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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

international marketing / international marketing

Ders Kodu / Course Code

EISL330

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Pazarlama stratejilerini etkileyen makro gevresel faktorler (politik, kiltiirel, sosyal,
ekonomik, teknolojik, yasal) ve degisen tlketici davraniglarinin uluslararasi pazarlamaya
olan etkilerinin dgrenilmesi. Uluslararasi pazarlamada pazarlama karmasi stratejilerinin
olusturulmasi, pazar arastirmasi, pazar bolimlendirme, hedef pazarlama, konumlandirma
gibi temel pazarlama kavramlarinin uluslararasi pazarlama bakis agisiyla ele alinarak,
uluslararasi pazarlara giris stratejilerinin incelenmesi amaglanmaktadir.

Macro environmental factors (political, cultural, social, economic, technological, legal)
and changing consumer behavior learning the effects on international marketing. In
international marketing creation of marketing mix strategies, market research, market
basic marketing such as segmentation, target marketing, positioning by considering
the concepts of international marketing from an international marketing perspective it
is aimed to examine the market entry strategies.

igerigi / Content

Pazarlama stratejilerini etkileyen makro cevresel faktorler (politik, kiltiirel, sosyal,
ekonomik, teknolojik, yasal) ve degisen tlketici davraniglarinin uluslararasi pazarlamaya
olan etkileri. Uluslararasi pazarlamada pazarlama karmasi stratejilerinin olusturulmasi,
pazar arastirmasi, pazar boliimlendirme, hedef pazarlama, konumlandirma gibi temel
pazarlama kavramlarinin uluslararasi pazarlama bakis agisiyla incelenmesi.

Macro environmental factors (political, cultural, social, economic, technological, legal)
affecting marketing strategies and the effects of changing consumer behavior on
international marketing. Examination of basic marketing concepts such as the creation
of marketing mix strategies in international marketing, market research, market
segmentation, target marketing, positioning from an international marketing
perspective.

Onerilen Diger Hususlar / Bulunmamaktadir. None.
Recommended Other

Considerations

Staj Durumu / Internship Status Bulunmamaktadir. None.

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

- Ogretim Uyesinin/Gérevlisinin hazirlayip sunacag igerikler.

- Uluslararasi Pazarlama Stratejisi, Frank BRADLEY, Uluslararasi isletmecilik,
Kiresellesmenin Zorluklari, ceviri/edit. Guler Saglam Ari, Nobel Yayinevi, Ekim 2017.
- EmrahCengiz, Ercan Gegez, Miige Arslan, Serdar Pirtini, Mehmet Tigl, Uluslararasi
Pazarlara Giris Stratejileri, Der Yayinlar, 2003.

- The contents to be prepared and presented by the Faculty Member/Instructor.

- Uluslararasi Pazarlama Stratejisi, Frank BRADLEY, Uluslararasi isletmecilik,
Kiresellesmenin Zorluklari, ceviri/edit. Guler Saglam Ari, Nobel Yayinevi, Ekim 2017.
- EmrahCengiz, Ercan Gegez, Miige Arslan, Serdar Pirtini, Mehmet Tigli, Uluslararasi
Pazarlara Giris Stratejileri, Der Yayinlar, 2003.




Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Uyesi Sefa Ceyhan

Prof Asst. Sefa Ceyhan

OGRENME GIKTILARI / LEARNING OUTCOMES

1 isletmeler icin uluslararasi pazarlamanin énemini kavrayabilme

Understanding the importance of international marketing for businesses

5 Kuresel pazarlarda igletmelerin karsilasabilecekleri pazarlama sorunlarini analiz etme ve bu sorunlara Analyzing marketing problems that businesses may encounter in global markets and producing

¢6zimler Uretme

solutions to these problems

3 Uluslararasi boyutta tiketici pazarlarini ve endUlstriyel pazarlar tanimlayabilme To be able to define international consumer and industrial markets

4 Yeni pazarlama trendlerini kavrayabilme Understanding new marketing trends

5 Uluslararasi pazarlar ve uluslarasi pazarlama ile ilgili temel bilgiler Basic information about international markets and international marketing
6 Uluslararasi pazarlama gevresinin analiz edimesi Analysis of the international marketing environment

