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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Legislation and Control in Advertising / Legislation and Control in Advertising

Ders Kodu / Course Code

RMI505

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Master without Thesis / Master without Thesis

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Bu dersin amaci, reklamda mevzuat ve denetim konularinda égrencilere temel bilgileri
saglamak, reklamcilik faaliyetlerinin yasal ve etik kurallara uygun sekilde yurutiilmesini
tesvik etmek ve 6grencileri reklamda mevzuat ve denetim sireglerini anlayarak reklam
kampanyalarinin yasal ve etik agidan degerlendiriimesine yonlendirmektir.

The aim of this course is to provide students with basic information on legislation and
auditing in advertising, to encourage the execution of advertising activities in
accordance with legal and ethical rules, and to guide students to legal and ethical
evaluation of advertising campaigns by understanding the legislation and auditing
processes in advertising.

igerigi / Content

Bu dersin amaci, reklamda mevzuat ve denetim konularinda égrencilere temel bilgileri
saglamak, reklamcilik faaliyetlerinin yasal ve etik kurallara uygun sekilde yurdtiilmesini
tesvik etmek ve 6grencileri reklamda mevzuat ve denetim sireglerini anlayarak reklam
kampanyalarinin yasal ve etik agidan degerlendiriimesine yonlendirmektir.

The aim of this course is to provide students with basic information on legislation and
auditing in advertising, to encourage the execution of advertising activities in
accordance with legal and ethical rules, and to guide students to legal and ethical
evaluation of advertising campaigns by understanding the legislation and auditing
processes in advertising.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Kocaoglu, i., & Baran, N. (2019). Reklamda Mevzuat ve Ozdenetim.
Keegan, W. J., & Duncan, T. R. (2018). Advertising and Promotion: An Integrated
Marketing Communications Perspective.

Kocaoglu, i., & Baran, N. (2019). Reklamda Mevzuat ve Ozdenetim.
Keegan, W. J., & Duncan, T. R. (2018). Advertising and Promotion: An Integrated
Marketing Communications Perspective.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)




OGRENME GIKTILARI / LEARNING OUTCOMES

Reklamda mevzuatin temel prensiplerini ve diizenlemelerini anlama ve analiz etme becerisi
gelistirme.

Develop the ability to understand and analyze the basic principles and regulations of legislation in
advertising.

Reklamda etik ve hukuki sorumluluklari inceleme ve degerlendirme yetkinligi kazanma.

Examine and evaluate ethical and legal responsibilities in advertising.

Reklamin toplumsal etkilerini ve sinirlamalarini analiz etme ve agiklama becerisi gelistirme.

Analyze and explain the societal impacts and limitations of advertising.

Reklamda denetim mekanizmalarini ve kurallarini inceleme ve elestirel diisinme becerisi gelistirme.

Study and develop critical thinking skills regarding the mechanisms and rules of advertising control.

Reklamda mevzuat ve denetim konularindaki glincel tartismalar analiz etme ve yorumlama yetkinligi

gelistirme.

Analyze and interpret current debates in legislation and control in advertising.

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE

217




Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Reklamda mevzuat ve denetimin 6nemi ve amaci
Importance and Purpose of Legislation and Control in Advertising
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Tuketici koruma kanunlari ve reklamcilik
Consumer Protection Laws and Advertising
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Reklamda haksiz ticari uygulamalar ve cezai yaptinmlar
Unfair Commercial Practices in Advertising and Criminal Sanctions
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Reklamda tibbi, saglik ve ilag reklamlar
Medical, Health, and Pharmaceutical Advertising
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Reklamda ¢ocuk korumasi ve reklam hedeflemesi

Child Protection in Advertising and Targeting
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Reklamda cinsiyet temsili ve cinsiyetgilik
Gender Representation and Sexism in Advertising
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Reklamda yaniltici ve abartili iddialar
Misleading and Exaggerated Claims in Advertising
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Midterm Exam
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Reklamda etik kurallar ve profesyonel sorumluluk
Ethical Rules and Professional Responsibility in Advertising
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Reklamda sosyal sorumluluk ve surdurilebilirlik
Social Responsibility and Sustainability in Advertising
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Reklam denetimi ve 6zdenetim

Advertising Regulation and Self-Regulation

417




Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Ulusal ve uluslararasi reklam standartlar ve kuruluslan
National and International Advertising Standards and Organizations
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Reklamda telif haklar ve fikri mulkiyet
Copyright and Intellectual Property Rights in Advertising
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Reklamda mevzuat ve denetimde gelecek egilimler ve yénelimler
Future Trends and Directions in Advertising Legislation and Control
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Final Sinavi
Final Exam
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 30.00 30.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 20.00 20.00
Final Sinavi / Final Examination 1 40.00 40.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 30.00 30.00
Okuma / Reading 1 25.00 25.00
Toplam / Total: 5 145.00 145.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 145.00/25.00 = 5.80 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 145.00 / 25.00 = 5.80 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [ 116 | 1.1.7 [ 1.1.8 | 1.1.9 [1.1.10(1.1.11[1.1.12|1.1.13|1.1.14 [1.1.15

1.Reklamda mevzuatin temel
prensiplerini ve
dizenlemelerini anlama ve
analiz etme becerisi

gelistirme. / Develop the ability
to understand and analyze the
basic principles and regulations
of legislation in advertising.

2.Reklamda etik ve hukuki
sorumluluklari inceleme ve
degerlendirme yetkinligi
kazanma. / Examine and
evaluate ethical and legal
responsibilities in advertising.

3.Reklamin toplumsal etkilerini
ve sinirlamalarini analiz etme
ve aciklama becerisi

gelistirme. / Analyze and 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4
explain the societal impacts
and limitations of advertising.

4.Reklamda denetim
mekanizmalarini ve kurallarini
inceleme ve elestirel diisinme
becerisi gelistirme. / Study and 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4
develop critical thinking skills
regarding the mechanisms and
rules of advertising control.

5.Reklamda mevzuat ve
denetim konularndaki giincel
tartismalar analiz etme ve
yorumlama yetkinligi 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4
gelistirme. / Analyze and
interpret current debates in
legislation and control in
advertising.

Katki Dlzeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-YUuksek / High, 5-Cok Yiiksek / Very high
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