., & Kotler, P. (2017). Marketing: An Introduction (13th ed.). Pearson.
4Keller, K. L. (2016). Strategic Brand Management: Building, Measuring, and Managing
Brand Equity (4th ed.). Pearson.

1Kotler, P., Keller, K. L., Brady, M., Goodman, M., & Hansen, T. (2016). Marketing
Management (15th ed.). Pearson.

2Aaker, D. A., & Joachimsthaler, E. (2012). Brand Leadership: Building Assets in an
Information Economy. Free Press.

3Armstrong, G., & Kotler, P. (2017). Marketing: An Introduction (13th ed.). Pearson.
4Keller, K. L. (2016). Strategic Brand Management: Building, Measuring, and
Managing Brand Equity (4th ed.). Pearson.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dog.Dr. Ceyda Denegli

Dog.Dr. Ceyda Denegli




OGRENME GIKTILARI / LEARNING OUTCOMES

Pazarlama kavramlarini ve prensiplerini anlama. Understand the concepts and principles of marketing.

Pazarlama stratejileri ve planlamasi konusunda bilgi ve beceri kazanma. Gain knowledge and skills in marketing strategies and planning.

Tiketici davraniglarini analiz etme ve pazarlama stratejilerine uygulama becerisi gelistirme. Develop the ability to analyze consumer behavior and apply it to marketing strategies.
Marka y6netimi ve marka stratejileri konularinda bilgi ve beceri kazanma. Acquire knowledge and skills in brand management and brand strategies.

Pazarlama iletisimi ve pazarlama kampanyalarinin planlanmasi becerisi kazanma. Develop skills in marketing communication and campaign planning.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teknikleri/Teaching Methods On Hazirlik / Preliminary

Teorik Dersler / Theoretical Uygulama Lab

Techniques

1 Pazarlama ve Marka Yonetimine Girig

Introduction to Marketing and Brand Management

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary

Techniques

2 Pazarlama Stratejileri ve Planlama

Marketing Strategies and Planning

Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary

Techniques

3 Musteri Analizi ve Pazar Arastirmasi

Customer Analysis and Market Research

Teorik Dersler / Theoretical Uygulama Lab ?g&ﬁ;g;:{ﬁg:&ig Methods On Hazirlik / Preliminary

Techniques

4 Hedef Pazar ve Segmentasyon

Target Market and Segmentation

gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\r’:; Methods On Hazirlik / Preliminary

Technigues

5 Uriin ve Hizmet Yonetimi

Product and Service Management

3/7




Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Fiyatlandirma Stratejileri
Pricing Strategies
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Dagitim Kanallar ve Lojistik Y6netimi
Distribution Channels and Logistics Management
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Marka Ydnetimi
Brand Management
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Pazarlama iletigimi
Marketing Communication
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Dijital Pazarlama
Digital Marketing
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Reklam ve Promosyon Stratejileri

Advertising and Promotion Strategies
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Satig Yonetimi
Sales Management
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Kuresel Pazarlama
Global Marketing
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Pazarlama Plani Olusturma ve Degerlendirme
Marketing Plan Development and Evaluation
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Final Sinavi
Final Exam
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 30.00 30.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 20.00 20.00
Final Sinavi / Final Examination 1 40.00 40.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 30.00 30.00
Okuma / Reading 1 25.00 25.00
Toplam / Total: 5 145.00 145.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 145.00/25.00 = 5.80 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 145.00 / 25.00 = 5.80 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [ 116 | 1.1.7 [ 1.1.8 | 1.1.9 [1.1.10(1.1.11[1.1.12|1.1.13|1.1.14 [1.1.15

1.Pazarlama kavramlarini ve
prensiplerini anlama. /
Understand the concepts and
principles of marketing.

2.Pazarlama stratejileri ve
planlamasi konusunda bilgi ve
beceri kazanma. / Gain
knowledge and skills in
marketing strategies and
planning.

3.Tuketici davraniglarini analiz
etme ve pazarlama
stratejilerine uygulama becerisi
gelistirme. / Develop the ability 4 5 4 5 4 5 4 5 4 5 4 4 5 5 5
to analyze consumer behavior
and apply it to marketing
strategies.

4.Marka yoénetimi ve marka
stratejileri konularinda bilgi ve
beceri kazanma. / Acquire
knowledge and skills in brand
management and brand
strategies.

5.Pazarlama iletisimi ve
pazarlama kampanyalarinin
planlanmasi becerisi 4 4 4
kazanma. / Develop skills in
marketing communication and
campaign planning.

Katki Dlzeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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