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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

International Advertising / International Advertising

Ders Kodu / Course Code

RMI504

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Master with Thesis / Master with Thesis

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Kiresellesme ve kiltir baglaminda, reklamciligin uluslararasi boyutta ele alinmasi, reklam
strateji ve planlamalarinin nasil gergeklestirildiginin anlatiimasi amaglanmaktadir.

In the context of globalization and culture, it is aimed to address the international
dimension of advertising and to explain how advertising strategies and planning are
carried out.

igerigi / Content

Kultur olgusunun ¢ok yonla ele alinmasi, Kiresellesme olgusu ve kiresel marka
incelenmesi. Uluslararasi reklamin kavramsal olarak tanimlanarak, mesaj, medya, yaratici
stratejiler Gzerinden érneklerle analiz edilmesi.

Multi-dimensional handling of the phenomenon of culture, the phenomenon of
globalization and examination of the global brand. Conceptual definition of
international advertising and analysis of messages, media and creative strategies with
examples.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Stratejik Kiiresel pazarlama- Ed. Necdet Timur,Alpaslan Ozmen
Kiresel marka reklamlari-Sedat Simsek

Reklamda kdiltiirlerarasilik-Rengin Kigilikerdogan

Bu topraklardan Diinya markasi Cikar Mi?-Guiven Borga

Global Markalarin Yerel Cuvallamalari-Simon Anholt

Glokal Reklam Kampanyalarinda Yaraticiigin Onemi-Miige Elden

Strategic Global marketing- Ed. Necdet Timur, Alpaslan Ozmen
Global brand advertisements-Sedat Simsek

Interculturalism in Advertising-Rengin Kiiglikerdogan

Will a world brand emerge from these lands? - Gliven Borca
Local Bags of Global Brands-Simon Anholt

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr.Uye Yelda Senkal




OGRENME GIKTILARI / LEARNING OUTCOMES

Kiresellesme, Kiiltir, Reklamcilik gibi temel kavramlar tanimlar. Defines basic concepts such as Globalization, Culture, Advertising.
Reklamlardaki kiltirel gostergeleri tanimlayarak, bunlar tizerinden analizler gerceklestirebilir. It can identify cultural indicators in advertisements and analyze them.
Uluslararasi reklam érneklerine yorum getirerek, elestirel degerlendirmelerde bulunabilir. Can make critical evaluations by commenting on international advertisement examples.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Uluslararasi Reklamcilik Girig
International Advertising Introduction
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Kdltdr, kiltirel unsurlar, Popller Kaltir
Culture, cultural elements, Popular Culture
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Kultirel Siniflandirmalar, Hofsted’in Kltiirel Deger Boyutlari.
Cultural Classifications, Hofstede's Dimensions of Cultural Value.
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Reklam iletisiminde Kiiltiir Gostergeleri
Cultural Indicators in Advertising Communication
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Kiresellesme, Kuresel Markalar

Globalization, Global Brands
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Uluslararasi Pazarlarda isletmeler ve Farkl Kiiltiirel Cevre
Businesses and Diverse Cultural Environment in International
Markets
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Uluslararasi reklam kavrami, tirleri
International advertising concept, types
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Vize Sinavi
Midterm exam
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Uluslararasi Reklam Planlamasi-Medya stratejisi
International Advertising Planning-Media strategy
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Kiresel mesaj stratejileri
Global message strategies
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Tarihsel sirecte yaratici stratejiler

Creative strategies in the historical process
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 |Reklamin Onemli isimleri ve Kampanya Ornekleri
Important Names of Advertising and Campaign Examples
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 Glokal Reklam
Glokal Advertising
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14 Uluslararasi Reklam Ajanslarn Yapi ve Faaliyetleri

International Advertising Agencies Structure and Activities
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 10.00 10.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 5 10.00 50.00
Final Sinavi / Final Examination 1 10.00 10.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 5 10.00 50.00
Derse Katilim / Attending Lectures 12 2.00 24.00
Toplam / Total: 24 42.00 144.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 144.00/25.00 = 5.76 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 144.00 / 25.00 = 5.76 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [ 116 | 1.1.7 [ 1.1.8 | 1.1.9 [1.1.10(1.1.11[1.1.12|1.1.13|1.1.14 [1.1.15

1.Kuresellesme, Kiiltir,
Reklamcilik gibi temel
kavramlar tanimlar. / Defines
basic concepts such as
Globalization, Culture,
Advertising.

2.Reklamlardaki kulttrel
gOstergeleri tanimlayarak,
bunlar Uzerinden analizler
gercgeklestirebilir. / It can
identify cultural indicators in
advertisements and analyze
them.

3.Uluslararasi reklam
orneklerine yorum getirerek,
elestirel degerlendirmelerde
bulunabilir. / Can make critical
evaluations by commenting on
international advertisement
examples.

Katki Dizeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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