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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

New Media Business Management / New Media Business Management

Ders Kodu / Course Code

EYMD435

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 4

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Dersin temel amaci mikroekonomi perspektifinden hareketle medyanin ekonomi politigine

odaklanmaktir. Medya ve yeni medya ekonomisinin tanimi, kavramlan ve uygulama
alanlarini kavramaktir. Bu amag dogrultusunda medya isletmelerinin yapisal 6zellikleri,

Urtin, Uretim ve hizmet stratejileri ve yeni medya ekonomisi ile ilgili kavramsal ve kuramsal

bilginin 6grencilere kazandinlmasi amaglanmaktadir.

The main objective of the course is to focus on the political economy of media from a
microeconomic perspective. The aim is to understand the definition, concepts, and
application areas of media and new media economics. In line with this goal, the course
aims to provide students with conceptual and theoretical knowledge about the
structural characteristics of media enterprises, product, production, and service
strategies, as well as new media economics.

igerigi / Content

Dersin icerigini mikroekonominin temel kavram, kuram ve uygulamalarinin yeni ve sosyal

medyada baglamindaki etkisi olusturmaktadir. Bununla birlikte ders igeriginde

mikroekonominin yeni ve sosyal medya uygulamalarindaki kullanicilar, sirketler, markalar

ve medya sektdru Uzerindeki etkisinin rolt de incelenecektir.

The content of the course revolves around the basic concepts, theories, and
applications of microeconomics and their impact within the context of new and social
media. Additionally, the course will examine the role of microeconomics in the
influence of users, companies, brands, and the media sector within new and social
media applications.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Ogrenciler mikroekonomi kavram, kuram ve uygulamalar hakkinda bilgiye sahip olarak
yeni ve sosyal medyadaki kisisel, kurumsal, siyasal, simgesel, kulttrel ve ekonomik
uygulamalar hakkinda farkindalik gelistirir.

Students develop awareness about personal, corporate, political, symbolic, cultural,
and economic practices in new and social media, equipped with knowledge of
microeconomic concepts, theories, and applications.

Staj Durumu / Internship Status

Yok

None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Atilgan, S. (1998). Basin isletmeciligi. i_stanbul: Der Yayinlan
Erdal, D. (2013). Medya Ekonomisi ve Isletmeciligi, Anadolu Uni., Ankara
Akgll, B. (2021). Dijital Medyanin Ekonomi Politigi, Vadi Matbaacilik

Atilgan, S. (1998). Press Management. Istanbul: Der Yayinlari
Erdal, D. (2013). Media Economics and Management, Anadolu University, Ankara
Akgll, B. (2021). Political Economy of Digital Media, Vadi Matbaacilik

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dog. Dr. Giilstin Bozkurt

Associate Professor Dr. Gilsiin Bozkurt




OGRENME GIKTILARI / LEARNING OUTCOMES

Medya ve yeni medya ekonomisi kavramini bilir.

Knows the basic processes of microeconomics and new media economy.

Mikroekonomi ve yeni medya ekonomisinin gelisimi, isleyisi ve uygulama alanlarn hakkinda bilgi sahibi
olur.

Gains knowledge about the development, operation and application areas of microeconomics and
new media economy.

Mikroekonomi ve yeni medya ekonomisi hakkindaki kavramsal ve kuramsal bilgiyi detayl bir sekilde
kavrar.

Comprehends the conceptual and theoretical knowledge about microeconomics and new media
economy in detail.

Mikroekonomi ve yeni medya ekonomisinin kavram ve uygulamalarini yeni medya sektori, araglari ve
calisma alanlarn baglaminda agiklar ve diger ilgili disiplinlerle baglantisini kurar.

Explains the concepts and practices of microeconomics and new media economy in the context of the
new media sector, its tools and fields of study and connects it with other related disciplines

Mikroekonomi ile sosyal medya ve yeni medya arasindaki iliskiyi kavrar ve mikroekonomi kavram,
kuram ve uygulamalarinin yeni medya sektoru, araclan ve caligsma alanlar tzerindeki etkisini bilir.

Understands the relationship between microeconomics, social media and new media and knows the
effects of microeconomics concepts, theories and practices on the new media sector, tools and fields
of study.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Tanigma ve ders igeriginin paylasiimasi Diz anlatim. Yok.
Introduction and sharing of course content. Explanation. None
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Haazirlik / Preliminary
Techniques
2 Medyanin Tanimi, Onemi ve Ekonomik Degeri .?'a"élgr?]lgt'm' Yok.
Definition, Importance, and Economic Value of Media. Eliz;?u:;polra:natlon. None
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Medya Ekonomisinin Gelisimi ve Yapisal Ozellikleri 'I?:rzngrl:rzlgtlm. On okuma.
Development and Structural Characteristics of Media Economics [P)Iiz;g'nu::ipolgnatlon. Preview.
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Haazirlik / Preliminary
Techniques
4 Medya Sektori ve Stratejiler Diiz anlatim. Yok.
Sector of Media and Strategies Plain Explanation None
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Tarihsel Siregte Tlrk Medya Ekonomisinin Yapisal Donlisiimi

Duz anlatim.
Gorsel sunu.
Tartisma

Yok.

