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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Integrated Marketing Communication / Integrated Marketing Communication

Ders Kodu / Course Code

EYMD304

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Ogrencilerimize, pazarlamanin temel kavramlarini ve pazarlama bilesenlerini 6gretmek,
tiiketici davranis ve beklentilerinin kavranmasini saglamak, tlketici istek ve ihtiyaclarinin
¢agimizin gerekleri dogrultusunda en dogru sekilde nasil karsilanabilecegini gostererek,
pazarlama alanindaki yeni gelismeleri izleyebilecek ve degerlendirebilecek yetkinlige sahip
bireyler olarak yetismelerini saglamaktir. Bu temel bilgilerin 1siginda bitlinlesik pazarlama
iletisiminin ne oldugunu, kiresel rekabet ortaminda nasil kullanilmasi gerektigini, bu yolla
miisteri degerinin nasil saglanabilecegini kavramis, Biitiinlesik Pazarlama iletisimi plani ve
stratejilerini ve boylece musteri odakli butlinlesik pazarlama iletisimi stratejilerini
uygulayabilecek etkinlikte Ust diizey ydneticiler kazandirmak amacimizdir.

Our aim is to teach our students the basic concepts and components of marketing, to
teach consumer behavior and marketing components, to show how consumer
demands and needs can be met in the most appropriate way, to enable them to follow
and evaluate new developments in marketing and to educate them as competent. In
this basic news broadcast, what is integrated marketing communication
communication is, how to use it in a global competitive environment, how to achieve
customer value in this way, by applying integrated Marketing Communication plans
and strategies and integrated communication communication strategies for all
customers, our aim is to make senior managers in the event.
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igerigi / Content

Pazarlamanin tanimi, amaglari, mal ve hizmetlerin gelistiriimesi, fiyatlandirnimasi ve
dagitiimasina iligkin planlama ve uygulama stireclerinin tanitiimasi, modern pazarlama
anlayisinin dayandigi unsurlar, miisteri odakli pazarlama anlayisinin gtinimuizdeki 6nemi,
pazar kavrami ve tiiketici davraniglarinin 6grenilmesi, reklam ve marka kavramlarinin
pazarlama yonetimindeki yeri ve 6nemi, ve pazarlamadaki yeni trendler 6gretilerek ders
igin gerekli olan saglam bir temel olusturulmaktadir. Bu temelin (izerine; iletisim Sireci ve
Pazarlama iletisimi Siireci, iletisim Siirecinin Ogeleri, Pazarlama iletisim Modeli,
Pazarlama iletisiminde Mesaj Tirleri, Biitiinlesik Pazarlama Iletisimi Plani ve Stratejileri,
Musteri Odakl Biitiinlesik Pazarlama Iletisimi, Biitiinlesik Pazarlama iletisimi teknikleri
uygulanarak hedef kitlelerin Griine iligkin tutumlarinin ve satin alma davraniglarinin
etkilenmesi, Biitiinlesik Pazarlama iletisiminin halkla iliskiler stratejilerinde kullaniimasi,
genel olarak pazarlama karmasi unsurlarinin ve 6zel olarak da tutundurma karmasi
elemanlarinin birbirlerini tamamlayacak ve tiiketicilerin zihninde ¢atisma yaratmayacak
sekilde organize edilmesinin geregi ve 6nemi, Biitiinlesik Pazarlama iletisimi Yénetimi ve
bu yolla misteri degeri yaratiimasi, sosyal pazarlama, viral pazarlama, sosyal musteri
iliskileri ydnetimi kavramlariyla, Biitiinlesik Pazarlama iletisimi disiplininin, isletme
stratejilerinde kiresel rekabet avantajina donistiriilecek sekilde yonetilmesinin 6nemi ve
degeri.

