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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

New Media and Public Relations / New Media and Public Relations

Ders Kodu / Course Code

ENMD327

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

English / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

ingilizce

English

Amaci / Purpose

Bu dersin amaci 6grencilere halkla iligkiler uygulamalarinda kullanilan geleneksel ve yeni
medya araglarini tanitmak, yeni medya araclarinin geleneksel medya ve stratejik halkla

iliskiler Gzerindeki etkileri, yeni medya ile halkla iliskilerin gegirdigi donlisimui anlatmak, bu

konuda yapilan arastirma ve gelistirilen kuramlar hakkinda bilgilendirmek,yeni medya ve
halkla iligkiler sektoruinde bilingli, etik kurallara saygil ve basarili uygulayicilar olarak
yetismeleri igin gerekli arag ve teknikleri saglamaktir.

The aim of this course is to introduce students traditional and new media tools used in
public relations practices, the effects of new media tools on traditional media and
strategic public relations, to explain the transformation of public relations with new
media, to inform students about research and theories developed on this subject, To
provide the necessary tools and techniques to train them as conscious, ethical and
successful practitioners in the public relations sector.

igerigi / Content

Halkla iliskilerin tarihgesi, tanimlar ve 6zellikleri, Yeni Medyanin tanimi, gelisim siireci,
geleneksel medyadan farklari ve tistiinliikleri, Yeni Medyanin Halkla iliskiler alanina
getirdigi yenilik ve katkilar, Yeni Medyanin kullanimi ile birlikte Halkla iligkiler
uygulamalarinin degisen 6zellikleri, konuya iliskin kuramsal yaklagimlar, yeni medyanin
halkla iligkilerde kullanimi sirasinda dikkat edilecek 6geler, yeni medya ¢aginda halkla
iliskiler profesyonellerinin sahip olmasi gereken 6zellikler, sosyal medyanin 6zellikleri ve
bireyler tizerindeki olumlu/olumsuz etkileri, yeni medyanin halkla iligkilerde kullanim
bigimleri, Turkiye'deki kamu/6zel ve sivil toplum 6rgltlerinde yeni medyanin kullanimina
iliskin arastirmalar ve sonuglar

The aim of this course is to introduce students to traditional and new media tools used
in public relations practices, the effects of new media tools on traditional media and
strategic public relations, to explain the transformation of public relations with new
media, to inform students about research and theories developed on this subject, To
provide the necessary tools and techniques to train them as conscious, respectful of
ethical rules and successful practitioners in the relations sector.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status




Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Cutlip&Center, Effective Public Relations

Cutlip&Center, Effective Public Relations

Dog. Dr. Hasan Giillipunar, An Analysis On Themes Of Articles Published In The Field Of | Dog. Dr. Hasan Giilliipunar, An Analysis On Themes Of Articles Published In The

Public Relations From 1975 To 2017: The Case Of “Public Relations Review” Timothy

Coombs,

Public Relations in an Age of Social Media: Evolution or Revolution?

Field Of Public Relations From 1975 To 2017: The Case Of “Public Relations Review”
Timothy Coombs,
Public Relations in an Age of Social Media: Evolution or Revolution?

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Uyesi Giilden Demir

OGRENME GIKTILARI / LEARNING OUTCOMES

Temel sosyal bilimler, iletisim ve medya meslekleri ve sektdrleri hakkinda yeterli bilgiye sahiptir.

Has sufficient knowledge about basic social sciences, communication and media professions and
sectors.

Halkla lligkiler alaninin tarihsel gelisimi, tanim ve 6zellikleri ve alana iliskin kuramsal yaklagimlar
hakkinda bilgi ve goriis sahibidir.

Has knowledge and opinion about the historical development, definition and characteristics of Public
Relations and theoretical approaches related to the field.

Kitle iletisim araglaninin gelisim tarihi ve yeni medyaya gegis sureci hakkinda bilgi sahibidir.

Has information about the development history of mass media and the transition process to new
media.

Yeni medyanin halkla iliskiler alanina getirdigi yenilik ve gelismelerden haberdardir.

She / he is aware of the innovations and developments brought by the new media in the field of public
relations.

