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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Marketing in Mega Organisations / Marketing in Mega Organisations

Ders Kodu / Course Code

ESPR411

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 4

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Mega Organizasyonlarda Pazarlamanin 6nemini Mega spor etkinliklerinin ekonomik
etkileri ve blyiik spor organizasyonlarina ev sahilligi yapmanin getirdigi etkileri 6grenmek
ve etkinlik yénetiminde olusabilecek kiiltirel farklar ve krizler hakkinda bilgi sahibi olmak.

To learn the importance of marketing in Mega Organizations The economic effects of
mega sports events and the effects of being a home beach for big sports organizations
and to have knowledge about the cultural differences and crises that may occur in
event management

igerigi / Content

Pazarlamanin tanimi, kapsami ve gelisimi, mega spor organizasyonlarinin ekonomik
etkileri, medya iliskisi, buiylk spor organizasyonlarina ev sahipligi yapmanin avantajlari ve
dezavantaijlari, olimpik egitimin yayginlagsmasinda liniversite oyunlarinin etkileri, etkinlik
yonetiminde yasanan krizler ve kiilttrel farklar

Definition, scope and development of marketing, economic effects of mega sports
organizations, media relations, advantages and disadvantages of hosting large sports
organizations The effects of university games on the spread of olympic education,
crises in event management and cultural differences

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Uzeyir Ersin Gengtiirk




OGRENME GIKTILARI / LEARNING OUTCOMES

Ogrenci genel olarak mega etkinliklerin niteliklerini 6grenir. Diinyadaki ve iilkemizdeki mega
etkinlikleri ve 6zelliklerini 6grenir.

The student learns the characteristics of mega-events in general. Learns the characteristics of mega-
activities in the world and in our country.

Ogrenci pazarlamanin tanimini, kapsamini, gelisimini ve pazarlama gesitlerini 6§renerek mega
etkinliklerde verimli bir pazarlama stratejisi olusturabilir.

The student can create an efficient marketing strategy in mega events by learning the definition of
marketing, its development and marketing types.

Ogrenci mega etkinliklerinin uygulama detaylarini 6grenir.

The student learns the application details of mega events

Ogrenci etkinlik hazirligr siirecini, akisi ve detaylanni 6grenerek etkinlik uygulamasinda basar elde
eder.

Students learn the flow and details of the activity preparation process and achieve success in the
activity application

Medya iliskilerinde kullanilan yéntemler ile 6grenci etkinlik uygulayicisinin en etkili kitle iletisim araci
olan radyo, televizyon ve internetten en etkin sekilde yararlanmasina yardimci olacaktir.

With the methods used in media relations, it will help the student activity practitioner make the most
effective use of radio, television and the internet, which are the most effective mass medi

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Mega Spor Etkinlikleri
Mega Sports Events
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Pazarlamanin Tanimi, Kapsami ve Geligimi
Definition, Scope and Development of Marketing
. . Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
3 Mega Organizasyonlarda Pazarlama Il
Marketing in Mega Organizations Il
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Mega Spor Organizasyonlarinin Ekonomik Etkilerinin Tirkiye
Agisindan Avantaj ve Dezavantajlar1
Mega Sports of the Organization of Economic Impact and
Advantages of Turkey in terms Dezavantajlari1
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\r’:; Methods On Hazirlik / Preliminary
Technigues
5 Ekinlik yonetiminde planlama Il

Planning in event management Il
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 isletme-Medya iligkisi
Business-Media Relationship
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Medya lligkilerinde Kullanilan Yéntemler
Methods Used in Media Relations
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Vize sinavi
Vize
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Buylk Spor Organizasyonlarina Ev sahipligi Yapmanin Avantajlari ve
Dezavantajlan
Advantages and Disadvantages of Hosting Major Sports Events
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Spor Organizasyonlarinda Sosyal Dijital Medya Diizenlemeleri ve
Sinsi Pazarlama@ 2016 Rio Olimpiyatlarn Ornegi
Social Digital Media Arrangements and Sly Marketing in Sports
Events @ 2016 Rio Olympics Case Study
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Olimpik Egitimin yayginlastirimasinda Universite Oyunlarinin Etkileri

Effects of the University Games in the dissemination of Olympic
Education
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Olimpik Egitimin yayginlastirimasinda Universite Oyunlarinin Etkileri
I
Effects of the University Games in the dissemination of Olympic
Education Il
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Etkinlik Yoénetiminde Yasanan Krizler ve Kulttrel Farklar
Crises and Cultural Differences in Event Management
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Etkinlik Yénetiminde Yasanan Krizler ve Kdiltirel Farklar Il
Crises and Cultural Differences in Event Management |l
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Final sinavi

Final examination
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities N y Percentage of
umber L
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 10.00 10.00
Bireysel Calisma / Self Study 3 10.00 30.00
Final Sinavi / Final Examination 1 10.00 10.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 4 10.00 40.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 5 10.00 50.00
Toplam / Total: 14 50.00 140.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 140.00/25.00 = 5.60 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 140.00 / 25.00 = 5.60 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES
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Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilar / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10

1.1.11

1.1.12

1.0grenci genel olarak mega
etkinliklerin niteliklerini 6grenir.
Diinyadaki ve ulkemizdeki
mega etkinlikleri ve dzelliklerini
ogrenir. / The student learns
the characteristics of mega-
events in general. Learns the
characteristics of mega-
activities in the world and in our
country.

2.0grenci pazarlamanin
tanimini, kapsamini, gelisimini
ve pazarlama cesitlerini
o6grenerek mega etkinliklerde
verimli bir pazarlama stratejisi
olusturabilir. / The student can
create an efficient marketing
strategy in mega events by
learning the definition of
marketing, its development and
marketing types.

3.0grenci mega etkinliklerinin
uygulama detaylarini 6grenir. /
The student learns the
application details of mega
events

4.0grenci etkinlik hazirhgi
surecini, akigi ve detaylarini
6grenerek etkinlik
uygulamasinda basari elde
eder. / Students learn the flow
and details of the activity
preparation process and
achieve success in the activity
application

718




5.Medya iligkilerinde kullanilan
yontemler ile 6grenci etkinlik
uygulayicisinin en etkili kitle
iletisim araci olan radyo,
televizyon ve internetten en
etkin sekilde yararlanmasina
yardimci olacaktir. / With the
methods used in media
relations, it will help the student
activity practitioner make the
most effective use of radio,
television and the internet,
which are the most effective
mass medi

Katki Dlzeyi / Contribution Level : 1-Cok Duistik / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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