The definition of marketing, its purposes, the introduction of planning and
implementation processes for the development, pricing and distribution of goods and
services, the elements on which modern marketing is based, the importance of the
customer-oriented marketing understanding today, the concept of the market and
consumer behavior, the place and importance of the concepts of advertising and brand
in marketing management, and new trends in marketing are taught to create a solid
foundation for the course. On this basis; Communication Process and Marketing
Communication Process, Components of the Communication Process, Marketing
Communication Model, Message Types in Marketing Communication, Integrated
Marketing Communication Plan and Strategies, Customer Focused Integrated
Marketing Communication, Affecting the attitudes towards the product and purchasing
behavior of the target audiences by applying Integrated Marketing Communication
techniques, Integrated The use of Marketing Communication in public relations
strategies, the necessity and importance of organizing the marketing mix elements in
general and the promotion mix elements in a way that complements each other and
does not create conflict in the minds of consumers, Integrated Marketing
Communication Management and creating customer value in this way, social
marketing, viral marketing, The importance and value of managing the Integrated
Marketing Communication discipline in a way that will be transformed into a global
competitive advantage in business strategies with social customer relationship
management concepts.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

1)Pinar Altiok Grel, (2014). “Tiiketici Davraniglarinin Etkilenmesi Yénlinde Entegre
Pazarlama iletisiminin igletmelere Siirdiiriilebilir Farklilagsma Alaninda Getirdigi Yeni
Boyutlar”, icinde Miiberra Babaogul, Arzu Sener, Esna Betill Bugday (Ed.) Hacettepe
Universitesi Tiiketici Pazar Arastirma Dayanisma Test ve EQitim Merkezi, Tuketici Yazilari
(IV)., ISBN: 978-605-88778-4-9., Ankara: Hacettepe Universitesi TUPADEM&TUKCEV
Yayinlari.,ss:91-116.

2)Pinar Altiok Gdrel., (2019)., “Isletmeler icin Yeni Bir Stratejik Farkindalik: Sosyal Miisteri
lligkileri Yonetimi”., 17.Uluslararasi Tirk Diinyasi Sosyal Bilimler Kongresi., 30 Ekim- 1
Kasim 2019., Istanbul-Tiirkiye., 17.Uluslararasi Tiirk Diinyasi Sosyal Bilimler Kongresi 30
Ekim- 1 Kasim 2019 istanbul Turkiye Tam Metin Bildiri Kitabi., Editérler: Ahmet Vecdi Can
- Onur Tirkélmez., istanbul 2019., ISBN: 978-975-498-259-6 iginde ss:275-284.,
https://drive.google.com/file/d/1TwUnLRgkT3QmabQbGn6mch3FWc1D0DU2n/view.
3)ismet,Mucuk, Pazarlama ilkeleri, Tiirkmen Kitabevi, 2007,istanbul,

4)izzet Bozkurt., Biitiinlesik Pazarlama iletisimi., Mediacat Kitaplari.,
ISBN:9789758378203., Sayfa Sayisi:174., 2007

5)Philip Kotler, A'dan Z’ye Pazarlama, Cev: Asli Kalem Bakkal, MediaCat
Yayinlar,2005,istanbul.

6)Cemal Yiikselen, Pazarlama: ilkeler - Yénetim, Detay Yayinlari,2010, Ankara.

7)Philip, Kotler, Marketing Management, 1997, Printhills Hall.

8)Peter, Chisnall, Marketing Behavioral Analysis, ,2011,McGraw Hill.

1)Pinar Altiok Girel, (2014). “Tiiketici Davraniglarinin Etkilenmesi Yéniinde Entegre
Pazarlama iletisiminin igletmelere Siirdiiriilebilir Farklilagsma Alaninda Getirdigi Yeni
Boyutlar”, icinde Miiberra Babaogul, Arzu Sener, Esna Betiil Bugday (Ed.) Hacettepe
Universitesi Tiiketici Pazar Arastirma Dayanisma Test ve Egitim Merkezi, Tuketici
Yazilan (IV)., ISBN: 978-605-88778-4-9., Ankara: Hacettepe Universitesi
TUPADEM&TUKGEYV Yayinlari.,ss:91-116.

