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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Ders Kodu / Course Code

EILT327

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

kosul yok

no condition

Amaci / Purpose

Reklam ve reklam hazirlik agamalarini 6grenmek, basarili reklam 6rnekleri ile reklam dilini

anlamak ve hedef kitleye gore reklam tasanmi yapmayi 6grenmek.

To learn the advertising and advertising process, to understand the advertising
language with successful advertising and to learn advertising design according to the
target audience.

igerigi / Content

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Uygulama &rnekleri

Examples

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Nurgdil iletir Tirkes




OGRENME GIKTILARI / LEARNING OUTCOMES

Reklami ve reklam hazirlamayi 6grenir. Learns to advertisement and prepare advertisements.

Reklam hazirlamak igin yazilimlari kullanmayi 6grenir. Learns to use software to prepare advertisements.

Hedef kitleyi tespit etmeyi ve onlara uygun reklam hazirlamayi 6grenir. Learns to identify the target audience and prepare appropriate advertisements for them.
Coklu medya araclari igin reklam hazirlamayi 6grenir. Learns to prepare advertisements for multimedia tools.

Reklami tiim medya igeriklerine gére uyarlamayi égrenir. Learns to adapt the advertisement for all media content.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Tanigma ve ders igeriginin aktariimasi
Getting acquainted and transferring the course content
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Reklam nedir?
What is advertisement?
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Reklamcilik tarihi ve érnekler.
Advertisement history and examples.
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Reklam mecralari
Advertisement medias
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Baskil reklam hazirlama

Printing media for advertisement
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Adobe masalistli uygulamalan
Introduction to Adobe desktop publishing software
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Adobe Photoshop ile ¢alisma
Working with Adobe Photoshop
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Vize
Exam
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Adobe lllustrator ile galisma
Working with Adobe lllustrator
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 ilaninin outdoor uyarlamalar
Outdoor adaptations of the advertisement
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
1M ilanin dijital medya uyarlamalari

Digital media adaptations of the advertisement
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Reklam proje 6rnegdi hazirlama
Teorik Dersler / Theoretical
Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Tgknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Proje degerlendirme
Feddback
Ogretim Yontem ve . o
Teorik Dersler / Theoretical Uygulama Lab Tgknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Dénem ozeti

Midterm summary
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities Nii)l/tlaér Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nun¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60

Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
Son | S | Gaan o

(Hours) (Hour)
Alan Calismasi / Field Work 3 3.00 9.00
Bireysel Calisma / Self Study 14 1.00 14.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 3 2.00 6.00
Gozlem / Observation 14 1.00 14.00
Makale Yazma / Writing Paper 7 2.00 14.00
Proje Hazirlama / Project Preparation 14 1.00 14.00
Proje Sunma / Project Presentation 6 2.00 12.00
Tartisma / Discussion 14 2.00 28.00
Uygulama/Pratik / Practice 14 3.00 42.00

89 17.00 153.00

Toplam / Total:

Dersin AKTS Kredisi = Toplam g Yiikii (Saat) / 25.00 (Saat/AKTS) = 153.00/25.00 = 6.12 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 153.00 / 25.00 = 6.12 ~

718




PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilar / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.1.18

1.1.19

1.1.20

1.1.21

1.1.22

1.1.23

1.Reklami ve reklam
hazirlamayi 6grenir. / Learns to
advertisement and prepare
advertisements.

2.Reklam hazirlamak igin
yazilimlar kullanmayi 6grenir. /
Learns to use software to
prepare advertisements.

3.Hedef kitleyi tespit etmeyi ve
onlara uygun reklam
hazirlamayi 6grenir. / Learns to
identify the target audience and
prepare appropriate
advertisements for them.

4.Coklu medya araglari igin
reklam hazirlamayi 6grenir. /
Learns to prepare
advertisements for multimedia
tools.

5.Reklami tim medya
iceriklerine gére uyarlamayi
ogrenir. / Learns to adapt the
advertisement for all media
content.

Katki Dlzeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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