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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Ad Analysis / Ad Analysis

Ders Kodu / Course Code

EHIR222

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 8.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 2.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Reklam kavramini, ézellikleri ve etkisi Uzerinden ele alarak, Reklamda mesajlarinin
hazirlanmasi, Reklam mesajlarinda gdstergelerin anlamlandiriimasi ve ¢oéziimlenmesi
amaclanmaktadir.

It is aimed to prepare advertisement messages, to make sense of and analyze
indicators in advertisement messages by considering the concept of advertisement
through its features and effects.

igerigi / Content

Reklamin tanimlanarak siniflandiriimasi, reklamda ikna olgusu, farkl reklam ortamlarinda
yaraticiik dogrultusunda, reklamda géstergelerin anlamlandirimasi anlatiimaktadir.

The definition and classification of advertising, the phenomenon of persuasion in
advertising, the interpretation of indicators in advertising in line with creativity in
different advertising environments are explained.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Reklam Nasil C6zimlenir-Rengin Kuglikerdogan

Reklam Cekicilikleri-Miige Elden/Ugur Bati

Reklam ve Yaratici Strateji-Fiisun Kocabas/Miige Elden
Reklam Sodylemi-Rengin Kiglikerdogan

Reklam Yazarligi- Muge Elden

Simdi reklamlar- Mige Elden/Ozkan Ulukdk/Sinem Yeygel

How to Solve Advertisement-Rengin Kiiglikerdogan
Advertising Attractiveness-Muge Elden/Ugur Bati

Advertising and Creative Strategy-Flsun Kocabas/Muge Elden
Advertising Discourse-Rengin Kiiglikerdogan

Copywriting - Muge Elden

Now ads- Miige Elden/Ozkan Ulukék/Sinem Yeygel

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr.Uyesi Yelda Senkal

Assist. Prof. Dr. Yelda Senkal




OGRENME GIKTILARI / LEARNING OUTCOMES

Reklamda kullanilan sembolleri, kavramlari aciklar

Explains the symbols and concepts used in the advertisement

Reklami cozumlemede 6znel ¢dzium yéntemleri gelistirir

Develops subjective solution methods in decoding advertising

Reklamda kullanilan metnin analizini yapar

Analyzes the text used in the advertisement

Reklamda saklanan mesajlari ¢ozer

Decodes messages hidden in the advertisement

Reklamin olusturulma amacini degerlendirir

Evaluates the purpose for which the ad was created

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Reklamin kavramsal ele alinigi- Reklam siniflandiriimasi
Conceptual handling of advertising - Classification of advertising
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Reklamda ikna- Temel ikna modelleri
Persuasion in Advertising - Basic Persuasion Models
. . Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
3 Reklamda yaraticilik ve yaratici ekoller
Creativity and creative schools in advertising
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Basili ortamlar ve basili reklam unsurlari; Baslik, alt baslik, metin,
slogan
Printed media and print advertising elements; Title, subtitle, text,
slogan
. . Ogretim Yontem ve = _
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
5 Reklam ortami televizyon ve televizyon reklam unsurlari, senaryo,

storyboard kullanimi

Advertising medium, television and television advertising elements,
scenario, use of storyboards
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Acik hava reklamlari-Alternatif ortamlar-Gerilla pazarlama ve reklam
Outdoor advertising-Alternative media-Guerilla marketing and
advertising
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 internet reklamlari-Viral reklam uygulamalari
Internet ads-Viral advertising applications
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Vize
Midterm Exam
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Reklamda Gdésterge-Gostergebilim
Semiotics in Advertising
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Reklam Gériintlstinin Genel Betimlemesi
General Description of Ad Image
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Reklam gdstergelerinin anlamlandiriimasi

Making sense of advertising indicators
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Reklam cekicilikleri
Advertising appeals
Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Tgknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Reklamda Fotograf kullanimi
Photo use in advertising
Ogretim Yontem ve . o
Teorik Dersler / Theoretical Uygulama Lab Tgknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14  |Reklam Analiz Ornekleri

Ad Analysis Examples
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nurr¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination

1 100
Toplam / Total: 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:

iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
Etniiklefioriloads Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 10.00 10.00
Final Sinavi / Final Examination 1 10.00 10.00
Bireysel Calisma / Self Study 20 2.00 40.00
Derse Katilim / Attending Lectures 13 10.00 130.00
Toplam / Total: 35 32.00 190.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 190.00/25.00 = 7.60 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 190.00 / 25.00 = 7.60 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [ 116 | 1.1.7 [ 1.1.8 | 1.1.9 [1.1.10(1.1.11[1.1.12|1.1.13|1.1.14 [1.1.15

1.Reklamda kullanilan
sembolleri, kavramlari aciklar /
Explains the symbols and 3 3 5 2 4 5 3 2 4 4 4 1 2 4 1
concepts used in the
advertisement

2.Reklami cozumlemede 6znel
¢6zum yontemleri gelistirir /
Develops subjective solution 4 3 4 2 5 4 3 1 2 4 5 1 1 4 1
methods in decoding
advertising

3.Reklamda kullanilan metnin
analizini yapar / Analyzes the 3 4 4 3 4 4 1 3 5 5 5 1 1 4 1
text used in the advertisement

4.Reklamda saklanan mesajlari
cozer / Decodes messages 5 3 4 4 4 4 3 1 4 5 5 1 1 4 2
hidden in the advertisement

5.Reklamin olusturulma
amacini degerlendirir /
Evaluates the purpose for
which the ad was created

Katki Dlzeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high

717