2)Pinar Altiok Gdrel., (2019)., “Isletmeler icin Yeni Bir Stratejik Farkindalik: Sosyal
Musteri lligkileri Yonetimi”., 17.Uluslararasi Tiirk Diinyasi Sosyal Bilimler Kongresi., 30
Ekim- 1 Kasim 2019., istanbul-Tiirkiye., 17.Uluslararasi Tiirk Diinyasi Sosyal Bilimler
Kongresi 30 Ekim- 1 Kasim 2019 istanbul Tiirkiye Tam Metin Bildiri Kitabi., Editérler:
Ahmet Vecdi Can - Onur Tiirkélmez., istanbul 2019., ISBN: 978-975-498-259-6 icinde
s5:275-284.,
https://drive.google.com/file/d/TwUnLRgkT3QmabQbGn6mch3FWc1D0DU2n/view.
3)ismet,Mucuk, Pazarlama ilkeleri, Tiirkmen Kitabevi, 2007, istanbul,

4)izzet Bozkurt., Biitiinlesik Pazarlama iletisimi., Mediacat Kitaplari.,
ISBN:9789758378203., Sayfa Sayisi:174., 2007

5)Philip Kotler, A’"dan Z'ye Pazarlama, Cev: Asli Kalem Bakkal, MediaCat
Yayinlari,2005, istanbul. _

6)Cemal Yikselen, Pazarlama: llkeler - Yénetim, Detay Yayinlar,2010, Ankara.
7)Philip, Kotler, Marketing Management, 1997, Printhills Hall.

8)Peter, Chisnall, Marketing Behavioral Analysis, ,2011,McGraw Hill.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dog. Dr. Pinar Altiok Gdrel

OGRENME GIKTILARI / LEARNING OUTCOMES
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Pazarlama ile iIgiIi Temel Kavramlari anlar, tanimini, kapsamini, gelisimini analiz eder,
Musteri Odakli Cagdas Pazarlama Anlayisinin Dogusunu ifade eder , Pazarlama Etigini kavrar.

Understands Basic Concepts of Marketing, analyzes its definition, scope and development,
Expresses the birth of the Customer Focused Contemporary Marketing Approach and comprehends
the Marketing Ethics.

Pazarlamanin i¢ ve dis gevresini tanir, pazarlamanin dis gevresini etkileyen mikro ve makro faktorleri

Recognizes the internal and external environment of marketing, expresses the micro and macro

2 A A o factors affecting the external environment of marketing, understands the elements of the marketing
ifade eder, pazarlama karmasinin unsurlarini kavrar ve 6nemini ifade eder. . s
mix and expresses its importance.
Pazarlama yonetimine iliskin slirecleri kavrar, hedef pazarlarin belirlenmesinin geregini kavrar, pazar Understands the processes related to marketing management, understands the necessity of
e  yone! S gler kavrar, hedet p o . geregini P determining target markets, establishes the relationship between market segmentation and marketing
bélimlendirmenin pazarlama stratejisiyle iliskisini kurar, bitiinlesik pazarlama iletisimi ile pazar . ) - g
3 S . o L o strategy, expresses the connection between integrated marketing communication and market
konumlandirma arasindaki baglantiyi ifade eder. Pazar ve tliketici kavramlarini birbiriyle bagdastirir. 2T . :
A e . S ST T s positioning. It combines the concepts of market and consumer with each other. Express the
Tuketici davraniglarinin bitiinlesik pazarlama iletisimi icin dnemini ifade eder. ; . . . o
importance of consumer behavior for integrated marketing communication.
Mamul kavramini ve siniflandirimasini anlar, BCG Matrisini ifade eder, BCG Matrisinin nerelerde Understands the concept and classification of products, expresses BCG Matrix, understands where
kullanildigini kavrar. Mamul planlama ve yeni mamul gelistirmenin 6nemini buttinlesik pazarlama BCG Matrix is used. Combines the importance of product planning and new product development with

4 iletisimi ile bagdastirir. Mamuliin hayat seyri kavramini biitiinlesik pazarlama iletisiminde nasil integrated marketing communications. Learns how to use the concept of product life course in
kullanacagini 6grenir. Marka ve marka stratejilerinin trtin bilesenlerinde nasil kullanilacagini ifade integrated marketing communications. Express how to use brand and brand strategies in product
eder. components.

