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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Ders Kodu / Course Code

EGST328

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Yiyecek icecek pazarlamasi ile ilgili gerekli teorik alt yapiyi vermek, yiyecek icecek
pazarlarda hedef pazar segimini, bélimlendirme ve konumlandirma stratejilerini ve satin
alma stireci modellerini ve bu siireci etkileyen faktérleri 6gretmektir

To give the necessary theoretical background about food and beverage marketing, to
teach target market selection in food and beverage markets, segmentation and
positioning strategies and purchasing process models and the factors affecting this
process.

igerigi / Content

Yiyecek Igecek Pazarlamasi, Ozellikleri, Satin Alma, Satin Alici, Pazar Firsatlari,
Pazarlama Stratejisi, Uriin Gelistirme, Pazarlama Kanallar, Pazarlama lletisimi, Pazarda
Tutunma, Satis Yonetimi, Pazarlik, Planlama Ve Kontrol, Misteri Tutma ve Artirma

Food and Beverage Marketing, Features, Purchasing, Buyer, Market Opportunities,
Marketing Strategy, Product Development, Marketing Channels, Marketing
Communication, Market Hold, Sales Management, Bargaining, Planning and Control,
Customer Retention and Increase

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Ogr. Gér. Emine KESKIN




OGRENME GIKTILARI / LEARNING OUTCOMES

Yiyecek - icecek pazarini 6grenir, dnemini kavrar. Learns the food and beverage market and understands its importance.

Yiyecek - icecek pazarinda satin alma siireclerini 6grenir ve uygular. Learns and applies the purchasing processes in the food and beverage market.

Pazarlama stratejisinin Snemini 6grenir. Learns the importance of marketing strategy.

Pazarda tutunma, satici-alici iliskisi, fiyatlandirma gibi konularda bilgi edinir. Gains knowledge on issues such as holding in the market, seller-buyer relationship, pricing.
Musteri tutma ve artirma durumlarinda etkindir. It is effective in customer retention and increase situations.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Yiyecek igecek Pazarlarinin Ozellikleri
Characteristics of Food and Beverage Markets
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Satin Alma Fonksiyonu
Purchase Function
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Yiyecek igecek Satin Alici Davranisi
Food and Beverage Buyer Behavior
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Yiyecek icecek Pazar Firsatlar
Food and Beverage Market Opportunities
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Yiyecek igecek Pazarlama Stratejisi

Food and Beverage Marketing Strategy
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Yiyecek igecek Uriin Geligtirme
Food and Beverage Product Development
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Yiyecek igecek Pazarlama Kanallari
Food and Beverage Marketing Channels
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara sinav
Midterm
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Yiyecek igecek Pazarlarinda Biitiinlestirilimis Pazarlama iletigimi
Integrated Marketing Communications in Food and Beverage Markets
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Yiyecek igecek Pazarlarinda Tutundurma
Promotion in Food and Beverage Markets
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 |Yiyecek icecek Satis Yénetimi

Food and Beverage Sales Management
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Fiyatlandirma ve Pazarlik
Pricing and bargain
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Yiyecek igecek Pazarlarinda Planlama ve Kontrol
Planning and Control in Food and Beverage Markets
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Misteri Tutma ve Arttirma
Customer Retention and Increase
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Final Sinavi

final examination
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number - A
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 3.00 3.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 7 3.00 21.00
Final Sinavi / Final Examination 1 3.00 3.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 14 3.00 42.00
Okuma / Reading 14 3.00 42.00
Soru-Yanit / Question-Answer 14 1.00 14.00
Tartigsma / Discussion 1 15.00 15.00
Toplam / Total: 52 31.00 140.00
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Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 140.00/25.00 = 5.60 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 140.00 / 25.00 = 5.60 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilari / Program Outcomes
Learning Outcomes 111112113 (114 (115|116 [1.1.7 | 1.1.8 [ 1.1.9 [1.1.10(1.1.11 [1.1.12{1.1.13|1.1.14 [1.1.15

1.Yiyecek - igecek pazarini
6grenir, dnemini kavrar. /
Learns the food and beverage 5 4 4 4 4 5 3 5 4 5 2 1 4 5 4
market and understands its
importance.

2.Yiyecek - icecek pazarinda
satin alma sireclerini 6grenir
ve uygular. / Learns and
applies the purchasing
processes in the food and
beverage market.

3.Pazarlama stratejisinin
O6nemini 6grenir. / Learns the
importance of marketing
strategy.

4 Pazarda tutunma, satici-alici
iliskisi, fiyatlandirma gibi
konularda bilgi edinir. / Gains
knowledge on issues such as
holding in the market, seller-
buyer relationship, pricing.

5.Misteri tutma ve artirma
durumlarinda etkindir. / It is
effective in customer retention
and increase situations.

Katki Dlzeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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