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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Marketing Theories / Marketing Theories

Ders Kodu / Course Code

UTF507

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Master without Thesis / Master without Thesis

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Dersin amaci, pazarlama kuramlarini ginimuzdeki uygulamalarla karsilastiriimal olarak
aktararak 6grenciye pazarlama iggoriisii kazandirmak, dijital iletisim, biiylk veri gibi yeni
pazar trendlerine hakim olabilmesini saglamak, buttinlesik pazarlama kanallarinin
tamamina hakim olarak butiincil bir bakis agisi kazandirmaktir.

The aim of the lesson is to provide the student with marketing insight by transferring
marketing theories in comparison with current practices, to enable them to master new
market trends such as digital communication and big data, and to gain a holistic
perspective by mastering all integrated marketing channels.

igerigi / Content

Pazarlama Tanimi ve Kavramlari, Pazarlamanin gelisimi, Pazarlama anlayisi ve 6geleri,
pazar cevresi, cevresel firsat ve tehditler, isletme felsefesi, Durum ve rekabet analizi,
Sosyal Miibadele Teorisi, Rasyonel Secim Teorisi, Bekleyis Teorisi, Yeniliklerin Yayiimasi
Teorisi, Atfetme Teorisi, Esitlik Teorisi, Vekalet Teorisi, Teknoloji Kabul Modeli, Sosyal
Agdlar Teorisi, Biligsel Uyumsuzluk Teorisi, Kaynak Temelli Yaklagim, Optimal Deneyimler
Psikolojisi, Rekabette Karsilastinimal Ustiinliik Teorisi, Beklenti Teorisi, Gerekgeli Eylem
Teorisi, Uriin-Yasam Dénglisii Teorisi, Bagllik-Giiven Teorisi, ikna Bilgi Modeli,
Pazarlamada islem Maliyeti Analizi, Planli Davranis Teorisi, Genisletilmis Benlik Teorisi,
Sebep-Sonug Zincir Teorisi-Degisim Teorisi, iknanin Detaylandirma Olasiligi Modeli

Marketing Definition and Concepts, Marketing development, Marketing understanding
and components, market environment, environmental opportunities and threats,
Business philosophy, Situation and competition analysis, Social Exchange Theory,
Rational Choice Theory, Expectation Theory, Innovation Dissemination Theory,
Attribution Theory, Equality Theory, Agency Theory, Technology Acceptance Model,
Social Networks Theory, Cognitive Dissonance Theory, Resource-Based Approach,
Optimal Experiences Psychology, Comparative Advantage Theory, Expectation
Theory, Justified Action Theory, Product-Life Cycle Theory, Commitment-Trust
Theory, Persuasion Information Model, Transaction Cost Analysis in Marketing,
Planned Behavior Theory, Extended Self Theory, Cause-Result Chain Theory-Change
Theory, Elaboration Probability Model of Persuasion

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status




Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

1. Kaynak: Pazarlama Yénetimi (Stratejik Yaklasim) / Prof. Dr. Ahmet Hamdi islamoglu
2. Kaynak: Pazarlama Yonetimi / Philip Kotler-Kevin Lane Keller

3. Kaynak: Pazarlama Teorileri / Prof. Dr. Mehmet ismail Yagci-Prof. Dr. Serap Gabuk
4. Kaynak: Pazarlama Teorisi Gelisimi ve Degisimi / Sheth Garrett Gardner

1. Source: Marketing Management (Strategic Approach) / Prof. Dr. Ahmet Hamdi
Islamoglu

2. Source: Marketing Management / Philip Kotler-Kevin Lane Keller

3. Source: Marketing Theories / Prof. Dr. Mehmet ismail Yagci-Prof. Dr. Serap Gabuk
4. Source: Marketing Theory Development and Change / Sheth Garrett Gardner

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Uyesi Ayben Ceyhan

OGRENME GIKTILARI / LEARNING OUTCOMES

isletmelerin pazarlama fonksiyonu alaninda gereken bilgilere sahip olur.

She / he has the necessary knowledge in the field of marketing function of businesses.

isletmenin pazarlama biriminde gérev aldiginda, pazarlama teorileri ve kavramlarini karar verme
siirecinde uygular.

Applies marketing theories and concepts in the decision-making process when she / he is employed
in the marketing unit of the business.

Gunimuz pazarlama uygulamalarinin eksiklik ve basarilarini analiz eder.

She / he analyzes the shortcomings and successes of today's marketing practices.

Pazarlama teorilerinden faydalanarak glinimuiz pazarlama gevresine uygun pazarlama faaliyetleri
olusturur.

She / he creates marketing activities suitable for today's marketing environment by using marketing
theories.

isletmenin pazarlama biriminde gérev aldigi alanlarda paydaslarla iliskileri analiz eder ve yiriitiir.

She / he analyzes and carries out relations with stakeholders in the fields of marketing unit of the
company.

isletmenin pazarlama biriminde gérev aldigi konularda sorunlar tanimlar, analiz eder ve ¢6ziim yollar
sunar.