Tutundurmanin anlamini ve amacini kavrar, tutundurma politikasini butiinlesik pazarlama iletigimi Understands the meaning and purpose of promotion, expresses the promotion policy in the context of

5 baglaminda ifade eder. Tutundurma karmasi stratejilerini, kisisel satis ve satis gelistirmeyle integrated marketing communication. Relates promotion mix strategies to personal selling and sales
iliskilendirir. development.

6 Reklam ve reklam cesitlerini ifade eder. Reklamin fonksiyonlarini kavrar. Halkla iliskiler fonksiyonu Refers to the types of advertisements and advertisements. Understands the functions of advertising.
icerisinde btlinlesik pazarlama iletisimini nasil kullanacagini ifade eder. Express how to use integrated marketing communication in public relations function.

7 Fiyat kavramini ifade eder. Fiyat politikasi ve fiyatlandirma politikalarinin bitiinlesik pazarlama iletisimi Express the concept of price. Understands the importance of price policy and pricing policies in
icerisindeki 6nemini kavrar. Yeni mamulii fiyatlandirma stratejilerinin neler oldugunu analiz eder. integrated marketing communications. Analyze new product pricing strategies.

8 Ara Sinav Midterm
Dagitim kavramini ifade eder. Dagitim kanallarini tanimlar. Baslica dagitim politikalarini ifade eder. Express the concept of distribution. Defines the distribution channels. Expresses the main distribution

9 Toptancilik ve perakendecilik kavramlarini agiklar. Lojistik kavraminin bitiinlesik pazarlama iletisimi policies. Explain the concepts of wholesaling and retailing. Express the meaning and importance of
bakimindan anlamini ve dnemini ifade eder. the concept of logistics in terms of integrated marketing communication.

10 internet araciligiyla pazarlamanin nasil yapilacagini ifade eder, dogrudan pazarlama kavramini Expresses how to do marketing through the internet, defines the concept of direct marketing,
tanimlar, hizmet pazarlamasini ifade eder. Blitlinlesik pazarlama iletisimi ile baglantisini kurar. expresses service marketing. Establishes the connection with integrated marketing communications.
iletisim siireci ve pazarlama iletisim siirecinin ne oldugunu ifade eder. iletisim siirecinin égelerini Express what the communication process and marketing communication process is. Defines the

11 tanimlar. Pazarlama iletisim modelini ve mesaj tirlerini bittinlesik pazarlama iletisiminde nasil elements of the communication process. Expresses how to use marketing communication model and
kullanacagini ifade eder. message types in integrated marketing communication.

Butlnlesik pazarlama iletisimi plani ve stratejilerini tamimlar. Muisteri odakl butlnlesik pazarlama Defines the integrated marketing communication plan and strategies. Express the meaning and

12 iletisiminin anlamini ve 6nemini ifade eder. Biitlinlesik pazarlama iletisimi tekniklerinin uygulanarak importance of customer focused integrated marketing communication. Analyzes how to communicate
hedef kitlelerle nasil iletisime gecilecegini, triine iliskin tutumlarin ve satin alma davraniglarinin ne with target audiences by applying integrated marketing communication techniques, how attitudes and
sekilde etkilenecegini analiz eder. purchasing behaviors related to the product will be affected.

Pazarlama karmasinin unsurlari ile tutundurma karmasi elemanlarinin birbirleriyle iligkilerini tanimlar Defines the relations between the elements of the marketing mix and the elements of the promotional

13 aralarindaki baglantiyi kurar. Biitlinlesik pazarlama iletisiminin bu organizasyon icerisinde nasil mix, establishes the connection between them. Express how to use integrated marketing

kullanilacagini ifade eder.

communication in this organization.
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Butlinlesik pazarlama iletisimi alaninda diinyadaki yeni gelismeleri analiz eder. Bitlinlesik pazarlama
iletisiminin musteri degeri yaratimasindaki roltinii kavrar. Sosyal pazarlama, viral pazarlama, sosyal

