2023 - 2024 /| ECAM423 - Aviation Marketing / Aviation Marketing

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Aviation Marketing / Aviation Marketing

Ders Kodu / Course Code

ECAM423

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 4

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

English / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Temel Pazarlama dersi almis olmak

To have "Introduction to Marketing" lesson before

Amaci / Purpose

Bu dersin amaci 6grencinin havayolu isletmeleri icin pazarlama stratejileri hakkinda bilgi
edinmesini saglamaktir.

This course is aimed at getting the learners to learn about marketing strategies for
airline operators.

igerigi / Content

Pazarlama kavrami, hava tagsimaciligi hizmetleri igin pazar, hava yolu endustrisi
(pazarlama gevresi), havayolu igletmeleri igin pazarlama stratejileri, havayolu
isletmelerinde uriin analizi, havayolu pazarlamasinda fiyatlamada karsilasilan sorunlar,
dagitim sistemleri, havayolu isletmelerinde satis, reklam ve tutundurma politikalar,
havayolu isletmelerinde pazarlama agisindan toplam kaliteye ulasiimasi.

The concept of marketing, the market for air transport services, the airline industry
(marketing environment), marketing strategies for airline operators, product analysis in
airline companies, problems in pricing in airline marketing, distribution systems, sales,
advertising and retention policies in airline companies, marketing in airline companies
total quality reached.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Airline Marketing- Pearson
Airline Marketing and Management-Stephen Shaw, Stephen Shaw
Havayolu Pazarlamasina Giris-Pegem Akademi Yayincilik- ALI CEYHUN CAM

Airline Marketing- Pearson
Airline Marketing and Management-Stephen Shaw, Stephen Shaw
Havayolu Pazarlamasina Giris-Pegem Akademi Yayincilik- ALl CEYHUN CAM

Staj Durumu / Internship Status

Yoktur

No

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Airline Marketing- Pearson
Airline Marketing and Management-Stephen Shaw, Stephen Shaw
Havayolu Pazarlamasina Girig-Pegem Akademi Yayincilik- ALI CEYHUN CAM

Airline Marketing- Pearson
Airline Marketing and Management-Stephen Shaw, Stephen Shaw
Havayolu Pazarlamasina Girig-Pegem Akademi Yayincilik- ALI CEYHUN CAM

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Begim Maral

Dr. Begim Maral




OGRENME GIKTILARI / LEARNING OUTCOMES

Havayolu pazarini ve 6zelliklerini anlatir Describes airline market and properties

Havayolu musterilerinin 6zelliklerini agiklar Describes the characteristics of airline customers

Havayolu pazarinin pazarlama karmasi unsurlarin agiklar Describes the elements of the marketing mix for airline market
Havayolu igletmelerinin kullandiklar pazarlama stratejilerini aciklar Describes the airlines marketing strategies

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE

217




Hafta / Week

. . Ogretim Yont - I
Teorik Dersler / Theoretical Uygulama Lab Tglz(neill(rlgri/(?rr;a?gi\r/]z Methods On Hazirlik / Preliminary
Techniques
1 Derse Girig, Oryantasyon,Pazarlamaya Giris
Introduction to Course and Marketing, Orientation
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Temel Pazarlama Kavramlari, Geleneksel ve Modern Pazarlama
Kavramlari
Basic Marketing Concepts, Traditional and modern marketing
comprehension
. . Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
3 Pazarlamada 4P- Uriin,Hizmet, Havayolu Hizmetleri
4P in Marketing- Product and Services, Airline Services Features
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Pazarlamada 4P- Fiyatlandirma, Havayollari Fiyatlandirma Stratejileri
4P in Marketing-Pricing Strategies for Airlines
. . Ogretim Yontem ve = _
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
5 Pazarlamada 4P- Havayollarinda Tutundurma Stratejileri
4P in Marketing- Promotion in Airlines
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Pazarlamada 4P- Havayollarinda Reklam, Satis, Musteri iliskileri
4P in Marketing- Promotion in Airlines- Advertising, Selling, Customer
Relationship in Airlines
Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;;{g:{ﬁg:ggi\;z Methods On Hazirlik / Preliminary
Technigues
7 Pazarlamada 4P- Havayollarinda Halkla iligkiler Calismalari
4P in Marketing- Public relations in Airlines
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Havayollar icin Hedef Pazar Stratejileri
Target Marketing Strategies in Airlines
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Hizmet Pazarlamasi Karmasi
Services Marketing Mix
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Havacilikta Marka Stratejileri,Havayolu Tagimaciliginda Yeni
Gelismeler
Branding in Airlines, New Trends in Airline Industry
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Havacilikta Tuketici Davraniglari

Consumer Behaviour in Airline Industry
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Havacilikta Giincel Konu ve Makale Degerlendirmesi
Trend Topic in Airline Industry Evaluation of Updated Article
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 Havayolu Pazarlama iletisim Stratejileri
Airline Marketing Communication Strategies
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14 Havayolu isletmelerinde Rekabet Stratejileri ve Cevre-PESTEL

Competition Strategies in Airlines and Environmental Scanning-
PESTEL
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nurr¥ber Percentage of
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 60.00 60.00
Final Sinavi / Final Examination 1 60.00 60.00
Toplam / Total: 2 120.00 120.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 120.00/25.00 = 4.80 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 120.00 / 25.00 = 4.80 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Hzailifg QUERES 111 (112113 [1.14 [ 115 [ 116 | 1.1.7 [1.1.8 | 1.1.9 [1.1.10[1.1.11[1.1.12[1.1.13|1.1.14

1.Havayolu pazarini ve
ozelliklerini anlatir / Describes 5 5 5 5 5 5 5 5 5 5
airline market and properties

2.Havayolu musterilerinin
6zelliklerini acgiklar / Describes
the characteristics of airline
customers

3.Havayolu pazarinin
pazarlama karmasi unsurlarin
aciklar / Describes the 5 5 5 5 5 5 3 5 5 4
elements of the marketing mix
for airline market

4.Havayolu igletmelerinin
kullandiklari pazarlama
stratejilerini agiklar / Describes 4 5 5 5 5 5 5 5 5 5
the airlines marketing
strategies

Katki Dizeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiksek / Very high
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