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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Advertising and Customer Relationship Management / Advertising and Customer Relationship Management

Ders Kodu / Course Code

RMI509

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Master with Thesis / Master with Thesis

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Bu dersin amaci, 6grencilere reklamciligin ve musteri iliskileri ydnetiminin temel
kavramlarini, stratejilerini ve uygulamalarini 6gretmek, 6grencilerin reklam ve musteri
iliskileri alaninda bilgi ve becerilerini gelistirmek ve etkili musteri iligkileri stratejileri
olusturma yeteneklerini gelistirmektir.

Bu dersin amaci, 6grencilere reklamciligin ve musteri iliskileri ydnetiminin temel
kavramlarini, stratejilerini ve uygulamalarini 6gretmek, 6grencilerin reklam ve musteri
iliskileri alaninda bilgi ve becerilerini gelistirmek ve etkili musteri iligkileri stratejileri
olusturma yeteneklerini gelistirmektir.

igerigi / Content

Bu dersi basariyla tamamlayabilen 6grenciler, musteri iligkileri ydnetiminin anlam ve
o6nemini kavramak, Musteri iliskileri ydnetimi kavramini anlamak ve hem kurumu, hem de
musteriyi tanimak, musterilerin istek ve ihtiyaclarini anlamaya ydénelik adimlarn nasil
atilacagini kavranmasi konusunda bilgi sahibi olurlar.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Shimp, T. A. (2020). Advertising Promotion and Other Aspects of Integrated Marketing
Communications.

Belch, G. E., & Belch, M. A. (2018). Advertising and Promotion: An Integrated Marketing
Communications Perspective.

Shimp, T. A. (2020). Advertising Promotion and Other Aspects of Integrated Marketing
Communications.

Belch, G. E., & Belch, M. A. (2018). Advertising and Promotion: An Integrated
Marketing Communications Perspective.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)




OGRENME GIKTILARI / LEARNING OUTCOMES

Reklamciligin temel kavramlarini ve musteri iliskileri ydnetiminin prensiplerini anlama ve analiz etme Develop the ability to understand and analyze the basic concepts of advertising and the principles of
becerisi geligtirme. customer relationship management.

Reklam ve musteri iliskileri stratejilerini planlama, uygulama ve degerlendirme yetkinligi kazanma. Plan, implement, and evaluate advertising and customer relationship strategies.

Musteri iligkileri yonetimi siireglerini analiz etme ve agiklama becerisi gelistirme. Analyze and explain the processes of customer relationship management.

Study and develop critical thinking skills regarding the interaction between advertising and customer

Reklam ve misteri iligkileri arasindaki etkilesimi inceleme ve elestirel diislinme becerisi gelistirme. relationships.

Reklamcilik ve musteri iligkileri ydnetimi alanindaki giincel gelismeleri takip etme ve yorumlama Develop the ability to follow and interpret current developments in the field of advertising and
yetkinligi gelistirme. customer relationship management.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE

217




Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Giris: Reklamcilik ve Msteri iligkileri Yénetiminin Onemi
Introduction to Advertising and Customer Relationship Management
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Reklamcilikta Temel Kavramlar ve ilkeler
Reklamcilikta Temel Kavramlar ve ilkeler
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Reklam Stratejileri ve Planlama
Advertising Strategies and Planning
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Misteri iligkileri Yénetimi Temelleri
Fundamentals of Customer Relationship Management
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Pazarlama iletisimi ve Entegre Pazarlama iletisimi

Marketing Communication and Integrated Marketing Communication
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Marka Yénetimi ve Marka insasi
Brand Management and Brand Building
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Dijital Reklamcilik ve internet Pazarlamasi
Digital Advertising and Internet Marketing
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Midterm Exam
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Musteri iligkilerinde CRM Uygulamalari
CRM Applications in Customer Relationships
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 CRM Applications in Customer Relationships
CRM Applications in Customer Relationships
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁgll(T;rT/?rr:aeg;i\;\Z Methods On Hazirlik / Preliminary
Techniques
11 Satis Promosyonu ve iliski Pazarlamasi

Sales Promotion and Relationship Marketing
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Miisteri Memnuniyeti ve Misteri Sadakati
Customer Satisfaction and Customer Loyalty
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 |Kriz iletisimi ve Miisteri iligkileri
Kriz iletisimi ve Misteri lliskileri
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Reklamcilik ve Miisteri iligkileri Yénetimi Projesi
Advertising and Customer Relationship Management Project
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Final Sinavi
Final Exam
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Takim/Grup Calismasi / Team/Group Work 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Final Sinavi / Final Examination 1 2.00 2.00
Takim/Grup Calismasi / Team/Group Work 1 148.00 148.00
Toplam / Total: 2 150.00 150.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 150.00/25.00 = 6.00 ~ 6.00 / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 150.00 / 25.00 = 6.00 ~ 6.00
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [ 116 | 1.1.7 [ 1.1.8 | 1.1.9 [1.1.10(1.1.11[1.1.12|1.1.13|1.1.14 [1.1.15

1.Reklamciligin temel
kavramlarini ve musteri iliskileri
yonetiminin prensiplerini
anlama ve analiz etme becerisi
gelistirme. / Develop the ability 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4
to understand and analyze the
basic concepts of advertising
and the principles of customer
relationship management.

2.Reklam ve musteri iliskileri
stratejilerini planlama,
uygulama ve degerlendirme
yetkinligi kazanma. / Plan, 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4
implement, and evaluate
advertising and customer
relationship strategies.

3.Musteri iligkileri ydnetimi
sureglerini analiz etme ve
aciklama becerisi gelistirme. /
Analyze and explain the
processes of customer
relationship management.

4 Reklam ve musteri iligkileri
arasindaki etkilesimi inceleme
ve elestirel dislinme becerisi
gelistirme. / Study and develop

critical thinking skills regarding 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4
the interaction between
advertising and customer
relationships.

5.Reklamcilik ve musteri
iliskileri ydnetimi alanindaki
glincel gelismeleri takip etme
ve yorumlama yetkinligi
gelistirme. / Develop the ability 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4
to follow and interpret current
developments in the field of
advertising and customer
relationship management.

Katki Dlzeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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