She / he defines, analyzes and offers solutions to the problems in the marketing unit of the company.

isletmenin pazarlama biriminde gérev aldigi alanlarda isletmenin amag ve hedeflerini belirleyebilir.

She / he can determine the goals and objectives of the business in the fields of the marketing unit of
the business.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Pazarlama Anlayisi-Tiketici ve Misteri
Marketing Approach-Consumer and Customer
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Pazarlamanin Gelisim Asamalari-Pazarlama Bilesenleri
Development Stages of Marketing-Marketing Components
. . Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
3 Pazarlama Tdrleri
Marketing Types
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Pazarlama Yaklasimlar-Pazarlama Cevresi Analizi-isletmenin
Felsefesi-Stratejik Yonetim
Marketing Approaches-Marketing Environment Analysis-Business
Philosophy-Strategic Management
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\r’:; Methods On Hazirlik / Preliminary
Technigues
5 Durum ve Rekabet Analizi

Situation and Competition Analysis
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Sosyal Miibadele Teorisi-Rasyonel Segim Teorisi-Bekleyis Teorisi
Social Exchange Theory-Rational Choice Theory-Expectance Theory
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Yeniliklerin Yayllmasi Teorisi-Atfetme Teorisi-Esitlik Teorisi
Diffusion of Innovation Theory-Attribution Theory-Equality Theory
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Midterm
Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁh‘:};:{ﬁgggﬂ\r/‘z Methods On Hazirlik / Preliminary
Technigues
9 Vekalet Teorisi-Teknoloji Kabul Modeli-Sosyal Aglar Teorisi
Agency Theory-Technology Acceptance Model-Social Networks
Theory
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Biligsel Uyumsuzluk Teorisi-Kaynak Temelli Yaklasim-Optimal
Deneyimler Psikolojisi
Cognitive Dissonance Theory-Resource-Based Approach-Optimal
Experiences Psychology
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Rekabette Karsilastinimal Ustiinlik Teorisi-Beklenti Teorisi-Gerekgeli

Eylem Teorisi

Comparative Advantage Theory-Expectation Theory-Justified Action
Theory
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
Uriin-Yasam Dénglisii Teorisi-Bagllik-Giiven Teorisi-ikna Bilgi
12 ;
Modeli
Product-Life Cycle Theory-Commitment-Trust Theory-Persuasion
Knowledge Model
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 Pazarlamada islem Maliyeti Analizi-Planli Davranis Teorisi-
Genisletilmis Benlik Teorisi
Marketing Transaction Cost Analysis-Planned Behavior Theory-
Expanded Self Theory
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14 Sebep-Sonug Zincir Teorisi-Degisim Teorisi-iknanin Detaylandirma

Olasiligi Modeli

Cause-Effect Chain Theory-Alteration Theory-Elaboration Probability
Model of Persuasion
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities N y Percentage of
umber S o
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 10.00 10.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 10.00 10.00
Derse Katilim / Attending Lectures 8 10.00 80.00
Final Sinavi / Final Examination 2 10.00 20.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 10.00 10.00
Tartisma / Discussion 1 10.00 10.00
Toplam / Total: 14 60.00 140.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 140.00/25.00 = 5.60 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 140.00 / 25.00 = 5.60 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [ 116 | 1.1.7 [ 1.1.8 | 1.1.9 [1.1.10[1.1.11]1.1.12|1.1.13|1.1.14 [1.1.15

1.Isletmelerin pazarlama
fonksiyonu alaninda gereken
bilgilere sahip olur. / She / he
has the necessary knowledge
in the field of marketing
function of businesses.

2.igletmenin pazarlama
biriminde gérev aldiginda,
pazarlama teorileri ve
kavramlarini karar verme
surecinde uygular. / Applies
marketing theories and
concepts in the decision-
making process when she / he
is employed in the marketing
unit of the business.

3.Gilnlimiz pazarlama
uygulamalarinin eksiklik ve
basarilarini analiz eder. / She /
he analyzes the shortcomings
and successes of today's
marketing practices.

4.Pazarlama teorilerinden
faydalanarak giinimiiz
pazarlama cevresine uygun
pazarlama faaliyetleri
olusturur. / She / he creates
marketing activities suitable for
today's marketing environment
by using marketing theories.

5.isletmenin pazarlama
biriminde gorev aldigi alanlarda
paydaslarla iliskileri analiz eder
ve yurutlr. / She / he analyzes
and carries out relations with
stakeholders in the fields of
marketing unit of the company.
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6.isletmenin pazarlama
biriminde gérev aldigi
konularda sorunlan tanimlar,
analiz eder ve ¢6zum yollar
sunar. / She / he defines,
analyzes and offers solutions
to the problems in the
marketing unit of the company.

7.isletmenin pazarlama
biriminde gorev aldig alanlarda
isletmenin amag ve hedeflerini
belirleyebilir. / She / he can
determine the goals and
objectives of the business in
the fields of the marketing unit
of the business.

Katki Dlzeyi / Contribution Level : 1-Cok Duistik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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