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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Introduction to New Media / Introduction to New Media

Ders Kodu / Course Code

EYMD121

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 8.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None.

Amaci / Purpose

Bu ders, geleneksel ile yeni medyanin farkliliklarini, yeni medyanin gelisim ve doniisim

surecini, yeni medya ile ilgili kuramlari, yeni medyanin yarattigi medya kavramlarini, sosyal

aglar tarihini, medya bagimlih@i ve etkileri ile yeni medyadaki dijital kimlik, yapay zeka,
sanal ve arttinlmis gergeklik, Netnografi, veri bilimi ile endistri 4.0 ve toplum 5.0.
uygulamalarini incelemeyi, anlamayi ve 6grenmeyi amaglamaktadir.

This course covers the differences between traditional and new media, the
development and transformation process of new media, theories about new media,
media concepts created by new media, history of social networks, media addiction and
its effects, digital identity in new media, artificial intelligence, virtual and augmented
reality, Netnography, data science and industry 4.0 and society 5.0. It aims to
examine, understand and learn its applications.

igerigi / Content

Dersin icerigini iletisimin temel kavramlari, iletisim siirecinin 6zellikleri ve bu siireclerin
yeni medyanin ortaya ¢ikmasina etkisi olusturmaktadir. Bununla birlikte ders iceriginde

dijital iletisimin gelisim sureci ve bu siirecin yeni medyanin gelisimdeki roll incelenecektir.

The content of the course consists of the basic concepts of communication, the
characteristics of the communication process and the effects of these processes on
the emergence of new media. In addition, the development process of digital
communication and the role of this process in the development of new media will be
examined in the course content.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Ogrenciler yeni medya ve sosyal medyayi igine alan uygulama alanlar hakkinda teorik ve
elestirel bilgiye sahip olarak dijital kiiltiir hakkinda farkindalik gelistirir.

Students develop awareness of digital culture by having theoretical and critical
knowledge about the application areas that include new media and social media.

Staj Durumu / Internship Status

Yok

None.
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Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

1.Davenport, T. (2014). Big Data @ Work, gev: Cavdar, M. istanbul: Tiirk Hava Yollar
Yayinlari.

2.Goffman, E. (2014). Giinliik Yagamda Benligin Sunumu, gev: Cezar, B. istanbul: Metis

Yayinlari.

3.Kelly, K. (2016). Biiyiik Teknolojik Déniisiim, gev: Sensoy, U. istanbul: Tiirk Hava Yollan

Yayinlari.

4. Kurt, G. (2018). Dijital Diplomasi, Ankara: Akademisyen Kitabevi

5.Neuman, W. R. (2018). Dijital Fark: Giindelik Hayatta Dijitallesme ve Medya Etkileri
Kurami, gev: Metin, G. istanbul: The Kitap Yayinlar.

6.Marr, B. (2018). Veri Stratejisi: Blyiik Veri ve Nesnelerin interneti Nasil Kar Getirir?, gev:

Gunduz, B. Istanbul: MediaCat Kitaplar.

7.Mayer-Schoénberger, V. Ve Cukier, K. (2013). Blyik Veri: Yasama, Calisma ve
Diisiinme Seklimizi Déniistiirecek Bir Devrim, gev: Erol, B. istanbul: Paloma Yayinevi.
8.Myers, D. ve Dewall, N. (2017). Psikoloji, gev editérii: Batiglin, A, D. Ankara: Palme
Yayincilik.

9.0dabast, Y. (2013). Tiiketim Kiiltiirdi, istanbul: Sistem Yayincilik.

10.0Odabasl, Y. (2014). Postmodern Pazarlama, Istanbul: MediaCat Kitaplari.
11.0dabasl, Y. Ve Barig, G. (2015). Tiiketici Davranisi, istanbul: MediaCat Kitaplari.
12.0gel, K. (2020). internet Bagimliigi: internetin Psikolojisini anlamak ve bagimlilikla
Basa Cikmak, istanbul: Tiirkiye is Bankasi Yayinlari. o

13.Sheldrake, P. The Busines of Influence, gev: $ensoy, U. Istanbul: Tiirk Hava Yollan
Yayinlari.