Analyzes new developments in the field of integrated marketing communications in the world.
Understands the role of integrated marketing communications in creating customer value. Refers to

14 . S ST D . e - o ~ the concepts of social marketing, viral marketing, social customer relationship management. Analyzes
musteri iliskileri yonetimi kavramlarini ifade eder. Bltlinlesik pazarlama iletisiminin bir strateji olarak A . ’ .
° N . . L > o H the competitive advantages of integrated marketing communication as a strategy, expresses the
saglayacagi rekabet avantajlarini analiz eder, stratejinin 5nemini ve degerini ifade eder. .
importance and value of the strategy.
15 Final Sinavi

Final Examination

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods

On Hazirlik / Preliminary

Techniques

Ders tanitim ve uygulama, degerlendirme bilgilerinin 6grenciye
aclklanmasi

Dersin miifredat icindeki 6nemi ve diger dersler ile etkilesiminin
vurgulanmasi

Pazarlama ile ilgili Temel Kavramlar, Tanimi, Kapsami, Gelisimi,

1 Musteri Odakh Cagdas Pazarlama Anlayisinin Dodusu, Pazarlama
Etigi

Explanation of course introduction and application, evaluation
information to the student

Emphasizing the importance of the course in the curriculum and its
interaction with other courses.

Basic Concepts of Marketing, Definition, Scope, Development, Birth
of Customer-Focused Contemporary Marketing Approach, Marketing

Ethics
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '(I?gl:ﬁi:(rlneri/?l'r;:&i\rgz Methods On Hazirlik / Preliminary
Techniques
2 Pazarlama Cevresi ve Bu Cevreyi Etkileyen Mikro ve Makro
Faktorler, Pazarlama Karmasinin Unsurlari
Marketing Environment and Micro and Macro Factors Affecting This
Environment, Elements of Marketing Mix
Teorik Dersler / Theoretical Uygulama Lab -?g:ﬁ;;{g:{ﬁgt:&ig Methods On Hazirlik / Preliminary

Technigues

Pazarlama Yonetimi Sireci: Hedef Pazarlarin Belirlenmesi, Pazar
3 Bolimlendirme ve Pazar Konumlandirma, Pazar ve Tiketici
Kavramlari, Tuketici Davraniglari

Marketing Management Process: Determining Target Markets,
Market Segmentation and Market Positioning, Market and Consumer
Concepts, Consumer Behavior

. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab T(-,?l:ﬁill(rlrc\erils)l'r;:giﬁz Methods On Hazirlik / Preliminary

Techniques

Mamul Kavrami, Mamullerin Siniflandiriimasi, BCG Matrisi, Mamul
Planlama ve Yeni Mamul Gelistirmenin Onemi, Mamuliin Hayat Seyri
4 Kavrami ve Kullanim Alanlari, Marka ve Marka Stratejilerinin Mamul
Bilesenindeki Onemi

Concept of Product, Classification of Products, BCG Matrix,
Importance of Product Planning and New Product Development, Life
Course of Products and Usage Areas, Importance of Brand and
Brand Strategies in Product Component
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques

Tutundurma ve Tutundurma Politikasi, Tutundurmanin Pazarlama

lletisimi Baglaminda Ele Alinmasi, Bitlinlesmis Pazarlama lletisimi,

Tutundurma Karmasi Stratejileri, Kisisel Satis ve Satis Gelistirme

Promotion and Promotion Policy, Handling Promotion in the Context

of Marketing Communication, Integrated Marketing Communication,

Promotion Mix Strategies, Personal Selling and Sales Development

gretim YO "

Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues

Reklam ve Reklam Gesitleri, Reklamin Fonksiyonlari, Halkla iligkiler

Tanimi ve Cesitleri

Advertisement and Advertisement Types, Functions of

Advertisement, Public Relations Definition and Types

. . Ogretim Yont - .

Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques

Fiyat Kavrami ve Fiyat Politikasi, Fiyatlandirma Yontemleri, Yeni

Mamulii Fiyatlandirma Stratejileri

The Concept of Price and Pricing Policy, Pricing Methods, New

Product Pricing Strategies

gretim YO "

Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues

Ara Sinav

Midterm

Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Techniques

Dagitim kavramini ifade eder. Dagitim kanallarini tanimlar. Baslica
dagitim politikalarini ifade eder. Toptancilik ve perakendecilik
kavramlarini agiklar. Lojistik kavraminin bitiinlesik pazarlama iletisimi
bakimindan anlamini ve 6nemini ifade eder.

Express the concept of distribution. Defines the distribution channels.
Expresses the main distribution policies. Explain the concepts of
wholesaling and retailing. Express the meaning and importance of the
concept of logistics in terms of integrated marketing communication.
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10

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

internet araciligiyla pazarlamanin nasil yapilacagini ifade eder,
dogrudan pazarlama kavramini tanimlar, hizmet pazarlamasini ifade
eder. Butlnlesik pazarlama iletigsimi ile baglantisini kurar.

Expresses how to do marketing through the internet, defines the
concept of direct marketing, expresses service marketing.
Establishes the connection with integrated marketing
communications.

1

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Technigues

On Hazirlik / Preliminary

lletisim sireci ve pazarlama iletisim siirecinin ne oldugunu ifade eder.
iletisim siirecinin 6gelerini tamimlar. Pazarlama iletisim modelini ve
mesaj tlrlerini butlinlesik pazarlama iletisiminde nasil kullanacagini
ifade eder.

Express what the communication process and marketing
communication process is. Defines the elements of the
communication process. Expresses how to use marketing
communication model and message types in integrated marketing
communication.

12

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Butlinlesik pazarlama iletisimi plani ve stratejilerini tanimlar. Misteri
odakl bitiinlesik pazarlama iletisiminin anlamini ve 6nemini ifade
eder. Butlinlesik pazarlama iletisimi tekniklerinin uygulanarak hedef
kitlelerle nasil iletisime gegilecegini, Grtne iligkin tutumlarin ve satin
alma davranislarinin ne sekilde etkilenecegini analiz eder.

Defines the integrated marketing communication plan and strategies.
Express the meaning and importance of customer focused integrated
marketing communication. Analyzes how to communicate with target
audiences by applying integrated marketing communication
techniques, how attitudes and purchasing behaviors related to the
product will be affected.

13

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Technigues

On Hazirlik / Preliminary

Pazarlama karmasinin unsurlari ile tutundurma karmasi elemanlarinin
birbirleriyle iligkilerini tanimlar aralarindaki baglantiy1 kurar. Bitiinlesik
pazarlama iletisiminin bu organizasyon igerisinde nasil kullanilacagini
ifade eder.

Defines the relations between the elements of the marketing mix and
the elements of the promotional mix, establishes the connection
between them. Express how to use integrated marketing
communication in this organization.
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Teorik Dersler / Theoretical Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Bitlinlesik pazarlama iletisimi alaninda diinyadaki yeni gelismeleri
analiz eder. Bltuinlesik pazarlama iletisiminin musteri degeri
yaratiimasindaki roliinii kavrar. Sosyal pazarlama, viral pazarlama,
sosyal musteri iligkileri yonetimi kavramlarini ifade eder. Butiinlesik
14 pazarlama iletisiminin bir strateji olarak saglayacagi rekabet
avantajlarini analiz eder, stratejinin dnemini ve degerini ifade eder.

Analyzes new developments in the field of integrated marketing
communications in the world. Understands the role of integrated
marketing communications in creating customer value. Refers to the
concepts of social marketing, viral marketing, social customer
relationship management. Analyzes the competitive advantages of
integrated marketing communication as a strategy, expresses the
importance and value of the strategy.