7 Uluslararasi pazarlara giris stratejileri Entry strategies to international markets

HAFTALIK DERS IGERIGi / DETAILED COURSE OUTLINE

217




Hafta / Week

. . Ogretim Yont - I
Teorik Dersler / Theoretical Uygulama Lab Tglz(neill(rlgri/(?rr;a?gi\r/]z Methods On Hazirlik / Preliminary
Techniques
1 Pazarlamanin Temel Kavramlari ve Pazarlamanin Tarihsel Sireci
Basic Concepts of Marketing and Historical Process of Marketing
. . gretim Yont N _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Uluslararasi Pazarlama Kavrami, Uluslararasi Pazarlara Girig
Nedenleri
International Marketing Concept, Reasons for Entering International
Markets
. . Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
3 Uluslararasi-Kuresel Pazarlamayi Etkileyen Cevresel (Ekonomik,
Demografik vb.) Kosullar
Environmental (Economic, Demographic, etc.) Conditions Affecting
International-Global Marketing
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Uluslararasi Pazarlama Planlamasi ve Pazar Arastirmasi
International Marketing Planning and Market Research
. . Ogretim Yontem ve = _
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
5 Uluslararasi Pazara Giris Kararlari ve Stratejileri
International Market Entry Decisions and Strategies
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Uluslararasi Pazar Bolimlendirme ve Konumlandirma
International Market Segmentation and Positioning
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Genel Degerlendirme ve Vizeye Hazirlik
General Evaluation and Visa Preparation
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara sinav / Vize Sinavi
Midterm / Visa Examinationn
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Uluslararasi Pazarlar ve Pazarlama Karmasi
International Markets and Marketing Mix
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Uluslararasi Pazarlarda Uriin/Hizmet Kararlari
Product/Service Decisions in International Markets
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Uluslararasi Pazarlarda Markalama ve Fiyatlandirma Kararlar

Branding and Pricing Decisions in International Markets
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Uluslararasi Pazarlarda Dagitim Kararlari
Distribution Decisions in International Markets
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Uluslararasi Pazarlarda Tutundurma Kararlari / Pazarlama iletigimi
Promotion Decisions in International Markets / Marketing
Communications
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Uluslararasi Pazarlamada Dijital Pazarlama ve Yeni Trendler
Digital Marketing and New Trends in International Marketing
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Final sinavi

Final examination
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Bireysel Calisma / Self Study 5 15.00 75.00
Derse Katilim / Attending Lectures 5 10.00 50.00
Final Sinavi / Final Examination 1 1.00 1.00
Proje Hazirlama / Project Preparation 2 10.00 20.00
Proje Sunma / Project Presentation 1 10.00 10.00
Toplam / Total: 15 47.00 157.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 157.00/25.00 = 6.28 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 157.00 / 25.00 = 6.28 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilari / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [ 116 |1.1.7 [1.1.8 | 1.1.9 [1.1.10[1.1.11]1.1.12[1.1.13

1.Isletmeler igin uluslararasi
pazarlamanin énemini
kavrayabilme / Understanding 5 4 1 5 1 1 1 1 1 4 1 1 1
the importance of international
marketing for businesses

2.Klresel pazarlarda
isletmelerin karsilasabilecekleri
pazarlama sorunlarini analiz
etme ve bu sorunlara ¢éziimler
Uretme / Analyzing marketing 5 4 1 5 1 3 1 4 1 4 1 1 1
problems that businesses may
encounter in global markets
and producing solutions to
these problems

3.Uluslararasi boyutta tiketici
pazarlarini ve endustriyel
pazarlarn tanimlayabilme / To
be able to define international
consumer and industrial
markets

4.Yeni pazarlama trendlerini
kavrayabilme / Understanding 5 4 1 3 1 1 1 4 1 4 1 1 1
new marketing trends

5.Uluslararasi pazarlar ve
uluslarasi pazarlama ile ilgili
temel bilgiler / Basic

h : A . 5 4 1 5 1 1 1 1 1 4 1 1 1
information about international

markets and international

marketing

6.Uluslararasi pazarlama

cevresinin analiz edimesi / 5 4 1 5 1 3 1 2 1 4 1 1 1

Analysis of the international
marketing environment

7.Uluslararasi pazarlara giris
stratejileri / Entry strategies to 5 4 1 5 1 3 1 3 1 4 1 1 1
international markets

Katki Dlzeyi / Contribution Level : 1-Cok Duistik / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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