14.Tarhan, N. ve Nurmedov, S. (2020). Bagimlilik, istanbul: Timas Yayinlar.
15.Yengin, D. (2014). Yeni Medya ve Dokunmatik Toplum, istanbul: Der’in Yayinlari
16.Binark, M. (2014). Yeni Medya Calismalarinda Arastirma Yoéntem ve Teknikleri, drl.
Binark, M. Istanbul Ayrinti Yayinlari.

17.Crowley, D. ve Heyer, P. (2010). iletisim Tarihi: Teknoloji-Kiiltiir-Toplum, gev: Erséz, B.

Ankara: Phoneix Yayinevi.

18.Flew, T. (2008). New Media: An Introduction, Oxford University Press, Australia & New

Zeland. Printed in Hong Kong by Sheck Wash Tong Printing Press Ltd.

19.Lister, M., Dovey, J., Giddings, S., Grant, |. ve Kelly, K. (2010). New Media: A Critical
Introduction, Routledge Taylor & Francis Group, Printed and bound in Great Britain by the

MPG Books Group.

20.Manovich, L. (2001). The Language of New Media, USA: The MIT Press.
21.McLuhan, M ve Powers, B. R. (1992). The Global Village, Oxford University Press,
United States of America.

22.McQuail D. (2006). McQuail's Mass Communication Theory, (Fifth Edition), Sage
Publications Ltd. Printed in Great Britain by The Alden Press, Oxford.

1.Davenport, T. (2014). Big Data @ Work, gev: Gavdar, M. istanbul: Tiirk Hava Yollar
Yayinlari.

2.Goffman, E. (2014). Giinliik Yagamda Benligin Sunumu, gev: Cezar, B. istanbul:
Metis Yayinlari.

3.Kelly, K. (2016). Bilyiik Teknolojik Déniisiim, gev: Sensoy, U. istanbul: Tiirk Hava
Yollan Yayinlar.

4.Kurt, G. (2018). Dijital Diplomasi, Ankara: Akademisyen Kitabevi

5.Neuman, W. R. (2018). Dijital Fark: Giindelik Hayatta Dijitallesme ve Medya Etkileri
Kurami, gev: Metin, G. istanbul: The Kitap Yayinlari.

6.Marr, B. (2018). Veri Stratejisi: Biiyiik Veri ve Nesnelerin interneti Nasil Kar Getirir?,
cev: Giindiiz, B. Istanbul: MediaCat Kitaplari.

7.Mayer-Schoénberger, V. Ve Cukier, K. (2013). Blyik Veri: Yasama, Calisma ve
Diisiinme Seklimizi Déniistiirecek Bir Devrim, gev: Erol, B. istanbul: Paloma Yayinevi.
8.Myers, D. ve Dewall, N. (2017). Psikoloji, gev editérii: Batiglin, A, D. Ankara: Palme
Yayincilik.

9.0dabast, Y. (2013). Tiiketim Kiiltirii, istanbul: Sistem Yayincilik.

10.0Odabasl, Y. (2014). Postmodern Pazarlama, Istanbul: MediaCat Kitaplari.
11.0dabasl, Y. Ve Baris, G. (2015). Tiiketici Davranigi, istanbul: MediaCat Kitaplari.
12.0gel, K. (2020). internet Bagimliigi: internetin Psikolojisini anlamak ve bagimlilikla
Basa Cikmak, istanbul: Tiirkiye is Bankasi Yayinlari. o

13.Sheldrake, P. The Busines of Influence, gev: $ensoy, U. Istanbul: Tiirk Hava Yollar
Yayinlari.

14.Tarhan, N. ve Nurmedov, S. (2020). Bagimlilik, istanbul: Timas Yayinlar.
15.Yengin, D. (2014). Yeni Medya ve Dokunmatik Toplum, istanbul: Der'in Yayinlari
16.Binark, M. (2014). Yeni Medya Calismalarinda Arastirma Yoéntem ve Teknikleri, drl.
Binark, M. Istanbul Ayrinti Yaynlari.

17.Crowley, D. ve Heyer, P. (2010). iletisim Tarihi: Teknoloji-Kiiltiir-Toplum, gev:
Ers6z, B. Ankara: Phoneix Yayinevi.