Teorik Dersler / Theoretical Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

15 Final Sinavi

Final Examination

DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities — Percentage of
Number A
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number - A
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basari Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total

BT ET ) Wiend ees Number | Duration Work Load

(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 30.00 30.00
Beyin Firtinasi / Brain Storming 1 30.00 30.00
Final Sinavi / Final Examination 1 1.00 1.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 40.00 40.00
Okuma / Reading 1 30.00 30.00
Toplam / Total: 6 132.00 132.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 132.00/25.00 = 5.28 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 132.00 / 25.00 = 5.28 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilar / Program Outcomes

1.1.2

1.1.3
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1.1.12

1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.Pazarlama ile Ilgili Temel
Kavramlari anlar, tanimini,
kapsamini, gelisimini analiz
eder,

Musteri Odakh Cagdas
Pazarlama Anlayisinin
Dogusunu ifade eder ,
Pazarlama Etigini kavrar. /
Understands Basic Concepts
of Marketing, analyzes its
definition, scope and
development,

Expresses the birth of the
Customer Focused
Contemporary Marketing
Approach and comprehends
the Marketing Ethics.
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2.Pazarlamanin i¢ ve dis
cevresini tanir, pazarlamanin
dis cevresini etkileyen mikro ve
makro faktorleri ifade eder,
pazarlama karmasinin
unsurlarini kavrar ve énemini
ifade eder. / Recognizes the
internal and external
environment of marketing,
expresses the micro and macro
factors affecting the external
environment of marketing,
understands the elements of
the marketing mix and
expresses its importance.

3.Pazarlama y6netimine iliskin
suregleri kavrar, hedef
pazarlarin belirlenmesinin
geregini kavrar, pazar
bélimlendirmenin pazarlama
stratejisiyle iliskisini kurar,
butiinlesik pazarlama iletisimi
ile pazar konumlandirma
arasindaki baglantiyi ifade
eder. Pazar ve tiiketici
kavramlarini birbiriyle
bagdastinr. Tuketici
davraniglannin bitinlesik
pazarlama iletigimi i¢in dnemini
ifade eder. / Understands the
processes related to marketing
management, understands the
necessity of determining target
markets, establishes the
relationship between market
segmentation and marketing
strategy, expresses the
connection between integrated
marketing communication and
market positioning. It combines
the concepts of market and
consumer with each other.
Express the importance of
consumer behavior for
integrated marketing
communication.

10/15




4.Mamul kavramini ve
siniflandinimasini anlar, BCG
Matrisini ifade eder, BCG
Matrisinin nerelerde
kullanildigini kavrar. Mamul
planlama ve yeni mamul
gelistirmenin énemini
battnlesik pazarlama iletigimi
ile bagdastinr. Mamuliin hayat
seyri kavramini bitlnlesik
pazarlama iletisiminde nasil
kullanacagini 6grenir. Marka ve
marka stratejilerinin triin
bilesenlerinde nasil
kullanilacagini ifade eder. /
Understands the concept and
classification of products,
expresses BCG Matrix,
understands where BCG Matrix
is used. Combines the
importance of product planning
and new product development
with integrated marketing
communications. Learns how
to use the concept of product
life course in integrated
marketing communications.
Express how to use brand and
brand strategies in product
components.

5.Tutundurmanin anlamini ve
amacini kavrar, tutundurma
politikasini bittinlesik
pazarlama iletisimi baglaminda
ifade eder. Tutundurma
karmasi stratejilerini, kisisel
satis ve satig gelistirmeyle
iligkilendirir. / Understands the
meaning and purpose of
promotion, expresses the
promotion policy in the context
of integrated marketing
communication. Relates
promotion mix strategies to
personal selling and sales
development.
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6.Reklam ve reklam gesitlerini
ifade eder. Reklamin
fonksiyonlarini kavrar. Halkla
iliskiler fonksiyonu icerisinde
butlinlesik pazarlama iletisimini
nasil kullanacagini ifade eder. /
Refers to the types of
advertisements and
advertisements. Understands
the functions of advertising.
Express how to use integrated
marketing communication in
public relations function.

7.Fiyat kavramini ifade eder.
Fiyat politikasi ve fiyatlandirma
politikalarinin bitinlesik
pazarlama iletisimi igerisindeki
6nemini kavrar. Yeni mamuli
fiyatlandirma stratejilerinin
neler oldugunu analiz eder. /
Express the concept of price.
Understands the importance of
price policy and pricing policies
in integrated marketing
communications. Analyze new
product pricing strategies.

