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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Basic Advertising / Basic Advertising

Ders Kodu / Course Code

EHIR221

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 2.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Bu dersin amaci 6grencilerin reklam sektori ile reklam yénetim sireci hakkinda temel
formasyona sahip olmalari; reklami, reklamcilik meslegi ile reklamin temel unsurlari
hakkinda kavrayis gelistirmeleri amaglanmaktadir.

The aim of this course is for students to have a basic formation about the advertising
industry and advertising management process and encouraged to develop
understanding about the basic elements of ad, advertising, advertising to the
profession

igerigi / Content

Pazarlama karmasi icinde reklamcilik,

iletisim ve ikna siireci agisindan reklamcilik,

Reklamciliga sektorel bakis: reklamveren-musteri, medya, reklam ajansi, ajans-
reklamveren iligkileri,

Reklam y6netim siireci; reklam nasil ortaya ¢ikar?

Stratejik reklam planlama ve karar verme siireci,

Etkili mesajlan yaratma,

Reklam ve toplum; degisen tuketici profili, degisen degerler, inanglar, yeni yagam bigimleri

Advertising in the marketing mix,

The process of communication and persuasion in advertising,

Avertising industry, the advertiser-customer, media, advertising agency, agency-
advertiser relationships,

The process of advertising management, strategic advertising planning and decision-
making process,

Creating effective messages

Advertising and society, the changing consumer profile, changing values, beliefs, new
ways of living

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None




Kitabi / Malzemesi / Onerilen Ders Kitabi: Ozdemir Gaye (1999) Reklamda Stratejilerle Yénetim, Alfa Yayinlan Ders Kitabi: Ozdemir Gaye (1999) Reklamda Stratejilerle Yonetim, Alfa Yayinlan

Kaynaklar / Books / Materials / Yardimci Kaynaklar:

Recommended Reading Kocabas, F.-Elden Miige,Reklamcilik, iletisim Yayinlari, 2001
William Wells, Sandra Moriarty, John Burnett (2006), Advertising Principles and Practice, William Wells, Sandra Moriarty, John Burnett (2006), Advertising Principles and
7th Ed., Pearson International Edition
David AAker (2000), Advertising MAnagement, Fourth Edition, Prentice Hall Inc. 7th Ed., Pearson International Edition

Yardimci Kaynaklar: )
Kocabas, F.-Elden Muige,Reklamcilik, lletisim Yayinlari, 2001

Practice,

David AAker (2000), Advertising MAnagement, Fourth Edition, Prentice Hall Inc.

Ogretim Uyesi (Uyeleri) / Faculty Dr. Ogr. Uyesi Fatma Kamiloglu
Member (Members)

Assist. Prof. Dr. Fatma Kamiloglu

OGRENME GIKTILARI / LEARNING OUTCOMES

1 Reklamcilik, reklam sektori, reklam yénetim siireci ve reklam uygulamalari temel kavramlarini aciklar Egséﬂ?ssir}g%Eaacst:(é:gncepts of advertising, advertising industry, advertising management process and
2 Reklam uygulamalarini, reklam ilkeleri baglaminda yorumlar Interprets advertising practices in the context of advertising policies

3 Ekonomik ve sosyal baglamda reklam-tiiketici iligkisini ve tiiketici davranislarini analiz eder égglglzceosnttlgifdvertisement-consumer relationship and consumer behavior in the economic and

4 Yeni iletisim teknolojilerinin reklam ortam ve uygulamalarina olan etkilerini degerlendirir Evaluates the effects of new communication technologies on advertising media and practices.

5 Reklam ortam ve uygulamalarindamesleki etik deger ve ilkeleri dogrultusunda harekete gecer 'Fl)'fak(iiscggion in line with professional ethical values and principles of advertising environment and

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE

Hafta / Week
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cr:ui\rgz Methods On Hazirlik / Preliminary
Techniques
Derse giris, dersin islenisi ile ilgili genel bilgi ve kaynaklarin
onerilmesi. Pazarlama iletisimi icinde Reklamciliga genel giris,
1 Reklam kavrami, fonksiyonlari, amaglari, tarihgesi
Yok
Introduction to the course. Proposed the general information and
resources related to the course. Introduction to the Advertising in
marketing communications, advertising concepts, functions,
objectives and history
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?e?l:ﬁi;(?;ri/?l'g:&i\r/lz Methods On Hazirlik / Preliminary
Techniques
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nurr¥ber Percentage of
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 60.00 60.00
Final Sinavi / Final Examination 1 90.00 90.00
Toplam / Total: 2 150.00 150.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 150.00/25.00 = 6.00 ~ 6.00 / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 150.00 / 25.00 = 6.00 ~ 6.00
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [ 116 | 1.1.7 [ 1.1.8 | 1.1.9 [1.1.10(1.1.11[1.1.12|1.1.13|1.1.14 [1.1.15

1.Reklamcilik, reklam sektor,
reklam yonetim siireci ve
reklam uygulamalari temel
kavramlarini aciklar / Explains
the basic concepts of 5 5 3 5 3 3 3 3 5 5 3 3 3 3 5
advertising, advertising
industry, advertising
management process and
advertising practices.

2.Reklam uygulamalarini,
reklam ilkeleri baglaminda
yorumlar / Interprets 5 5 5 5 2 3 3 3 5 3 3 3 3 3 5
advertising practices in the

context of advertising policies

3.Ekonomik ve sosyal
baglamda reklam-tlketici
iliskisini ve tuketici
davraniglarini analiz eder /

Analyzes the advertisement- 5 5 5 5 1 5 3 3 5 3 3
consumer relationship and
consumer behavior in the
economic and social context.

4 Yeni iletisim teknolojilerinin
reklam ortam ve
uygulamalarina olan etkilerini
degerlendirir / Evaluates the 5 5 5 5 1 5 3 3 5 3 3 3 3 3 5
effects of new communication
technologies on advertising
media and practices.

5.Reklam ortam ve
uygulamalarindamesleki etik
deger ve ilkeleri dogrultusunda
harekete gecer / Takes action
in line with professional ethical
values and principles of
advertising environment and
practices.

Katki Dlizeyi / Contribution Level : 1-Cok Diisiik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yiksek / High, 5-Cok Yiiksek / Very high
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