18.Flew, T. (2008). New Media: An Introduction, Oxford University Press, Australia &
New Zeland. Printed in Hong Kong by Sheck Wash Tong Printing Press Ltd.

19.Lister, M., Dovey, J., Giddings, S., Grant, |. ve Kelly, K. (2010). New Media: A
Critical Introduction, Routledge Taylor & Francis Group, Printed and bound in Great
Britain by the MPG Books Group.

20.Manovich, L. (2001). The Language of New Media, USA: The MIT Press.
21.McLuhan, M ve Powers, B. R. (1992). The Global Village, Oxford University Press,
United States of America.

22.McQuail D. (2006). McQuail's Mass Communication Theory, (Fifth Edition), Sage
Publications Ltd. Printed in Great Britain by The Alden Press, Oxford.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Uyesi Hakan TAN

Dr. Ogr. Uyesi Hakan TAN
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OGRENME GIKTILARI / LEARNING OUTCOMES

iletisim biliminin temel siireglerini bilir. Knows the basic processes of communication science
Dijital iletisimin gelisimi ve isleyisi hakkinda bilgi sahibi olur. Knows information about the development and functioning of digital communication.
Yeni medya hakkindaki kuramsal bilgiyi detayh bir sekilde kavrar. Comprehends the theoretical information about new media in detail.

Yeni medya teorilerini dijital iletisim baglaminda agiklar ve diger ilgili disiplinlerle baglantisini kurar. = PIEIS e el fnzelies [ i) Eolios el CligiE e EEem £ CamEEs il CHop i e

disciplines.
Yeni medya ile geleneksel medya arasindaki farklan kavrar ve yeni medyanin kullanicilar tizerindeki Understands the differences between new media and traditional media and knows the impact of new
etkisini bilir. media on users.
Yeni medyanin psikolojik ve sosyolojik etkilerini degerlendirebilir Be able to evaluate the psychological and sociological effects of new media
Yeni medya ve sanat Urlnleri arasindaki iligkiyi irdeler Examines the relationship between new media and art products.

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE

3/10




Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
] ] Techniques
Tanigsma, Dersin Tasarimi ve Ders Igeriginin Paylasiimasi : lletisimin
1 tanimi, iletisimin ézellikleri, iletisimin fonksiyonlari, iletisimin temel
unsurlari

Meeting, Course Design and Sharing the Course Content: Definition
of communication, communication features, communication
functions, basic elements of communication

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary

Techniques

Medyanin Gelenekselden Yeni Medya Kuramina Gelisim Ve
Déniisiim Siireci: insan iletisimin Gok Kisa Bir Kronolojisi, iletisim,
iletisim islevleri, lletisim Bilimi, Kitle iletisimi, Kitle iletisim Araclan ile
iletisim Arasindaki Farklar, Yeni Medya Kavrami ve Kuraminin

2 Gelisimi, Yeni iletisim Teknolojileri ile iletisimin Ozelliklerinin
Butinlesmesi

Development and Transformation Process of Media from Traditional
to New Media Theory: A Very Short Chronology of Human
Communication, Communication, Communication Functions,
Communication Science, Mass Communication, Differences Between
Mass Media and Communication, Development of New Media
Concept and Theory, Integration of Communication Features with
New Communication Technologies

Teorik Dersler / Theoretical Uygulama Lab ?g&ﬁ;ﬁ;gﬁgj&iﬁz Methods On Hazirlik / Preliminary

Techniques

Yeni Medya Kuraminin llkeleri ve Unsurlari ile Yeni Medyanin
Yarattigi Medya Kavramlarn: Hiz, Internet, Yéndesme, Kiresellesme,
Sibernetik, Sanallik, Olciimleme, Etkilesimlilik, Paylasimcilik,
Katiimcilik, Odenen Medya (Paid Media), Sahip Olunan Medya
(Owned Media), Kazanilan Medya (Earned Media), Etkilesimli Medya
(Interactive Media)

Principles and Elements of New Media Theory and Media Concepts
Created by New Media: Speed, Internet, Convergence, Globalization,
Cybernetics, Virtuality, Measurement, Interactivity, Sharing,
Participation, Paid Media, Owned Media, Earned Media, Interactive
Media