8.Ara Sinav / Midterm

9.Dagitim kavramini ifade eder.
Dagitim kanallarini tanimlar.
Baslica dagitim politikalarini
ifade eder. Toptancilik ve
perakendecilik kavramlarini
aciklar. Lojistik kavraminin
butlnlesik pazarlama iletisimi
bakimindan anlamini ve
o6nemini ifade eder. / Express
the concept of distribution.
Defines the distribution
channels. Expresses the main
distribution policies. Explain the
concepts of wholesaling and
retailing. Express the meaning
and importance of the concept
of logistics in terms of
integrated marketing
communication.
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10.internet araciligiyla
pazarlamanin nasil yapilacagini
ifade eder, dogrudan
pazarlama kavramini tanimlar,
hizmet pazarlamasini ifade
eder. Butlinlesik pazarlama
iletisimi ile baglantisini kurar. /
Expresses how to do marketing
through the internet, defines
the concept of direct marketing,
expresses service marketing.
Establishes the connection with
integrated marketing
communications.

11.iletisim siireci ve pazarlama
iletisim surecinin ne oldugunu
ifade eder. iletisim siirecinin
6gelerini tanimlar. Pazarlama
iletisim modelini ve mesaj
tarlerini buttinlesik pazarlama
iletisiminde nasil kullanacagini
ifade eder. / Express what the
communication process and
marketing communication
process is. Defines the
elements of the communication
process. Expresses how to use
marketing communication
model and message types in
integrated marketing
communication.
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12.Bitiinlesik pazarlama
iletisimi plani ve stratejilerini
tanimlar. Misteri odakl
buttnlesik pazarlama
iletisiminin anlamini ve énemini
ifade eder. Butlnlesik
pazarlama iletisimi tekniklerinin
uygulanarak hedef kitlelerle
nasil iletisime gegilecegini,
Urtine iligkin tutumlarn ve satin
alma davraniglarinin ne sekilde
etkilenecegini analiz eder. /
Defines the integrated
marketing communication plan
and strategies. Express the
meaning and importance of
customer focused integrated
marketing communication.
Analyzes how to communicate
with target audiences by
applying integrated marketing
communication techniques,
how attitudes and purchasing
behaviors related to the
product will be affected.

13.Pazarlama karmasinin
unsurlari ile tutundurma
karmasi elemanlarinin
birbirleriyle iligkilerini tanimlar
aralarindaki baglantiyi kurar.
Butlnlesik pazarlama
iletisiminin bu organizasyon
icerisinde nasil kullanilacagini
ifade eder. / Defines the
relations between the elements
of the marketing mix and the
elements of the promotional
mix, establishes the connection
between them. Express how to
use integrated marketing
communication in this
organization.
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14.Bitiinlesik pazarlama
iletisimi alaninda dlnyadaki
yeni gelismeleri analiz eder.
Butinlesik pazarlama
iletisiminin musteri degeri
yaratilmasindaki roltini kavrar.
Sosyal pazarlama, viral
pazarlama, sosyal musteri
iliskileri ydonetimi kavramlarini
ifade eder. Bitiinlesik
pazarlama iletisiminin bir
strateji olarak saglayacagi
rekabet avantajlarini analiz
eder, stratejinin 6nemini ve
degerini ifade eder. / Analyzes
new developments in the field
of integrated marketing
communications in the world.
Understands the role of
integrated marketing
communications in creating
customer value. Refers to the
concepts of social marketing,
viral marketing, social
customer relationship
management. Analyzes the
competitive advantages of
integrated marketing
communication as a strategy,
expresses the importance and
value of the strategy.

15.Final Sinavi / Final
Examination

Katki Dizeyi / Contribution Level

: 1-Cok Dustik / Very low, 2-Dustik / Low, 3-Orta / Moderate, 4-Yiiksek / High, 5-Cok Yiiksek / Very high
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