Halkla lligkilerde yeni medyanin kullanimina iliskin kuramsal yaklasimlar hakkinda bilgi ve kavrayisa
sahiptir.

Has knowledge and understanding of the theoretical approaches regarding the use of new media in
Public Relations.

Sosyal medyanin 6zelliklerini, bireyler tizerindeki olumlu ve olumsuz etkilerini bilir.

Knows the characteristics of social media and its positive and negative effects on individuals.

Yeni medya ve geleneksel medya igin gerekli olan teknik araglarini ve bilisim teknolojilerini etkin ve
yaratici bir sekilde kullanma yetisine sahiptir.

She/he has the ability to use the technical tools and information technologies required for new media
and traditional media effectively and creatively.

Turkiye'de ve diinyada halkla iliskiler uygulamalarinda yeni medya kullanimi konusundaki arastirma
ve sonugclarindan haberdardir.

She/he is aware of the research and conclusions about the use of new media in public relations
practice in Turkey and the world.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teknikleri/Teaching Methods On Hazirlik / Preliminary

Teorik Dersler / Theoretical Uygulama Lab

Techniques

Halkla iliskilere Giris ve Tarihsel Gelisim Siireci, Kuramsal
1 Yaklagimlar,
Halkla iliskilerin farklh tanimlari, 6zellikleri

Introduction to Public Relations and Historical Process of
Development, Theoretical Approaches, Various Definitions of Public
Relations

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary

Techniques

Halkla iligkilerin Temel Ozellikleri: Gift Yonlu iletisim/ Yoneticiye
Dogrudan Bagh Calisma,Hedef Kitle/ Kullanilan Geleneksel lletigim
Araglari,Halkla lligkiler Planinin Asamalari

Basic Features of Public Relations: Two-way Communication/
Working Directly Bonded With the Manager, Target Audience/
Conventional Communication Tools That Are Used, Stages of a
Public Relations Plan

gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁgll(rlneri/(')rgt:cr:?]i\r?; Methods On Hazirlik / Preliminary

Technigues

Kitle iletisim Araclarinin Tarihi, iletisim Teknolojilerinde Web 1.dan
3 Web 2.0 a gegisle birlikte Yeni Medya Kavraminin Ortaya Cikigi ve
Ozellikleri, Geleneksel Medyadan Farkliliklari

History of Mass Media, The Emergence and Characteristics of the
Concept of New Media with the transition from Web 1. to Web 2.0 in
Communication Technologies, Differences between Traditional &

New Media
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁ;;:lgr\(iﬁgtsgi\éz Methods On Hazirlik / Preliminary
Techniques
Yeni Medyanin Geleneksel Medya Uzerine Etkileri, Yeni medyanin
ticari olarak kullaniligi ve halkla iligkiler alanina etkileri,Halkla
4 lligkilerin Dénustimu,Yeni medyanin halkla iligkiler alaninda kullanimi,
ornek olaylar
Influence of New Media Over the Area of Public Relations ,
Commercial Usage of New Media, Its Effects on Area of Public
Relations, Transformation of Public Relations with Usage of New
Media, Case Studies
. . Ogretim Yont - I
Teorik Dersler / Theoretical Uygulama Lab TSI:ﬁiII(rI':ari/E)I'r;:gi\rgz Methods On Hazirlik / Preliminary

Techniques

Sosyal Medyanin 6zellikleri, Sosyal medya araclar ve halkla iliskiler,
Halkla iligkiler uygulamalarinda yeni medya araglarinin kullanimi

