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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Media Planning / Media Planning

Ders Kodu / Course Code

ENMD431

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 2.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 4

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

English / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Medya planlamasi kavraminin ne oldugu, medya plani igin gerekli olan adimlarin
ve stratejilerin ne oldugu ele alinarak 6grencilerin bu konulari kendi alanlariyla
iliskilendirmeleri saglanacaktir.

The aim of the course is to enable students to relate these issues to their own fields by
addressing issues such as the concept of media planning, the steps required for media
planning, and strategies in media planning.

igerigi / Content

Medya tanimi, medya planlamanin pazarlama karmasi ile iligkisi, medya planlamaya iligkin
kavramlar, medya mecralarinin karsilastirimasi ve medya plani uygulamasi

Definition of media, the relationship between media planning and marketing mix,
concepts related to media planning, comparison of media channels and media plan
implementation

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

- Kelley, L.D. , Jugenheimer, D.W. ve K.B. Sheehan. (2015). Advertising Media Planning -
A Brand Management Approach. Routledge. -Sissors,J.Z. ve Roger, B. Baron. (2013).
Advertising Media Planning.

- Ders notlar

- Kelley, L.D. , Jugenheimer, D.W. ve K.B. Sheehan. (2015). Advertising Media
Planning - A Brand Management Approach. Routledge. -Sissors,J.Z. ve Roger, B.
Baron. (2013). Advertising Media Planning.

- Lecture Notes

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dog. Dr. Sevda Denecli




OGRENME GIKTILARI / LEARNING OUTCOMES

Ogrenci, medya planlamasi ile ilgili kavramlari tanimlayabilir.

The student describes the concepts related to media planning.

Ogrenci, teorik bilgiyi uygulamaya uyarlayabilir.

Students adapt theoretical knowledge to practice.

Ogrenci, medya planlama terminolojisini tanimlayabilir.

Students define media planning terminology.

Ogrenci, medya kanallarinin olumlu ve olumsuz yénlerini degerlendirebilir.

Students evaluate the positive and negative aspects of media channels.

Ogrenci, medya planlama asamalarini tanimlayabilir.

Students define media planning stages.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

. . Ogretim Yont - I
Teorik Dersler / Theoretical Uygulama Lab Tglz(neill(rlgri/(?rr;a?gi\r/]z Methods On Hazirlik / Preliminary
Techniques
1 Dersin igerigi ve amaci hakkinda konusma
Talking about the content and aim of the course
. . gretim Yont N _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Medya ve medya planlama tanimi. Medya, reklam ve tlketici iligkisi.
Medya planlamada hedef kitle.
Definition of media and media planning. The relationship between
media, advertising and consumer.Target audience in media planning.
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Pazarlama karmasi ve medya planlama iligkisi
Relationship between marketing mix and media planning
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Medya planlamada karsilasilan problemler
Problems in media planning
. . Ogretim Yontem ve = _
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
5 Medya plani agsamalari (rekabet analizi, hedef kitle analizi, reklamin
bolgeselligi)
Media planning stages (competition analysis, target audience
analysis, geographic weighting)
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
Medya plani agsamalari (reklamin zamanlamasi, reklam
6 kampanyasinin uzunlugu, mecra segimi, satin alma sonrasi
degerlendirmeler)
Media planning stages (ad timing,, the length of advertising
campaign, selection of media vehicles, post purchase evaluations)
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
7 Erigim ve siklik
Reach and Frequency
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara sinav
Mid term exam
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Medya planlamaya iliskin kavramlar ve hesaplamalari (ATS, GRP,
Reach, O.T.S., Adhesion, Affinity index, CPT, CPP, SOS, SOV etc.)
Concepts and calculations related to media planning (ATS, GRP,
Reach, O.T.S., Adhesion, Affinity index, CPT, CPP, SOS, SOV etc.)
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁiw:eri/?rr;:(r‘}]ﬁ\rg Methods On Hazirlik / Preliminary
Techniques
10 Dijital ortamda medya planlama ve dijital medya planlama
terminolojisi (hedefleme, CPC, CPV, CPA, CPL, CPD, CPX vb.)
Media planning in digital environment and digital media planning
terminology (targeting, CPC, CPV, CPA, CPL, CPD, CPX etc.)
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Dijital reklam modelleri

Digital advertising types (display ads, mobil ads, programmatic, social
media ads etc.)
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Medya planlamada kullanilan mecralarin karsilastirnimasi. Bu
mecralarin olumlu ve olumsuz yénlerinin degerlendiriimesi.
Comparison of media in media planning. Evaluating the positive and
negative aspects of these channels. Media measurements.
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 Medya plani érneklerinin incelenmesi ve 6grenci sunumlari
Examination of media plan examples. Student presentations.
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14  |Ogrenci sunumlan

Student presentations.

517




DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 25.00 25.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 10.00 10.00
Final Sinavi / Final Examination 1 30.00 30.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 10.00 10.00
Proje Sunma / Project Presentation 1 25.00 25.00
Bireysel Calisma / Self Study 5 10.00 50.00
Toplam / Total: 10 110.00 150.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 150.00/25.00 = 6.00 ~ 6.00 / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 150.00 / 25.00 = 6.00 ~ 6.00
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.0grenci, medya planlamasi
ile ilgili kavramlarn
tanimlayabilir. / The student
describes the concepts related
to media planning.

2.0grenci, teorik bilgiyi
uygulamaya uyarlayabilir. /
Students adapt theoretical
knowledge to practice.

3.0grenci, medya planlama
terminolojisini tanimlayabilir. /
Students define media
planning terminology.

4.0grenci, medya kanallarinin
olumlu ve olumsuz ydnlerini
degerlendirebilir. / Students
evaluate the positive and
negative aspects of media
channels.

5.0grenci, medya planlama
asamalarini tanimlayabilir. /
Students define media
planning stages.

Katki Dlzeyi / Contribution Level : 1-Cok Duistik / Very low, 2-Diislik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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