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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Yeni Medya ve Halkla iligkiler / Yeni Medya ve Halkla iliskiler

Ders Kodu / Course Code

EHIR325

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Turkce

Amaci / Purpose

Bu dersin amaci 6grencileri halkla iliskilerin tarihi ve islevleri konusunda bilgilendirmek,
halkla iligkiler uygulamalarinda kullanilan geleneksel ve yeni medya araclarini tanitmak,
yeni medyanin halkla iligkiler alaninina getirdigi yenilik ve gelismeler konusunda
bilgilendirmek, ilgili kuramlari tanitmak, Turkiye ve diinyadaki yeni medya ve halkla iligkiler
uygulamalarina iligkin bilgilendirerek, bu konuda kavrayis edinmelerini ve bdylece bilincli,
etik kurallara uyan ve basarili uygulayicilar olarak yetismelerini saglamaktir.

This course aims to teach students the history and functions of public relations, to
inform them about traditional and new media tools used in applications, to inform
about innovations and developments brought to the sector by new media, to introduce
relevant theories, to inform about the new media and public relations practices in
Turkey and the world; and to enable them to gain insight on this subject and thus to
grow them as conscious, ethical and successful practitioners.

igerigi / Content

Halkla iliskilerin Tarihge ve Tanimi, islev ve Ozellikleri, Kullandi§i Araglar, Yeni Medya
Araclarinin Ortaya Cikisi, Geleneksel Medyadan Farklar, Halkla iliskiler Alanina Getirdigi
Yenilik ve Katkilar, Sosyal Medyanin Olumlu ve Olumsuz Yénleri, Yéndesme Kavrami,
Yeni Medyanin Halkla iliskiler Alaninda Kullanimina iliskin Kuramlar ve Tartismalar,
Konuya lligkin Tiirkiye'de ve Diinyadaki uygulamalar, bu konuda Yapilan Arastirmalar ve
Sonuglari, Halkla ili§kiler ve Etik

History and Description, Functions, Features and Media Tools of Public Relations,
Emergence and Features of New Media Tools, Traditional /New Media Differences,
Innovation and Contribution Brought to the Public Relations site by New Media Tools,
Convergence , Social Media's Positive and Negative Aspects, Theories and
Discussions on the Use of New Media in PR sector, Research and Results in Turkey
on New Media , Public Relations and Ethics

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Dr.Ogr.Uyesi Kiirsad Emrah YILDIRIM, Sosyal Medyaya Giris
Prof.Dr.Haluk Geray, Medyanin Yeni Ekonomisinde Kurumsal iletisim
Sirma Oya Tekvar, Yeni Medya, Yeni Halkla ilskiler

Prof.Dr. Irfan Erdogan, Teori ve Pratikte Halkla iligkiler

Esra Keloglu isler, Halkla iliskiler, Mitler ve Gergekler

Yeni Medya Uzerine (Kolektif)

Kirsad Emrah YILDIRIM, Assistant Professor, Introduction to Social Media
Prof. Dr. Haluk Geray, Corporate Communication in the New Economy of Media
Sirma Oya Tekvar, New Media, New Public Relations

Prof. Dr. irfan_ErdoQan, Public Relations in Theory and Practice

Esra Keloglu Isler, Public Relations, Myths and Realities

On New Media (Collective)




Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogretim Uyes, Giilgin Manka

OGRENME GIKTILARI / LEARNING OUTCOMES

1. "Yeni medya temel kavram ve uygulamalarini ve yeni medyanin galisma alanlarini bilir.

1. She/he knows the basic concepts and applications of new media and working areas of new media.

2 Halkla iligkilerin islevleri, tanimi ve tarihgesi hakkinda bilgi ve fikir sahibidir. She/he has knowledge and opinion about the functions, definition and history of public relations

3 Halkla iliskilerin gelen_e_ksel ve yeni uygulamalar arasindaki farklari, bu gelismelere yeni medyanin She/lje can define the_ difference_s betwe_en traditional and new practices of public relations and the
katkilarini tanimlayabilir. additives of new media to these innovations.

4 Yeni medyanin tarihini, 6zelliklerini ve geleneksel medyadan farklarini kavramistir. She/he knows the history, features and differences of new media from traditional media.

5 Hedef kitleye ulagmak icin yeni medyanin kullanim sekilleri hakkinda bilgi ve fikir sahibidir She/he has knowledge and idea about the usage of new media in order to reach the target audience.

