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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

International Marketing Management / International Marketing Management

Ders Kodu / Course Code

EBUS320

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 7.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

English / English

On Kosulu Olan Ders(ler) /
Precondition Courses

Pazarlama Yoénetimi veya Pazarlama ilkeleri derslerinden birini almis olmak

To have taken one of the Marketing Management or Marketing Principles courses

Amaci / Purpose

Bu ders, Kuresellesme sureci, uluslararasi pazarlama ortami, uluslararasi pazarlama
karmasi ve uluslararasi pazarlama stratejisi ve uluslararasi ekonomik, finansal, politik,
yasal, kiiltirel ve bilgi teknolojisi ortamlariyla ilgili pazarlama konularina iligkin ileri
diizeyde bir anlayis gelistirmeyi amaglamaktadir.

This course aims to develop an advanced understanding of Globalization process, the
international marketing environment, the international marketing mix, and international
marketing strategy and marketing issues related to international economic, financial
political, legal, cultural and information technology environments.

igerigi / Content

Uluslararasi Pazarlama, sizi kendi ulkeleri diginda pazar firsatlan arayan sirketlerin
pazarlama uygulamalarini tanitmak ve pazarlama yénetimi stratejilerine kiresel bir bakis
acisiyla bakmanin 6nemi konusunda farkindaliginizi artirmak igin tasarlanmis bir derstir.
Uluslararasi diizeyde tiiketici ve ig ihtiyaglarinin ve isteklerinin pazarlanmasi igin etkili bir
sekilde planlamaya, Uluslararasi ticaretin kiiltlirel ve ¢evresel yonlerine ve kiltir ve
pazarlama iglevlerinin entegrasyonuna 6zel 6nem verilecektir.

International Marketing is a course designed to introduce you to the marketing
practices of companies seeking market opportunities outside their home country, and
to raise your awareness about the importance of viewing marketing management
strategies from a global perspective. You will learn to plan effectively for the marketing
of consumer and business needs and wants on an international level. Special
emphasis will be placed on cultural and environmental aspects of international trade,
and integration of culture and marketing functions.




Onerilen Diger Hususlar /
Recommended Other
Considerations

Sinavin sekli siniftaki 6grenci sayisina ve 6grenme sekline gore sanal kampls veya yliz
yuze belirlenecektir. Sinavlar sanal kamplste yapilacaksa sinav ¢oktan segmeli test
seklinde olacaktir. Sinav okulda yiiz ylize olacaksa klasik soru da eklenebilir. Bu durum
6grencilere dnceden bildirilecektir.

+ Ara sinav ve final sinavlarinda o haftaya kadar sanal kampise yiiklenen tim ders ve
sunumlardan 6grenciler sorumludur.

+ Final sinavi 14 haftanin tamamini kapsar.

» Ara sinav, akademik takvime gore o haftaya kadar olan haftalari kapsar.

+ Sinav tarihleri icin akademik takvime ve Universitenin internet sitesine bakiimalidir.

« Sinavlardan herhangi birine giremediginizde -hastane raporunuz varsa- [iISBF fakiilte
sekreterligine iletebilirsiniz.

The form of the exam will be determined by the number of students in the class and
the learning style sanal campus or face-to face. If the exams will be on the sanal
campus, the exam will be in the form of a multiple choice test. If the exam will be face-
to-face at school, a classic/essay question can also be added. This will be notified to
students in advance.

+In midterm and final exams, students are responsible for all the lectures and
presentations uploaded to the virtual campus until that week.

*The final exam covers all 14 weeks.

*The midterm exam covers the weeks until that week according to the academic
calendar.

*For exam dates, you have to check the academic calendar and the university website.
*When you cannot take any of the exam, -if you have a hospital report-, you can
forward it to the IISBF faculty secretariat. You do not need to inform me because we
have no initiative in this regard.

Staj Durumu / Internship Status

Yoktur

No

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

-Ogretim Uyesi PDF Notlari

-Ana Kaynak: Global Marketing, Global Edition, 9/E, Warren J. Keegan Mark C. Green,
Pearson

ikincil kaynaklar:

Czinkota ve Ronkainen. Uluslararasi Pazarlama. Harcourt Inc., Douglas ve Craig.
Kiresel Pazarlama Stratejisi. McGraw-Hill, Inc.,

Cateora, Philip Gilly, Mary ve Graham, John (2013), Uluslararasi Pazarlama, 16. baski,
Sidney, Avustralya: McGraw Hill.