Structural Transformation of Turkish Media Economy in Historical
Process

Plain explanation.
Visual presentation.
Discussion

None
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6  |Medya Ekonomisi ve Yeni Medya lligkisi ggfuaé‘;flgg" Yok.
Relationship between Media Economics and New Media gfg;ﬁgﬁﬁ::\tlg:' None
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Yeni medya isletmeciliginin Temelleri '[I'):rztérrr]]lgtlm‘ Yok.
Foundations of New Media Management Bliz?uzgggna“on' None
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Midterm Exam
Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁh‘:};:{ﬁgggﬂ\r/‘z Methods On Hazirlik / Preliminary
Technigues
) . Diiz anlatim.
9 Yeni Medyada Igerik Uretimi ve Yénetimi Soru cevap. Yok
Tarisma
Plain explanation.
Content Production and Management in New Media Question-answer. None
Discussion
Teorik Dersler / Theoretical Uygulama Lab ?g&ﬁﬂg;gﬁgt:&iﬁz Methods On Hazirlik / Preliminary
Techniques
10  |Dijital Pazarlama ve Reklamailik ggrzuac”;f‘lgg‘ Yok.
Digital Marketing and Advertising gﬁ;ﬁgﬂg:guﬂ:' None
. . Ogretim Yoéntem ve - o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
11 Sosyal Medya Yonetimi ?::ﬁ:rlnzunu' Yok.
Social Media Management Visual presentation. None

Discussion
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
Yeni Medya isletmeciliginde Gelir Modelleri, Marka Yénetimi ve is Diiz anlatim.
12 P Yok.
Gelistirme Soru cevap.
Revenue Models, Brand Management, and Business Development in Plain explanation. None
New Media Management Question-answer.
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;;(rlr;rils)l’gt:g]i\r’:; Methods On Hazirlik / Preliminary
Technigues
. : _— ; . . Gorsel sunu.
13 Yeni Medya Isletmeciliginde Inovasyon ve Trendler (Ogrenci Tartisma Arastirma- inceleme.
Sunumlarr) s
oru cevap.

Innovation and Trends in New Media Management (Student
Presentations)

Plain explanation.
Question-answer.
Discussion

Research - Examination

DEGERLENDIRME / EVALUATION

: Savi / Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nunzlber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number A
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basari Notuna Katki Ylizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total

S e et eEes Number | Duration Work Load

(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 12 3.00 36.00
Derse Katilim / Attending Lectures 14 2.00 28.00
Final Sinavi / Final Examination 1 1.00 1.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 16 3.00 48.00
Okuma / Reading 12 2.00 24.00
Toplam / Total: 56 12.00 138.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 138.00/25.00 = 5.52 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 138.00 / 25.00 = 5.52 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilar / Program Outcomes

1.1.2

1.1.3

114

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.111.1.12{1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.Medya ve yeni medya
ekonomisi kavramini bilir. /
Knows the basic processes of
microeconomics and new
media economy.

2.Mikroekonomi ve yeni medya
ekonomisinin gelisimi, isleyisi
ve uygulama alanlari hakkinda
bilgi sahibi olur. / Gains
knowledge about the
development, operation and
application areas of
microeconomics and new
media economy.

3.Mikroekonomi ve yeni medya
ekonomisi hakkindaki
kavramsal ve kuramsal bilgiyi
detayli bir sekilde kavrar. /
Comprehends the conceptual
and theoretical knowledge
about microeconomics and
new media economy in detail.
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4.Mikroekonomi ve yeni medya
ekonomisinin kavram ve
uygulamalarini yeni medya
sektdru, araclar ve calisma
alanlari baglaminda agiklar ve
diger ilgili disiplinlerle
baglantisini kurar. / Explains
the concepts and practices of
microeconomics and new
media economy in the context
of the new media sector, its
tools and fields of study and
connects it with other related
disciplines

5.Mikroekonomi ile sosyal
medya ve yeni medya
arasindaki iliskiyi kavrar ve
mikroekonomi kavram, kuram
ve uygulamalarinin yeni medya
sektdru, araclar ve calisma
alanlan Uzerindeki etkisini

bilir. / Understands the
relationship between
microeconomics, social media
and new media and knows the
effects of microeconomics
concepts, theories and
practices on the new media
sector, tools and fields of study.

Katki Dlzeyi/ Contribution Level

: 1-Cok Dustik / Very low, 2-Dustik / Low, 3-Orta / Moderate, 4-Yiiksek / High, 5-Cok Yiiksek / Very high
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