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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Communication in Sport Marketing / Communication in Sport Marketing

Ders Kodu / Course Code

ESPR316

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

yok

none

Amaci / Purpose

Bu dersin amaci spor endustrisi, spor Uriinl, spor tiketicisi ve spor pazarlamasi
kavramlarinin anlatilarak pazarlama iletisimi perspektifiyle yorumlanmasini saglamaktir.

The aim of this course is to explain the concepts of sports industry, sports product,
sports consumer and sports marketing from the perspective of marketing
communication.

igerigi / Content

Pazarlama iletisimi, Sporda markalagsma ve Spor pazarlamasinin gelecegini tartismak.

Marketing communication, branding in sports and discussing the future of sports
marketing.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

yok

none




Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Ekmekgi, R., ekmekgi, y. A. (2010). SPOR pazarlamasi. Pamukkale Journal of Sport
Sciences, (1),1, 23-29.
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Akkaya, y., ak¢all, k. (2016). Spor Pazarlamasinda Tutundurma Karmasi Elemanlarinin
Kullaniminin

Incelenmesi. International Journal of Science Culture and Sport, (4),2, 522-532.

Silva, e. C., casas, a. L. (2020). Key Elements of Sports Marketing Activities for Sports
Events. International Journal of Business Administration. (1),1, 11-21.

Manuel Alonso Dos Santos & Ferran Calabuig Moreno (2019). Management, marketing
and economy in sports organizations, Sport in Society, (23), 2, 175-179.
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of Science, (1), 1, 298-303.

Akkaya, y. (2016). Spor Pazarlamasinda Uriin Kavraminin incelenmesi . International
Journal of Science Culture and Sport, (3), 4, 821- 829.
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Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogretim Uyesi Nevzat MUTLUTURK

OGRENME GIKTILARI / LEARNING OUTCOMES

kazandirilir

Bilgi, beceri, anlayis ve davranis bakimindan donanimli spor yoneticileri spor hizmet sektériine

Sports managers equipped in terms of knowledge, skills, understanding and behavior are brought to
the sports service sector.

saglar.

Spor disiplinine uzun vadede deger katacak ve sporla baglantili yonetsel sorunlara yeni bakis acilan

It will add value to the sports discipline in the long term and provide new perspectives on managerial
problems related to sports.

yonlerini bilir.

Pazarlama konseptlerinin spor uriin ve hizmetlerine uygulanmasi ve spor digi Urtinlerin sporla ilgili

Knows the application of marketing concepts to sports products and services and sports-related
aspects of non-sports products.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

. . Ogretim Yont - I
Teorik Dersler / Theoretical Uygulama Lab Tglz(neill(rlgri/(?rr;a?gi\r/]z Methods On Hazirlik / Preliminary

Techniques

1 Spor pazarlamasi kavramina girig

Introduction to the concept of sports marketing

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary

Techniques

2 Tutundurma nedir?

What is a promotion?

Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary

Techniques

3 Spor pazarlamasinda karar degiskeni olarak tutundurma ve 6zellikleri

Promotion and features as decision variables in sports marketing

Teorik Dersler / Theoretical Uygulama Lab ?g&ﬁ;g;:{ﬁg:&ig Methods On Hazirlik / Preliminary

Techniques

4 Tutundurmanin artan 6nem ve etkileri

The increasing importance and effects of promotion

gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\r’:; Methods On Hazirlik / Preliminary

Technigues

5 Butinlesik spor pazarlamasi iletisimi

Integrated sports marketing communication
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Tutundurma karmasi ve tiiketiciler arasindaki etkilenme streci
The promotion mix and the influencing process between consumers
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 iletisim siireci modeli ve tutundurmada iletisim
Communication process model and communication in promotion
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Degerlendirme
Evaluation
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 iletisim stireci modeli
Communication process model
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Bitlinlesik spor pazarlamasini olusturan unsurlar
Elements that make up integrated sports marketing
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Baslica tutundurma mesaijlarinin temel 6zellikleri

Key features of the main promotional messages
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Reklam ve Kisisel satis
Advertising and Personal selling
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Satis gelistirme ve Halkla iliskiler
Sales Development and Public Relations
. . Ogretim Yont: - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Tutundurma karmasi stratejileri ve tutundurma karmasinin segimini
etkileyen diger faktorler
Promotion mix strategies and other factors affecting the selection of
the promotion mix
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Degerlendirme

Evaluation
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities Nii)l/tlaér Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nun¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60

Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total

S e et eEes Number | Duration Work Load

(Hours) (Hour)
Ara Sinav / Midterm Examination 1 2.00 2.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 3 6.00 18.00
Beyin Firtinasi / Brain Storming 2 2.00 4.00
Bireysel Calisma / Self Study 5 5.00 25.00
Final Sinavi / Final Examination 1 2.00 2.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 5 10.00 50.00
Okuma / Reading 3 5.00 15.00
Soru-Yanit / Question-Answer 2 1.00 2.00
Toplam / Total: 22 33.00 118.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 118.00/25.00 = 4.72 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 118.00 / 25.00 = 4.72 ~

718




PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilari / Program Outcomes
Hzailifg QUERES 111112113 [ 114 [ 115 [ 116 [ 1.1.7 | 1.1.8 | 1.1.9 [1.1.10[1.1.11 1.1.12

1.Bilgi, beceri, anlayis ve
davranis bakimindan donanimli
spor yOneticileri spor hizmet
sektdrtine kazandirilir / Sports
managers equipped in terms of 3 3 3 3 4 3 3 3 4 3 3 3
knowledge, skills,
understanding and behavior
are brought to the sports
service sector.

2.Spor disiplinine uzun vadede
deger katacak ve sporla
baglantili yénetsel sorunlara
yeni bakis agilari saglar. / It will
add value to the sports 3 2 3 3 3 4 3 3 3 4 2 3
discipline in the long term and
provide new perspectives on
managerial problems related to
sports.

3.Pazarlama konseptlerinin
spor Uriin ve hizmetlerine
uygulanmasi ve spor digl
drtinlerin sporla ilgili yénlerini
bilir. / Knows the application of 4 2 3 3 4 3 4 3 4 3 3 3
marketing concepts to sports
products and services and
sports-related aspects of non-
sports products.

Katki Dizeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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