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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Yeni Medya ve Halkla iligkiler / Yeni Medya ve Halkla iliskiler

Ders Kodu / Course Code

EHIR325

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Halkla iliskiler ve medya iliskisinin nemini ortaya koymak, Geleneksel medya temeli
lizerinden yeni medya ortamlarinin halkla iligkiler alaninda kullanimi aktarmak, farkli
isletme yapilarinda halkla iligkiler uygulamalarini 6gretmek amaclanmaktadir.

It is aimed to reveal the importance of public relations and media relations, to convey
the use of new media environments in the field of public relations on the basis of
traditional media, and to teach public relations practices in different business
structures.

igerigi / Content

Halkla iligkilerin medya ile iligkilerde ki konumunun incelenmesi.Halkla iligkilerde
geleneksel ortamlarin kullanimi ve dnemi. Halkla lliskiler uygulamalarinda dijital ortamlarin
kullanimi ve yeni medyanin kavramsal olarak ele alinmasi. igletme yapilarinda yeni

medyanin halkla iligkiler amagli kullanimi ve érneklendirilmesi.

Examination of the position of public relations in relations with the media. The use and
importance of traditional media in public relations. The use of digital media in public
relations practices and conceptual handling of new media. the use and exemplification
of new media for public relations in business structures.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status




Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Halkla !Iiskiler ve Medya Aydemir Okay- Ayla Okay
Halkla lligkiler Nedir? Filiz Balta Peltekoglu

Halkla iliskiler kavram Strateji ve uygulamalar-Ayla Okay- Aydemir Okay

Yeni Medya Guincel Tartigsmalar Ekseninde- Ed.Mehmet Gdkhan Genel

Sanal ortamda iletisim-Bir halkla iliskiler perspekiifi-Yesim Giigdemi

r

Public Relations and Media Aydemir Okay- Ayla Okay

What is Public Relations? Filiz Balta Peltekoglu

Public Relations Concept Strategy and Applications-Ayla Okay- Aydemir Okay
New Media on the Axis of Current Discussions- Ed.Mehmet Gdkhan Genel
Communication in the virtual environment-A public relations perspective-Yesim

New Media Versus Social Media A Conceptualization of Their Meanings, Uses, and Gucdemir

Implications for Public Relations-Chiara Valentini -Dean Kruckeberg

Halkla iliskiler Perspektifiyle Yapay Zeka (A.1.)-S. Giizin licak Aydinalp 1
Dijital Pazarlamada Yeni Bir Yontem Olarak Firmalarin Pr Kapsaminda Nft (Non-Fungible Halkla lligkiler Perspektifiyle Yapay Zeka (A.l.)-S. Guzin llicak Aydinalp
Token) Uygulamalari lle Marka Imaji Gliglendirme Faaliyetlerinin Irdelenmesi-Yeliz Ayik Dijital Pazarlamada Yeni Bir Yéntem Olarak Firmalarin Pr Kapsaminda Nft (Non-

Ersoy/. Recep Baki Deniz

New Media Versus Social Media A Conceptualization of Their Meanings, Uses, and
Implications for Public Relations-Chiara Valentini -Dean Kruckeberg

Fungible Token) Uygulamalari ile Marka imaji Giiglendirme Faaliyetlerinin irdelenmesi
-Yeliz Ayik Ersoy/. Recep Baki Deniz

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr.Uye Yelda Senkal

OGRENME GIKTILARI / LEARNING OUTCOMES

1 Halkla iliskilerin islevleri, tanimi ve tarihgesi hakkinda bilgi ve kavrayis olusturur. Builds knowledge and understanding of the functions, definition and history of public relations.

2 Halkla lligkiler ve medya iligkisinin 6nem ve gerekliligini kavrar. Understands the importance and necessity of public relations and media relations.

3 Yeni medyanin dzelliklerini ve geleneksel medyadan farklarini kavrayabilir. Comprehend the characteristics of new media and its differences from traditional media.