Teorik Dersler / Theoretical Uygulama Lab -?gl:ﬁ}:(r:;:i(ﬁgtsgi\éz Methods On Hazirlik / Preliminary

Techniques

Teknolojik Yaklasim ve Teknolojik Determinizm: Harold A. Innis ve
Marshal McLuhan Toronto Okulu, Teknolojik Yaklasim, Teknolojik
4 Determinizm, imparatorlugun Araglar, Soguk ve Sicak Medya,
Kiresel Koy ile Lev Manovich’in Yeni Medyaya Tarihsel Bakisi

Technological Approach and Technological Determinism: Harold A.
Innis and Marshal McLuhan Toronto School, Technological
Approach, Technological Determinism, Tools of Empire, Cold and Hot
Media, Global Village and Lev Manovich's Historical View of New
Media
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Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Ag Toplumu Kurami: Toplumlarin degisim, gelisim ve doniisiim
sureglerindeki asamalar, Daniel Bell, Alvin Toffler ve Manuel Castells,
Ag, Akislar, Enformasyon Toplumu

Network Society Theory: Stages in the change, development and
transformation processes of societies, Daniel Bell, Alvin Toffler and
Manuel Castells, Network, Flows, Information Society

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Technigues

On Hazirlik / Preliminary

Sosyal Medya Kavrami ve Olgusu, Sosyal Aglar Tarihi : Sosyal
Medya Kavrami ve Olgusu, Web1.0, Web 2.0 ve Web 3.0, Yeni
Medyaya Katihm ve Kullanma Yogunluklar, Sosyal Medyada
Prosumer (Tretici) Olgusu, Sosyal Bir Varlik Olarak insan ,Statii ve
Rol, Sosyallik, Uyma Davranisi : ltaat/Ozdeslesme/Benimseme,
Psikolojik Faktorler, Talcott Parsons (Sistem ve Eylem Kurami),
Habermas (iletisimsel Eylem Kurami), Bourdieu (Alan Kurami ve
Habitus Kavrami), Sosyal Aglar Tarihi

Social Media Concept and Phenomenon, History of Social Networks:
Social Media Concept and Phenomenon, Web1.0, Web 2.0 and Web
3.0, Intensities of Participation and Use of New Media, Prosumer
Phenomenon in Social Media, Human Being as a Social Being,
Status and Role, Sociability, Adaptation Behavior:
Obedience/ldentification/ Adoption, Psychological Factors, Talcott
Parsons (System and Action Theory), Habermas (Communicative
Action Theory), Bourdieu (Field Theory and Habitus Concept), History
of Social Networks

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Yeni Medya Bagimlih@i : Bagimlilik Nedir?, Normallik ve Anormallik,
Bagimlilik Kavrami ve Yeni Medya ile Olan iliskisi, Kisinin internetle
Olan lligkisi Tespit Etmek, igsel ve Digsal Bagimlilik, Nasil ve Neden
Bagimh Olmaktayiz?, Bagimlilik ve Hastalik Cesitleri

New Media Addiction: What is Addiction?, Normality and Abnormality,
The Concept of Addiction and its Relationship with New Media,
Identifying One's Relationship with the Internet, Intrinsic and Extrinsic
Addiction, How and Why Do We Become Addicted?, Types of
Addiction and Diseases

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Ara Sinav

Midterm
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Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Yeni Medyanin Elestirel Kuram Baglaminda Degerlendirilmesi:
Frankfurt Okulu ve Temsilcileri, Hegemonya Kavrami ve Temsilcileri,
Kiltiurel Calismalar ve lletisimin Ekonomi Politigi

Evaluation of New Media in the Context of Critical Theory: Frankfurt
School and Its Representatives, The Concept of Hegemony and Its
Representatives, Cultural Studies and Political Economy of
Communication

10

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Technigues

On Hazirlik / Preliminary

Dijital Kimlikler: Kimlik, Ozne, Persona (Kisi), Benlik ve Genisletiimis
Benlik Kavramalarina Bir Bakig, Dijital Kimlikler, Dijital Kimlik
Tanimlayicilari, Dijital Kimlik Yénetim Sistemi, Dijital Kusaklar