Uluslararasi isletme: Strateji, Yénetim ve Yeni Gercekler, Cavusgil, Knight ve
Riesenberger, 4. Baski, Kiresel Baski.

Uluslararasi Ticaret: Cevre ve Operasyonlar: Daniels, Radebaugh ve Sullivan.
Uluslararasi Pazarlamada Gok Satanlar/Amazon

Onerilen Dergiler: Business Week, Harvard Business Review

Onerilen Okumalar:

« Dan Ariely- Akildisi Ama Ongbriilebilir: Kararlanmizi Sekillendiren Gizli Giigler

* Philip Kotler - Pazarlama 5.0: Gelenekselden Dijitale / Tim Kotler Pazarlama Kitaplari
+ Robert Cialdini- iknanin Psikolojisi

» George Ritzer - Toplumun McDonaldlastirnimasi

+ Seth Godin- Mor inek ve Tiim Pazarlama Kitaplan

* Malcolm Gladwell Kitaplari

Yararh Web Siteleri:

» Ekonomist www.economistacademic.com

* Wall Street Journal www.wallstreet.com

* s Haftasi - http://www.resourcecenter.businessweek.com
* Bloomberg- www.bloomberg.com

* New York Times http://www.nytimes.com

» Wall Street Journal - www.wsjstudent.com

* CNN- www.cnn.com

* Financial Times www.ft.com

- igerikle ilgili Podcast Dinlemelisiniz.
- Bu yazarlari, web sitelerini ve bu igeriklerin Instagram hesaplarini takip edebilirsiniz.

Lecturer PDF Notes

Main Source: Global Marketing, Global Edition, 9/E, Warren J. Keegan Mark C. Green,
Pearson

Secondary Sources:

Czinkota and Ronkainen. International Marketing. Harcourt Inc. , Douglas and Craig.
Global Marketing Strategy. McGraw-Hill, Inc.,

Cateora, Philip Gilly, Mary and Graham, John (2013), International Marketing, 16th
edition, Sydney, Australia: McGraw Hill.

International Business: Strategy, Management, and the New Realities, Cavusgil,
Knight and Riesenberger, 4th Edition, Global Edition.

International Business: Environment and Operations: Daniels, Radebaugh, and
Sullivan.

Best Sellers in International Marketing/Amazon

Suggested Journals: Business Week, Harvard Business Review

Suggested Readings:

*Dan Ariely- Predictably Irrational: The Hidden Forces That Shape Our Decisions
+Philip Kotler - Marketing 4.0: Moving from Traditional to Digital and All Marketing
Books

*Robert Cialdini-Influence: The Psychology of Persuasion

*George Ritzer - The McDonaldization of Society

*Seth Godin- Purple Cow and All Marketing Books

*Malcolm Gladwell Books

Useful Websites:

» Economist www.economistacademic.com

» Wall Street Journal www.wallstreet.com

* Business Week - http://www.resourcecenter.businessweek.com
* Bloomberg- www.bloomberg.com

* New York Times http://www.nytimes.com

» Wall Street Journal - www.wsjstudent.com

* CNN- www.cnn.com

+ Financial Times www.ft.com

-Should Listen Podcast about the content.
-You can follow these authors’, websites, and these contents’ Instagram accounts.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogretim Uyesi Begiim Maral
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OGRENME GIKTILARI / LEARNING OUTCOMES

Temel uluslararasi pazarlama kavramlari, teorileri, ilkeleri ve terminolojisi hakkinda bir anlayis ve
takdir gelistirir.

Develop an understanding of and an appreciation for basic international marketing concepts, theories,
principles, and terminology.

Cevresel faktorlerin (kiltiirel, ekonomik, sosyal, yasal ve politik) uluslararasi pazarlama faaliyetleri
Uizerindeki etkisine iliskin bir farkindalik ve bilgi gésterebilir.

Be able to demonstrate an awareness and knowledge of the impact of environmental factors (cultural,
economic, institutional, legal and political) on international marketing activities.

Pazarlama arastirmasi yaparak ve sinir étesi bolimlendirme ve konumlandirma stratejileri gelistirerek
uluslararasi musterileri belirleme yetenegine sahip olur.

Be capable of identifying international customers through conducting marketing research and
developing cross-border segmentation and positioning strategies.

Uluslararasi ortamlarda Urin, fiyatlandirma, tutundurma ve dagitim kanallarinin temel kavramlarini
uygulayarak kiresel bir pazarlama stratejisi gelistirebilir.

Be capable of developing a global marketing strategy by applying the basic concepts of product,
pricing, promotion, and channels of distribution in international settings.

