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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

New Media Advertising / New Media Advertising

Ders Kodu / Course Code

ENMD222

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 2.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

English / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Strekli geliserek degisen dijital medya ortami olan internetin tiiketici odakl tutundurma
faaliyeti araci olarak nasil kullanilabilecegini anlamak igin internet reklam gesitlerinin
incelenmesi.

Examination of internet advertising types in order to understand how the internet,
which is a constantly evolving and changing digital media environment, can be used
as a consumer-oriented promotional activity.

igerigi / Content

internetin gelisim siireci

internet reklamciligi kavrami

Geleneksel reklamcilik ve internet reklamciligi arasindaki farklar
Dijital reklam ortamlar

internet reklamciligi gesitleri

Internet development process

Internet advertising concept

Differences between traditional advertising and internet advertising
Digital advertising environments

Types of internet advertising

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

McStay, A. (2009). Digital Advertising, Palgrave MacMillan.

Peng, L. and Wang,C. (2020). Computational Advertising: Market and Technologies for
Internet Commercial Monetization, 2nd Ed.,FL: CRC Press.

Spurgeon, C. (2007). Advertising and the New Media, Routledge.

Tuten, T.L. (2008). Advertising 2.0: Social Media Marketing in a Web 2.0 World, Praeger.
Zahay, D. (2015). Digital Marketing Management: A Handbook for the Current (or Future)
CEO, USA: Business Expert Press.

McStay, A. (2009). Digital Advertising, Palgrave MacMillan.

Peng, L. and Wang,C. (2020). Computational Advertising: Market and Technologies
for Internet Commercial Monetization, 2nd Ed.,FL: CRC Press.

Spurgeon, C. (2007). Advertising and the New Media, Routledge.

Tuten, T.L. (2008). Advertising 2.0: Social Media Marketing in a Web 2.0 World,
Praeger.

Zahay, D. (2015). Digital Marketing Management: A Handbook for the Current (or
Future) CEO, USA: Business Expert Press.




Ogretim Uyesi (Uyeleri) / Faculty Dog. Dr. Sevda Denegli
Member (Members)

OGRENME GIKTILARI / LEARNING OUTCOMES

1 Ogrenci internetin gelisimine bagli olarak gelisen reklamcilik faaliyetlerini tanimlayabilecek. ggseslg:)?sgarglfl tt;]ee?ﬂ:r:‘c;gescribe the advertising activities that have developed depending on the
2 Ogrenci reklamcilia iliskin genel kavramlari tanimlayabilecek. The student will be able to define general concepts related to advertising.

3 Ogrenci internet reklamciligini tanimlayabilecek. Student will be able to define internet advertising.

4 Ogrenci internet reklam ortamlarini degerlendirebilecek. Student will be able to evaluate internet advertising environments.

5 Ogrenci internet reklamciligi alaninda yapilan faaliyetlerini uygulayabilecek. Students will be able to apply activities in the field of internet advertising.

6 Ogrenci internet reklamciligi gesitlerini detayli sekilde agiklayabilecek. The student will be able to explain the types of internet advertising in detail.

HAFTALIK DERS iGCERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teknikleri/Teaching Methods On Hazirlik / Preliminary

Teorik Dersler / Theoretical Uygulama Lab

Techniques

1 Girig Dersi: Pazarlama Kavrami

Introduction: Marketing Concept

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary

Techniques

2 Pazarlama iletisiminin tanimi ve reklamcilik ile iliskisi

Definition of marketing communication and its relationship with

advertising
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Reklamin tanimi, reklamin islevleri, reklamin amaclan
Definition of advertisement, functions of advertisement, goals of
advertisement
. . Ogretim Yont: - L
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Reklamda ikna stireci ve reklam ikna modelleri

Persuasion process in advertising and advertising persuasion models

gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\r’:; Methods On Hazirlik / Preliminary

Technigues

internetin gelisimi, yeni medyanin 6zellikleri, yeni medya ve
geleneksel medya karsilastirmasi

Development of internet, features of new media, comparison of new
media and traditional media
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Yeni medya, pazarlama ve reklam arasindaki iliski
The relationship between new media, marketing and advertising
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
Arama motoru pazarlamasi (SEM), Arama motoru optimizasyonu
7
(SEO)
Search engine marketing (SEM), Search engine optimization (SEO)
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara sinav
Midterm
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Display reklam, video reklamlar
Display Ads, Video Ads
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Satis ortakligi pazarlamasi, mobil pazarlama
Affiliate marketing, mobile marketing
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Sosyal medya kavrami, sosyal medyanin gelisimi, sosyal medya

reklamcilig

Concept of social media, development of social media, social media
advertising
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 E-posta pazarlamasi, dogal reklam
E-mail marketing, native ads
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Yeniden pazarlama, icerik pazarlamasi
Remarketing, content marketing
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Programatik reklam
Programmatic Ads
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Final sinavi
Final exam
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities N y Percentage of
umber S o
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 3.00 3.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 20.00 20.00
Bireysel Calisma / Self Study 5 7.00 35.00
Ev Odevi / Homework 5 7.00 35.00
Final Sinavi / Final Examination 1 3.00 3.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 20.00 20.00
Soru-Yanit / Question-Answer 5 7.00 35.00
Toplam / Total: 19 67.00 151.00
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Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 151.00/25.00 = 6.04 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 151.00 / 25.00 = 6.04 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilari / Program Outcomes
Learning Outcomes 111 (112|113 (114|115 [1.16 [ 1.1.7 | 1.1.8 [ 1.1.9 {1.1.10(1.1.11[1.1.12{1.1.13|1.1.14[1.1.15|1.1.16 [1.1.17

1.0grenci internetin gelisimine
bagli olarak gelisen reklamcilik
faaliyetlerini tanimlayabilecek. /
The student will be able to
describe the advertising
activities that have developed
depending on the development
of the internet.

2.0grenci reklamciliga iligkin
genel kavramlari
tanimlayabilecek. / The student
will be able to define general
concepts related to advertising.

3.0grenci internet reklamciligini
tanimlayabilecek. / Student will
be able to define internet
advertising.

4.0grenci internet reklam
ortamlarini
degerlendirebilecek. / Student
will be able to evaluate internet
advertising environments.

5.0grenci internet reklamciligi
alaninda yapllan faaliyetlerini
uygulayabilecek. / Students will
be able to apply activities in the
field of internet advertising.

6.0grenci internet reklamcilig
cesitlerini detayll sekilde
aciklayabilecek. / The student
will be able to explain the types
of internet advertising in detail.

Katki Diizeyi / Contribution Level : 1-Cok Dustlk / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yiiksek / High, 5-Cok Yiksek / Very high
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