Digital Identities: A Look at Identity, Subject, Persona, Self and
Extended Self-Comprehension, Digital Identities, Digital Identity
Identifiers, Digital [dentity Management System, Digital Generations

11

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Sanal Kavrami, Sanal ve Arttirlmis Gergeklik: Goriintd, Imge ve
Fotograf Kavramlar, Sanal ve Sanal Gergeklik (VR), Sanal Gergeklik
Cevresinin Olusumu, Arttinlmis Gergeklik - Augmented Reality (AG),
Karma Gerceklik - (Mixed Reality)

Concept of Virtual, Virtual and Augmented Reality: Concepts of
Image, Image and Photography, Virtual and Virtual Reality (VR),
Formation of Virtual Reality Environment, Augmented Reality -
Augmented Reality (AG), Mixed Reality - (Mixed Reality)

12

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

N-etnografi Kavrami ve Yontemi: Etnografi Kavramina Bakis, Kultiir
nedir?, Kilturd Olusturan ve Etkileyen Etmenler Nelerdir?, Dijital
Kiltiire Bir Bakis, Netnografi Kavramina Bakig, Netnografik
Arastirmalarin Genel Ozellikleri, Dijital Netnografi

N-ethnography Concept and Method: Overview of the Concept of
Ethnography, What is Culture?, What are the Factors that Create and
Affect Culture?, A Look at Digital Culture, Overview of the Concept of
Netnography, General Features of Netnographic Research, Digital
Netnography

13

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Technigues

On Hazirlik / Preliminary

Veri Bilimi, Stratejisi ve Yonetimi: Veri Kavrami, Veri Bilimi, Endstri
4.0, Toplum 5.0., Nesnelerin Interneti

Data Science, Strategy and Management: Data Concept, Data
Science, Industry 4.0, Society 5.0., Internet of Things
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Teorik Dersler / Theoretical Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Zekéa Kavrami ve Yapay Zeka: Zeka Kavrami, Zekanin Cesitleri,
Yapay Zeka (Artificial Intelligence) Kavrami, Yapay Zeka Uzerine

14 Onciil Calismalar, Yapay Zeka Cézimiiniin Temel bilesenleri, Yapay
Zeka Tirleri

The Concept of Intelligence and Atrtificial Intelligence: Concept of
Intelligence, Types of Intelligence, Concept of Atrtificial Intelligence,
Preliminary Studies on Artificial Intelligence, Basic Components of
Artificial Intelligence Solution, Types of Artificial Intelligence

Teorik Dersler / Theoretical Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

15 Final sinavi

Final exam

DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Y1l igi Etkinlikleri / Term (or Year) Learning Activities S Percentage of
Number o s
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Ylizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nun¥ber Percentage of
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total

S e et eEes Number | Duration Work Load

(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 16 5.00 80.00
Final Sinavi / Final Examination 1 1.00 1.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 10 5.00 50.00
Okuma / Reading 12 5.00 60.00
Toplam / Total: 40 17.00 192.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 192.00/25.00 = 7.68 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 192.00 / 25.00 = 7.68 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES
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Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.iletisim biliminin temel
sureglerini bilir. / Knows the
basic processes of
communication science

2.Dijital iletisimin gelisimi ve
isleyisi hakkinda bilgi sahibi
olur. / Knows information about
the development and
functioning of digital
communication.

3.Yeni medya hakkindaki
kuramsal bilgiyi detayli bir
sekilde kavrar. / Comprehends
the theoretical information
about new media in detail.

4.Yeni medya teorilerini dijital
iletisim baglaminda agiklar ve
diger ilgili disiplinlerle
baglantisini kurar. / Explains
new media theories in the
context of digital
communication and connects
with other related disciplines.

5.Yeni medya ile geleneksel
medya arasindaki farklari
kavrar ve yeni medyanin
kullanicilar Gzerindeki etkisini
bilir. / Understands the
differences between new
media and traditional media
and knows the impact of new
media on users.

6.Yeni medyanin psikolojik ve
sosyolojik etkilerini
degerlendirebilir / Be able to
evaluate the psychological and
sociological effects of new
media

7.Yeni medya ve sanat urunleri
arasindaki iligkiyi irdeler /
Examines the relationship
between new media and art
products.
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Katki Dlzeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Dislik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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