6 Yeni medya araglarinin halkla iligkiler Gzerindeki etkilerini bilir. She/he knows the effects of new media tools on public relations.

7 Yeni medya araglarinin halkla iligkilerde kullanimina iliskin kuramsal yaklasimlari bilir Knows the theoretical approaches regarding the use of new media tools in public relations

8 Yeni medyada yapilan halkla iligkiler uygulamalari konusunda bilgi sahibidir She/he has knowledge about public relations practices implemented by new media.

9 G__elengk_sel [nedya ve y_e_zni medyanin etik acidan degerlendirmesini yapabilir, olumlu ve olumsuz She/he can make ethical evaluation of traditional media and new media and evaluate their positive
yonlerini degerlendirebilir and negative aspects

10 Turkiye'de ve dlinyada halkla iliskiler uygulamalarinda yeni medya kullanimi hakkinda yapilan rSeTaet/i';ish,aaslskg?):lgagp?rggtcijcigsez;22uwt rsrrggggsirf?hngevﬂﬁg Lnn-(li-l-ilgk;v)\l/:rr; Tﬁ#gig;g:&?nidei: gf‘ E:Eb"c

arastirmalar ve sonuglarindan haberdardir.

studies "

HAFTALIK DERS ICERIiGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teknikleri/Teaching Methods On Hazirlik / Preliminary

Teorik Dersler / Theoretical Uygulama Lab

Techniques

1 Halkla iligkilere Giris ve Tarihsel Gelisim Siireci

Introduction to Public Relations and Historical Development Process

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary

Techniques

Halkla iligkilerin Temel Ozellikleri, Halkla iligkilerde kullanilan araglar,
2 Reklam, Propaganda ve Halkla lligkilerin Farklari, Halkla lligkiler
Programinin Asamalari

Basic Features of Public Relations, Tools used in Public Relations,
Advertising, Propaganda and Differences in Public Relations, Stages
of the Public Relations Program

Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁ;;{lg:i(ﬁgtsgig Methods On Hazirlik / Preliminary

Techniques

3 Yeni Medya Kavrami, Tarihi ve Ozellikleri

New Media Concept, History and Features

Teorik Dersler / Theoretical Uygulama Lab ?g&ﬁ;g;:{ﬁg:&ig Methods On Hazirlik / Preliminary

Techniques

Yeni Medyanin Geleneksel Medya Uzerine Etkileri,

Yeni medyanin ticari olarak kullaniligi, halkla iligkiler alanina etkileri,
4 Halkla iligkilerin Dénistimi,

Yeni medyanin halkla iligkiler alaninda kullanimi

Effects of New Media on Traditional Media,

Commercial use of new media, its effects on public relations,
Transformation of Public Relations,

The use of new media in public relations

Teorik Dersler / Theoretical Uygulama Lab '?gl:ﬁ}:lnerTls)l'rt‘atsgi\rgz Methods On Hazirlik / Preliminary

Techniques

Kurumsal iletisim ve Halkla iligkiler
5 Yeni medya araglar ve halkla iliskiler
Halkla iliskiler uygulamalarinda yeni medya araglarinin kullanimi

Corporate Communication and Public Relations
New media tools and public relations
Use of new media tools in public relations practices
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
i Techniques
Yeni Medya ve Mikemmel Halkla lligkiler Modeli,
6 Miikemmel Halkla lligkiler Modelinin Ozellikleri,
Yeni Medyanin Mikemmel Halkla lliskiler Uygulamalarinda Kullanimi
New Media and the Perfect Public Relations Model,,
Features of the Perfect Public Relations Model,
Use of New Media in Excellent Public Relations Practices
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
7 Sosyal Medyanin Ozellikleri, Halkla iliskilerde Yeni Medya Kullanimi,
Features of Social Media, Use of New Media in Public Relations,
Dialogue Public Relations Theory,
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
8 Vize Yerine Verilen Odev Sorulari ve Odevlerin Degerlendirilmesi
Evaluation of the homeworks for midterm exam
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Yondesme Nedir, Ortaya Cikisi, Yeni Medya ve Yéndesme,
Tirkiye'de Yondesme , Kurumsal Gazetecilik
What is convergence, Emergence of convergence, New Media and
Convergence, Convergence in Turkey, Corporate Journalism
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁiw:eri/?rr;:(r‘}]ﬁ\rg Methods On Hazirlik / Preliminary
Techniques
10 Yeni medyanin olasi riskleri, dijital teknolojileri kullanan halkla iligkiler
uzmanlarinin sahip olmasi gereken bilgi ve beceriler
Potential risks of new media, knowledge and skills that public
relations professionals using digital technologies should have
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
. Techniques
Diyalogsal Halkla lligkiler yaklasimi ve yeni medya, diyalogsal halkla
11 iligkiler nedir, yeni medyanin diyalogsal halkla iligkilerde kullanimi,