4 Hedef kitleye ulagmak icin yeni medyay kullanarak bir halkla iliskiler programi tasarlayabilir Can design a public relations program using new media to reach the target audience

5 Yeni medyayi halkla iliskiler uygulamalarinda basariyla kullanir. Uses new media successfully in public relations practices.

6 G“elentlak.sel I’nedya ve ygni medyanin etik acidan degerlendirmesini yapabilir, olumlu ve olumsuz She-he can evaluate the traditional media and new media in terms of ethics, and evaluate the positive
yonlerini degerlendirebilir. and negative aspects.

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Derse Giris-Halkla iligkilere Genel Bakis
Introduction to the Course-Public Relations Overview
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Halkla iliskiler ve Medya iliskileri- Etkilesim Tezleri
Public Relations and Media Relations - Interaction Theses
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Halkla iliskiler ve Geleneksel medya ortamlar
Public Relations and Traditional media environments
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Yeni Medya Kavrami ve Ozellikleri
New Media Concept and Characteristics
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Halkla iliskiler ve yeni medya

Public Relations and new media
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Kamu Kurumlarinda Halkla iligkiler Amagh Yeni Medya Kullanimi
Use of New Media for Public Relations in Public Institutions
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Dijitallesme ile Halkla iligkilerin Dénlisimu tGzerinden Bir bakis
Soéhretler-Hayranlar
An Overview of the Transformation of Public Relations with
Digitalization
Celebrities-Fans
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
8 Vize
Midterm
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Kriz Yénetiminde Medya ile iletisim
Communication with the Media in Crisis Management
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Kriz Ortami Olarak Yeni Medya Ortamlari ve Halkla iligkiler
New Media Environments and Public Relations as a Crisis
Environment
. . Ogretim Yoéntem ve - o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
11 Sanal Diinyada Halkla iliskilerin Gelecegi

The Future of Public Relations in the Virtual World
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 [Medya ile iligkilerde Etik
Ethics in Media Relations
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 Yeni Medya Ortamlarinda Bilgi Paylasimi Etik ihlaller.
Sharing Information in New Media Environments Ethical violations.
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14 Genel Tekrar

An overview
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 10.00 10.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 6 10.00 60.00
Final Sinavi / Final Examination 1 10.00 10.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 6 10.00 60.00
Toplam / Total: 14 40.00 140.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 140.00/25.00 = 5.60 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 140.00 / 25.00 = 5.60 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktllan / Program Ciktilari / Program Outcomes
Healtilyg (Ol 111 (112113 [1.1.4 | 115 [ 116 | 1.1.7 | 1.1.8 | 1.1.9 [1.1.10[1.1.11

1.Halkla iliskilerin islevleri,
tanimi ve tarihgesi hakkinda
bilgi ve kavrayis olusturur. /
Builds knowledge and 1 1 2 2 3 1 1 1 1 1 1
understanding of the functions,
definition and history of public
relations.

2. Halkla iligkiler ve medya
iligkisinin 6nem ve gerekliligini
kavrar. / Understands the
importance and necessity of
public relations and media
relations.

3.Yeni medyanin 6zelliklerini ve
geleneksel medyadan farklarini
kavrayabilir. / Comprehend the
characteristics of new media
and its differences from
traditional media.

4 Hedef kitleye ulasmak igin
yeni medyayi kullanarak bir
halkla iligkiler programi
tasarlayabilir / Can design a 3 3 4 2 2 3 3 4 3 1 3
public relations program using
new media to reach the target
audience

5.Yeni medyayi halkla iligkiler
uygulamalarinda basariyla
kullanir. / Uses new media 2 3 4 2 3 4 4 5 3 1 5
successfully in public relations
practices.

6.Geleneksel medya ve yeni
medyanin etik agidan
degerlendirmesini yapabilir,
olumlu ve olumsuz ydnlerini
degerlendirebilir. / She-he can 2 4 4 3 3 4 5 4 2 1 5
evaluate the traditional media
and new media in terms of
ethics, and evaluate the
positive and negative aspects.

Katki Duzeyi / Contribution Level : 1-Cok Diislik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yuksek / Very high
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