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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Advertising Design and Art Direction / Advertising Design and Art Direction

Ders Kodu / Course Code

EHIR423

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 2.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 4

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

On kosul bulunmamaktadir.

There are no prerequisites.

Amaci / Purpose

Reklam Tasarimi ve Sanat Y6netmenligi dersinin amaci, gerek geleneksel gerekse yeni
medya ortamlarinda yaratici reklamciligin temel kavramlarina 1sik tutarak, reklamda
tasarim sirecinin tim agamalarinin nasil gergeklestirildiginin 6grenilmesini saglamaktir.

The aim of the Advertising Design and Art Direction course is to shed light on the basic
concepts of creative advertising in both traditional and new media environments, and
to learn how all stages of the design process in advertising are realized.

igerigi / Content

Reklam Tasarimi ve Sanat Yonetmenligi dersi kapsaminda, reklamda yaratici konsepte
iliskin temel kavramlar agiklanacak, reklamda kullanilan temel yaratici stratejiler ve yaratici
ekoller incelenecek, reklam cekicilikleri ele alinacaktir. Ayrica, gerek geleneksel medyada
gerekse, dijital medyada reklam tasarim unsurlari Tlrkiye ve diuinyadan érneklerle
ayrintilaryla analiz edilecektir.

Within the scope of the Advertising Design and Art Direction course, the basic
concepts of creative concept in advertising will be explained, the basic creative
strategies and creative schools used in advertising will be examined, and the
attractiveness of advertising will be discussed. In addition, advertising design
elements in both traditional and digital media will be analyzed in detail with examples
from Turkey and the world.

Onerilen Diger Hususlar / yok
Recommended Other

Considerations

Staj Durumu / Internship Status yok

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

*Ders notlari, Giincel makaleler,

+Nurhan Babiir Tosun vd., Reklam Yénetimi, 2018, istanbul: Beta Basim

Miige Elden, Reklam Yazarligi, 2007, istanbul: iletisim Yayinlar

Miige Elden, Ugur Bakir, Reklam Cekicilikleri, 2010, istanbul: iletisim Yayinlan

Miige Elden, Ozen Okat Ozdem, Reklamda Gérsel Tasarim, 2015, istanbul: Say Yayinlan
*Barry, P. (2012), The Advertising Concept Book, USA: Thames & Hudson

*Ders notlar, Giincel makaleler,

«Nurhan Babiir Tosun vd., Reklam Yénetimi, 2018, istanbul: Beta Basim

Miige Elden, Reklam Yazarligi, 2007, istanbul: iletisim Yayinlar

Miige Elden, Ugur Bakir, Reklam Cekicilikleri, 2010, istanbul: iletisim Yayinlan
Miige Elden, Ozen Okat Ozdem, Reklamda Gérsel Tasarim, 2015, istanbul: Say
Yayinlan

*Barry, P. (2012), The Advertising Concept Book, USA: Thames & Hudson




Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Uyesi Sezgi Turfanda

OGRENME GIKTILARI / LEARNING OUTCOMES

1 Reklamda yaratici konsepte iliskin temel kavramlari tanimlar. Defines the basic concepts related to the creative concept in advertising.

2 Reklamda kullanilan temel yaratici stratejileri ve yaratici ekolleri agiklar. Explain the basic creative strategies and creative schools used in advertising.
3 Etkin ve yaratici bir sekilde reklami tasarlar Designs the advertisement effectively and creatively

4 Reklam metni yaziminda yaratici stratejileri kullanir Uses creative strategies in ad copy writing

5 Reklam ajanslarinin yapisini ve isleyisini aciklar Explains the structure and operation of advertising agencies.

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Yaraticilik kavramina genel bakis
Overview of the concept of creativity
. . gretim Yont N _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Reklam ve reklamda yaraticiigin kullanimi
Use of creativity in advertising
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Reklamda yaratici stratejiler
Creative strategies in advertising
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Reklamda yaratici ekoller
Creative schools in advertising
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Yaratici reklamin hazirlik sireci

Creative advertising preparation process
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Reklam kampanyalarinda yaratici is 6zeti
Creative business brief in advertising campaigns
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Yaratici stratejide kullanilan taktikler ve reklam gekicilikleri
Tactics and advertising appeals used in creative strategy
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara sinav Sinav
Midterm Exam
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Basili reklam ortamlari igin reklam metni yazimi
Advertising copy writing for print media
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Basili reklam ortamlarinda gérsel tasarimin unsurlari - |
Elements of visual design in print advertising media - |
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
1M Basili reklam ortamlarinda goérsel tasarimin unsurlari - Il

Elements of visual design in print advertising media - ||
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Yayin yapan reklam ortamlarinda uygulama teknikleri
Application techniques in broadcast advertising environments
Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Tgknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Yeni medyada reklam uygulama teknikleri
Advertising application techniques in new media
Ogretim Yoéntem ve . -
Teorik Dersler / Theoretical Uygulama Lab Tgknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Reklam ajanslarinda organizasyon yapisi
Organizational structure in advertising agencies
Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Tgknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
15 Final
Final Exam
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities N y Percentage of
umber S o
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 30.00 30.00
Derse Katilim / Attending Lectures 7 14.00 98.00
Final Sinavi / Final Examination 1 1.00 1.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 30.00 30.00
Toplam / Total: 11 76.00 160.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 160.00/25.00 = 6.40 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 160.00 / 25.00 = 6.40 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [ 116 | 1.1.7 [ 1.1.8 | 1.1.9 [1.1.10(1.1.11[1.1.12|1.1.13|1.1.14 [1.1.15

1.Reklamda yaratici konsepte
iliskin temel kavramlari
tanimlar. / Defines the basic 4 5 4 5 5 5 5 4 5 5 5 4 5 5 5
concepts related to the creative
concept in advertising.

2.Reklamda kullanilan temel
yaratici stratejileri ve yaratici
ekolleri aciklar. / Explain the
basic creative strategies and
creative schools used in
advertising.

3.Etkin ve yaratici bir sekilde
reklami tasarlar / Designs the
advertisement effectively and
creatively

4.Reklam metni yaziminda
yaratici stratejileri kullanir /
Uses creative strategies in ad
copy writing

5.Reklam ajanslarinin yapisini
ve igleyisini agiklar / Explains
the structure and operation of
advertising agencies.

Katki Dlzeyi / Contribution Level : 1-Cok Duistik / Very low, 2-Diislik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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