avantajlari

Dialogic public relations approach and new media, what is dialogic
public relations, the use and advantages of new media in dialogic
public relations
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Teorik Dersler / Theoretical Uygulama Lab ?g&ﬁ;g;:{ﬁ?ﬁgiﬁz Methods On Hazirlik / Preliminary
_ ' Techniques
Diyalogsal Halkla lligkiler llkelerin ve yeni medyanin Turkiye’deki
12 6zel, kamu ve sivil toplum kurum ve kuruluslarda uygulamasi, bu
konuda yapilan arastirma sonugclari
Dialogical Public Relations and new media applications in public,
private and civil society organizations in Turkey , the results of
research conducted in this regard
DEGERLENDIRME / EVALUATION
. S/ Katki Yuzdesi /
Yariyil (Yil) Igi Etkinlikleri / Term (or Year) Learning Activities Nurr¥ber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nun¥ber Percentage of
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basari Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total
S e et eEes Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 5 15.00 75.00
Ev Odevi / Homework 1 15.00 15.00
Final Sinavi / Final Examination 1 1.00 1.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 5 10.00 50.00
Toplam / Total: 13 42.00 142.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 142.00/25.00 = 5.68 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 142.00 / 25.00 = 5.68 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilar / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9 {1.1.10(1.1.11]1.1.12|1.1.13

1.1.14

1.1.15

1.1. "Yeni medya temel kavram
ve uygulamalarini ve yeni
medyanin ¢aligma alanlarini
bilir. / 1. She/he knows the
basic concepts and
applications of new media and
working areas of new media.

2.Halkla iligkilerin islevleri,
tanimi ve tarihgesi hakkinda
bilgi ve fikir sahibidir. / She/he
has knowledge and opinion
about the functions, definition
and history of public relations

3.Halkla iligkilerin geleneksel
ve yeni uygulamalari
arasindaki farklari, bu
gelismelere yeni medyanin
katkilarini tanimlayabilir. /
She/he can define the
differences between traditional
and new practices of public
relations and the additives of
new media to these
innovations.
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4.Yeni medyanin tarihini,
Ozelliklerini ve geleneksel
medyadan farklarini
kavramistir. / She/he knows the
history, features and
differences of new media from
traditional media.

5.Hedef kitleye ulagsmak igin
yeni medyanin kullanim
sekilleri hakkinda bilgi ve fikir
sahibidir / She/he has
knowledge and idea about the
usage of new media in order to
reach the target audience.

6.Yeni medya araglarinin halkla
iliskiler Gzerindeki etkilerini
bilir. / She/he knows the effects
of new media tools on public
relations.

7.Yeni medya araglarinin halkla
iligkilerde kullanimina iligkin
kuramsal yaklasimlar bilir /
Knows the theoretical
approaches regarding the use
of new media tools in public
relations

8.Yeni medyada yapilan halkla
iliskiler uygulamalari
konusunda bilgi sahibidir /
She/he has knowledge about
public relations practices
implemented by new media.

9.Geleneksel medya ve yeni
medyanin etik agidan
degerlendirmesini yapabilir,
olumlu ve olumsuz yonlerini
degerlendirebilir / She/he can
make ethical evaluation of
traditional media and new
media and evaluate their
positive and negative aspects
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10.Turkiye'de ve diinyada
halkla iligkiler uygulamalarinda
yeni medya kullanimi hakkinda
yapilan arastirmalar ve
sonuclarindan haberdardir. /
She/he has knowledge and

idea about studies conducted 1 1 1 1 1 1 1 1 1 1 1 1 1 1
in Turkey on the use of new
media in public relations, also
on PR practices by new media
in the world and is aware of the
consequences of the studies "

Katki Dlzeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Distk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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