Uluslararasi pazarlamacilarin uluslararasi olarak karsilastii zorluklara katkida bulunan faktorleri
belirleyerek ve coklu bakis agilarina dayali ilgili ¢g6zim segeneklerini geligtirerek, ilgili vaka
incelemelerinde ve glincel olaylarda uluslararasi pazarlama sorunlarinin bir analizini yaparak, ders
materyalinin battinlesik bir anlayisini uygulayabilme yetisi gelistirir.

Be able to apply an integrated understanding of the course material by conducting an analysis of
international marketing issues in relevant case studies and current events identifying factors that
contribute to the challenges faced by marketers internationally, and developing corresponding
solution options based on multiple perspectives.

HAFTALIK DERS iCERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

. . Ogretim Yont - o
Teorik Dersler / Theoretical Uygulama Lab Tglz(neill(rlgri/(?rr;a?gi\rgz Methods On Hazirlik / Preliminary

Techniques

GIRIS TANISMA VE ORYANTASYON-Ders Hakkinda Bilgilendirme-
Isletmelerin arkasindaki temel glduler ve Isletmelerin hedefleri
nelerdir? Uluslararasi isletmeler nelerdir? Uluslararasi Ticaretin temel
1 kavramlar

INTRODUCTION AND ORIENTATIONWhat are the basic motives
behind Businesses and objectives of Businesses? What are the
International Businesses? The main concepts of International
Business

Introduction to Globalization of markets

Internationalization of the firm and Examples throughout the World.

Teorik Dersler / Theoretical Uygulama Lab -?3;‘3;;:;;:{,%?:2?1%3 Methods On Hazirlik / Preliminary

Techniques

Uluslararasi Ticari/Pazarlama Faaliyetlerinin ana kavramlari
Uluslararasilagsmayi Yonlendiren Gugler

2 Kiiresel isletmeler ve ana Terminoloji, ihracat ve ithalat.
Kiresellesme Siireci, terimi, tanimi, sebepleri ve sonuclari

The main concepts of International Business ActivitiesThe Forces
Driving Internationalization

Global Businesses and the main Key Terminology, Exporting and
importing.

Globalization Process, term, definition, causes and effects

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁﬂ:};: /‘}':ae(;‘“‘éz . On Hazirlik / Preliminary

Techniques

Uluslararasi Pazarlama-Uluslararasi Pazarlamanin Tanim

Fonksiyonlart Amaglari

3 Yerel ve Uluslararasi Pazarlamanin Kapsami ve Farklari
Uluslararasi 4P'ye genel bakis (Urln, Fiyat, Promosyon, Yer)

International Marketing-The Definition Functions Objectives of
International Marketing

The Scope and differences between Local and International
Marketing

The overview of Global 4P (Product, Price, Promotion, Place)

. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl?naill(rlgrils)l'r;:gi\rllz Methods On Hazirlik / Preliminary

Techniques

Uluslararasi Ticaret, ihracat, ithalat, Uluslararasi Ticaretin Oniindeki
Engeller, Serbest Ticaret Anlagmalari, Bazi Ekonomik Entegrasyonlar

International Trade, Exporting, Importing, Barriers to International
Trade, Free Trade Agreements, Some Economic Integrations
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
Uluslararasi Pazarlama Stratejileri-Kiiltlir-Standardizasyon Stratejisi
International Marketing Strategies- Culture-Standardization
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab ?ggﬁ;ﬂ;riﬁgt:ggi\;z Methods On Hazirlik / Preliminary
Technigues
Uluslararasi Pazarlama Stratejileri-Kultlir-Adaptasyon Stratejisi
International Marketing Strategies- Adaptation Strategy
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
Uluslararasi Pazarlama Stratejileri- Kiiyerellesme Kavrami
International Marketing Strategies- Glocalization
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
Uluslararasi Pazarlama Stratejileri - Uluslararasi Kiiltur Teorileri
Kultirel faktorlerin Kiresel Igletmeler Gzerindeki etkileri
Sosyal ve Kiiltiirel Ortam ve Kiresel Is Hayatina Etkisi
International Marketing Strategies-The International Cultures
Theories
The effects of cultural factors on Global Businesses
Social and Cultural Environment and its effect on Global Business
Life
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

Kiresel Isletmelerde Kiiresel Yoénetim ve Kiiltiirel Farklilklar/Cesitlilik
Farkl kilturlerde yénetim ilkeleri

