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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

History of Advertising / History of Advertising

Ders Kodu / Course Code

RMI512

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Master without Thesis / Master without Thesis

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Bu dersin amaci reklam ve reklamciligin glinimiize uzanan hikayesini ekonomik, teknolojik

ve toplumsal parametreler isiginda tarihsel perspektifte incelemektir.

The purpose of this course is to examine the history of advertising and advertising
industry from a historical perspective, taking into account economic, technological, and
social parameters.

igerigi / Content

Bu dersin amaci reklam ve reklamciligin glinimiize uzanan hikayesini ekonomik, teknolojik

ve toplumsal parametreler isiginda tarihsel perspektifte incelemektir.

The purpose of this course is to examine the history of advertising and advertising
industry from a historical perspective, taking into account economic, technological, and
social parameters.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)




OGRENME GIKTILARI / LEARNING OUTCOMES

Reklamin tarih boyunca gelisimini ve degisimini anlama ve analiz etme becerisi gelistirme.

Develop the ability to understand and analyze the development and changes in advertising
throughout history.

Reklamin toplumsal, kiltiirel ve ekonomik etkilerini inceleme ve degerlendirme yetkinligi kazanma.

Examine and evaluate the social, cultural, and economic impacts of advertising.

Reklamin farkl dénemlerdeki stratejilerini ve temalarini analiz etme ve acgiklama becerisi gelistirme.

Analyze and explain the strategies and themes of advertising in different periods.

Reklamin tarihindeki 6nemli olaylari ve etkileyici kampanyalari inceleme ve elestirel diigslinme becerisi

gelistirme.

Study significant events and influential campaigns in the history of advertising and develop critical
thinking skills.

Reklam tarihine iliskin glincel calismalar takip etme ve yorumlama yetkinligi gelistirme.

Develop the ability to follow and interpret current research on the history of advertising.

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE

217




Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Girig ve Reklamciliga Dair Temel Kavramlar
Introduction and Basic Concepts of Advertising
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Temel Reklam Ortamlar
Fundamental Advertising Environments
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Reklam Sektdrii ve Reklam Uretim Siireci
Advertising Industry and Advertising Production Process
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Reklamcilik Tarihine Girig
Introduction to Advertising History
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Reklama Benzer Uygulamalari Dénemi

Period of Advertising-Like Practices
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Reklamin Kesif Donemi
Discovery Period of Advertising
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Modern Dénem Reklamcilik Anlayisi
Modern Era Understanding of Advertising
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Midterm Exam
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Postmodern Dénem Reklamcilik Anlayigi |
Postmodern Era Understanding of Advertising |
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Postmodern Donem Reklamcilik Anlayisi 11
Postmodern Era Understanding of Advertising ||
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Turkiye’de Reklam Tarihi |

History of Advertising in Turkey |
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Tirkiye’de Reklam Tarihi Il
History of Advertising in Turkey Il
Teorik Dersler / Theoretical Uygulama Lab ?ggﬁ;ﬂ;:{ﬁrgsggi\% Methods On Hazirlik / Preliminary
Technigues
13 Reklamda Yeni Ufuklar
New Horizons in Advertising
Teorik Dersler / Theoretical Uygulama Lab ?g&ﬁﬂ&gﬁgﬁgmz Methods On Hazirlik / Preliminary
Techniques
14 Genel Degerlendirme

General Evaluation
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 30.00 30.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 20.00 20.00
Final Sinavi / Final Examination 1 40.00 40.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 30.00 30.00
Okuma / Reading 1 25.00 25.00
Toplam / Total: 5 145.00 145.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 145.00/25.00 = 5.80 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 145.00 / 25.00 = 5.80 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [1.16 [ 117 [ 1.1.8 [ 1.1.9 [1.1.101.1.11{1.1.12(1.1.13[1.1.14 [1.1.15

1.Reklamin tarih boyunca
gelisimini ve degisimini anlama
ve analiz etme becerisi
gelistirme. / Develop the ability 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5
to understand and analyze the
development and changes in
advertising throughout history.

2.Reklamin toplumsal, kiiltirel
ve ekonomik etkilerini inceleme
ve deg@erlendirme yetkinligi
kazanma. / Examine and 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5
evaluate the social, cultural,
and economic impacts of
advertising.

3.Reklamin farkli ddnemlerdeki
stratejilerini ve temalarnini analiz
etme ve agiklama becerisi
gelistirme. / Analyze and 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5
explain the strategies and
themes of advertising in
different periods.

4.Reklamin tarihindeki 6nemli
olaylar ve etkileyici
kampanyalari inceleme ve
elestirel dustinme becerisi
gelistirme. / Study significant 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5
events and influential
campaigns in the history of
advertising and develop critical
thinking skills.

5.Reklam tarihine iligkin gtincel
calismalari takip etme ve
yorumlama yetkinligi
gelistirme. / Develop the ability 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5
to follow and interpret current
research on the history of
advertising.

Katki Dlizeyi / Contribution Level : 1-Cok Diisiik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yiksek / High, 5-Cok Yiiksek / Very high
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