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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Advertising Analysis / Advertising Analysis

Ders Kodu / Course Code

RMI508

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Master with Thesis / Master with Thesis

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Reklam kavramini, 6zellik ve fonksiyonlari ile ele alarak,Reklamda ikna olgusu tizerinden
mesajlarin hazirlanmasi,Reklam mesajlarinda géstergelerin anlamlandirimasi ve analizi
amaclanmaktadir

By considering the concept of advertising with its features and functions, it is aimed to
prepare messages based on the phenomenon of persuasion in advertising, to interpret
and analyze the indicators in advertising messages.

igerigi / Content

Reklamin 6zellikleri, Reklamin siniflandinimasi. ikna kavrami ,ikna edici reklam mesajlari
ve yaratici stratejiler dogrultusunda reklamda gdstergelerin anlamlandiriimasi
anlatiimaktadir

Ad features, Classification of ad. In line with the concept of persuasion, persuasive
advertising messages and creative strategies, the meaning of the signs in the
advertisement is explained.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Reklam Nasil C6zimlenir-Rengin Kuglikerdogan
Reklam Cekicilikleri-Miige Elden/Ugur Bati

Reklam ve Yaratici Strateji-Fiisun Kocabas/Miige Elden
Reklam Sdylemi-Rengin Kiglikerdogan

How to Resolve Advertising-Color Kiiglikerdogan

Advertising Attractiveness-Mige Elden / Ugur Bati

Advertising and Creative Strategy-Flisun Kocabas / Miige Elden
Advertising Speech-Color's Kiigiikerdogan

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr.Ogretim Uye.Yelda Senkal




OGRENME GIKTILARI / LEARNING OUTCOMES

Reklamla ilgili Kuramsal bilgiler edinir. Gains theoretical information about advertising.
Reklami elestirel bir bakis acisiyla degerlendirir. Reklami elestirel bir bakis acisiyla degerlendirir.
Reklam Analiz yéntemlerini 6grenir. Learns the Ad Analysis methods.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE

217




Hafta / Week

Ogretim Yontem ve

Teknikleri/Teaching Methods On Hazirlik / Preliminary

Teorik Dersler / Theoretical Uygulama Lab

Techniques

1 Reklam Analizi Girig

Ad Analytics Introduction

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary

Techniques

Reklamda ikna olgusu-Aristo’'nun ikna etmenleri- Reklamda kullanilan

2 temel ikna modelleri
The phenomenon of Persuasion in Advertising-Aristotle's Persuasion
factors- Basic persuasion models used in advertising
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Reklamin 6zellikleri ve Reklam etkisi

Ad features and Ad effect

Teorik Dersler / Theoretical Uygulama Lab ?g&ﬁ;g;:{ﬁg:&ig Methods On Hazirlik / Preliminary

Techniques

4 Reklamda Kaynak, Star Stratejisi

Source in Advertising, Star Strategy

gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\r’:; Methods On Hazirlik / Preliminary

Technigues

5 Reklamda mesaj, mesaj ézellikleri

Message, message features in advertisement
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Baslik, slogan, metin, senaryo, storyboard
Title, slogan, text, script, storyboard
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 igerik olarak reklamlarin siniflandirnimasi -Mesaja gére reklamlar
Classification of ads as content -Ads by message
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Vize
midterm exam
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Reklamda Gdésterge-Gostergebilim
Indicator-Semiotics in Advertising
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Reklam Gériintlstinin Genel Betimlemesi
General Description of the Ad Image
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Reklam gdstergelerinin anlamlandiriimasi-reklamda Retorik

Making sense of advertising indicators - Rhetoric in advertising
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12  |Reklam Analiz Ornekleri
Ad Analysis Samples
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 Reklamda Resim, fotograf kullanimi
Picture, photo usage in advertisement
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14 Reklam cekicilikleri

Advertising appeal
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number - A
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 10.00 10.00
Bireysel Calisma / Self Study 10 10.00 100.00
Derse Katilim / Attending Lectures 12 3.00 36.00
Final Sinavi / Final Examination 1 10.00 10.00
Toplam / Total: 24 33.00 156.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 156.00/25.00 = 6.24 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 156.00 / 25.00 = 6.24 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [ 116 | 1.1.7 [ 1.1.8 | 1.1.9 [1.1.10(1.1.11[1.1.12|1.1.13|1.1.14 [1.1.15

1.Reklamla ilgili Kuramsal
bilgiler edinir. / Gains
theoretical information about
advertising.

2.Reklami elestirel bir bakis
acisiyla degerlendirir. / Reklami
elestirel bir bakis agisiyla
degerlendirir.

3.Reklam Analiz yontemlerini
ogrenir. / Learns the Ad
Analysis methods.

Katki Dlzeyi / Contribution Level : 1-Cok Duiistk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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