Kiiltiirel ydnlerin Kiiresel isletmeler izerindeki etkileri

Kiresel Isletmelerde is yapma ve érnekler

Global Management and Cultural Differences/Diversity in Global
BusinessesManagerial principles in different cultures

Cultural aspects effects on Global Businesses

Doing business in Global Businesses and examples
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Uluslararasi Uriin Stratejileri Diinya Gapinda Uriin Yasam Déng(isii
Stratejileri
International Product Strategies- Product Life Cycle Strategies
around the World
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
11 |Uriin Mengei Etkisi ve Uluslararasi Ornekler
Country of Origin Effect and International Cases
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Uluslararasi Pazarlamada Etnosentrizmde EPRG Modeli ve
Uluslararasi Pazarlara Etkileri
EPRG Model in International MarketingEthnocentrism and its Effects
on International Markets
. . Ogretim Yontem ve .. .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
Uluslararasi Pazarlamada EPRG Modeli (2)
Bolge Merkezcilik ve Uluslararasi Pazarlara Etkileri
13 Yermerkezcilik ve Uluslararasi Piyasalara Etkileri
Cok Merkezlilik ve Uluslararasi Piyasalara Etkileri
EPRG Model in International Marketing (2)
Regiocentrism and its Effects on International Markets
Geocentrism and its Effects on International Markets
Polycentrism and its Effects on International Markets
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁgll(rlneri/(')rgt:cr:?]i\r?; Methods On Hazirlik / Preliminary
Technigues
Uluslararasi Tutundurma Stratejileri
Uluslararasi Reklamcilik
14 Uluslararasi Markalagsma

Son Gelismeler Hakkinda Genel inceleme ve Tartisma

International Promotional Strategies

International Advertising

International Branding

General Review and Discussion about Recent Developments
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 7.00 7.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 7 7.00 49.00
Beyin Firtinasi / Brain Storming 1 5.00 5.00
Bireysel Calisma / Self Study 14 5.00 70.00
Final Sinavi / Final Examination 1 14.00 14.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 14.00 14.00
Okuma / Reading 1 7.00 7.00
Toplam / Total: 26 59.00 166.00

719




Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 166.00/25.00 = 6.64 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 166.00 / 25.00 = 6.64 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilarn / Program Outcomes

1.1.2

1.1.3

114 (115|116 |1.1.7 118 |1.1.9 [1.1.10({1.1.11|1.1.12|1.1.13

1.Temel uluslararasi pazarlama
kavramlari, teorileri, ilkeleri ve
terminolojisi hakkinda bir
anlayis ve takdir gelistirir. /
Develop an understanding of
and an appreciation for basic
international marketing
concepts, theories, principles,
and terminology.

2.Cevresel faktorlerin (kulturel,
ekonomik, sosyal, yasal ve
politik) uluslararasi pazarlama
faaliyetleri Gizerindeki etkisine
iliskin bir farkindalik ve bilgi
gOsterebilir. / Be able to
demonstrate an awareness and
knowledge of the impact of
environmental factors (cultural,
economic, institutional, legal
and political) on international
marketing activities.

3.Pazarlama arastirmasi
yaparak ve sinir étesi
bélimlendirme ve
konumlandirma stratejileri
gelistirerek uluslararasi
musterileri belirleme
yetenegine sahip olur. / Be
capable of identifying
international customers
through conducting marketing
research and developing cross-
border segmentation and
positioning strategies.
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4 .Uluslararasi ortamlarda triin,
fiyatlandirma, tutundurma ve
dagitim kanallarinin temel
kavramlarini uygulayarak
kiiresel bir pazarlama stratejisi
gelistirebilir. / Be capable of
developing a global marketing
strategy by applying the basic
concepts of product, pricing,
promotion, and channels of
distribution in international
settings.

5.Uluslararasi pazarlamacilarin
uluslararasi olarak karsilastigi
zorluklara katkida bulunan
faktorleri belirleyerek ve goklu
bakis acilarina dayal ilgili
¢6zim segeneklerini
gelistirerek, ilgili vaka
incelemelerinde ve glincel
olaylarda uluslararasi
pazarlama sorunlarinin bir
analizini yaparak, ders
materyalinin bltunlesik bir
anlayisini uygulayabilme yetisi
gelistirir. / Be able to apply an
integrated understanding of the
course material by conducting
an analysis of international
marketing issues in relevant
case studies and current
events identifying factors that
contribute to the challenges
faced by marketers
internationally, and developing
corresponding solution options
based on multiple
perspectives.

Katki Dlzeyi / Contribution Level : 1-Cok Duistik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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