The features of Social Media, Public Relations and Social Media,
tools, Usage of New Media Tools in Applications of Public Relations
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
. ' _ Techniques
Kurumsal lletisim Nedir, Halkla lligkilerin Kurumsal lletigim
6 Strecindeki Yeri, Sistem Teorisi ve Halkla lligkiler, Simetrik ve
Asimetrik Halkla lliskiler
Whatis Corporate Communication, PR in Corporate Communication,
System Theory and PR, Symmetric and Asymmetric Communications
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
7 Miikemmel Halkla iliskiler Modeli , Miikemmel Halkla iligkiler
Uygulamlarinda Yeni Medyanin Kullanimi
What Is Perfect Public Relations Model, New Media applications
and Perfect PR Model
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Diyalogsal Halkla iliskiler nedir, Geleneksel ve Diyalogsal Halkla
lliksiler, Yeni Medyanin Diyalogsal Halkla lliskilere Katkisi
What Is Dialogic Public Relations, Conventional and Dialogic Public
Relations
Innovations New Media Has Brought to PR and Dialogic PR
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Vize yerine verilen 6dev sonuglarinin degerlendirilmesi
Evaluation of the Mid-term Homeworks
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Yéndesme nedir, Halkla iligkiler ve Yéndesme
What Is Convergence, convergence and public relations
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Kurumsal Gazetecilik ve Halkla iliskiler

Corporate Journalism and Public Relations
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Teorik Dersler / Theoretical Uygulama Lab '?gl:ﬁ;LT;rTﬁgte?&ig Methods On Hazirlik / Preliminary
Techniques
Turkiye'de Halkla lligkilerde Yeni Medyanin Kullanimi, Halkla lliskiler
Algisi, Kamu, Ozel ve Sivil Toplum Orgitlerinde Yeni Medyanin
12 Halkla lliskilerde kullanimi Gizerine yapilan aragtirmalar ve sonuglari,
Halkla lligkiler ve Etik
New Media in Public Relations Turkey, Perception of of Public
Relations, Results of the Researches about Implementation of New
Media used in Public Relations in Public, Private and NGO
Organisations in Turkey, Public Relations and Ethics
DEGERLENDIRME / EVALUATION
: Savi/ Katki Yuzdesi /
Yanyil (Yil) Ici Etkinlikleri / Term (or Year) Learning Activities Nurr¥ber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basari Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total
S e et eEes Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 5 10.00 50.00
Ev Odevi / Homework 5 10.00 50.00
Final Sinavi / Final Examination 1 1.00 1.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 5 10.00 50.00
Toplam / Total: 17 32.00 152.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 152.00/25.00 = 6.08 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 152.00 / 25.00 = 6.08 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilar / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11(1.1.12|1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.Temel sosyal bilimler, iletisim
ve medya meslekleri ve
sektorleri hakkinda yeterli
bilgiye sahiptir. / Has sufficient
knowledge about basic social
sciences, communication and
media professions and sectors.

2.Halkla iligkiler alaninin
tarihsel gelisimi, tanim ve
ozellikleri ve alana iligkin
kuramsal yaklasimlar hakkinda
bilgi ve goriis sahibidir. / Has
knowledge and opinion about
the historical development,
definition and characteristics of
Public Relations and
theoretical approaches related
to the field.
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3.Kitle iletisim araclarinin
gelisim tarihi ve yeni medyaya
gecis sureci hakkinda bilgi
sahibidir. / Has information
about the development history
of mass media and the
transition process to new
media.

4.Yeni medyanin halkla iligkiler
alanina getirdigi yenilik ve
gelismelerden haberdardir. /
She / he is aware of the
innovations and developments
brought by the new media in
the field of public relations.

5.Halkla iligkilerde yeni
medyanin kullanimina iligkin
kuramsal yaklagimlar hakkinda
bilgi ve kavrayisa sahiptir. /
Has knowledge and
understanding of the
theoretical approaches
regarding the use of new media
in Public Relations.

6.Sosyal medyanin 6zelliklerini,
bireyler tizerindeki olumlu ve
olumsuz etkilerini bilir. / Knows
the characteristics of social
media and its positive and
negative effects on individuals.

7.Yeni medya ve geleneksel
medya icin gerekli olan teknik
araglarini ve bilisim
teknolojilerini etkin ve yaratici
bir sekilde kullanma yetisine
sahiptir. / She/he has the ability
to use the technical tools and
information technologies
required for new media and
traditional media effectively
and creatively.

718




8.Turkiye'de ve diinyada halkla
iliskiler uygulamalarinda yeni
medya kullanimi konusundaki
arastirma ve sonuclarindan
haberdardir. / She/he is aware
of the research and
conclusions about the use of
new media in public relations
practice in Turkey and the
world.

Katki Dizeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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