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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Advertising / Advertising

Ders Kodu / Course Code

ECAM306

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

English / English

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

N/A

Amaci / Purpose

Derste, reklam ve reklam ile ilgili kavramlar g6z énlinde bulundurularak reklamin
amaglarini, islevlerini ve gesitlerini ortaya koymak ve reklam modellerini incelemek
amaclanir. Ayrica bu hedefler gergevesinde tiim konular glincel érnekler tizerinden
islenecektir.

In the course, it is aimed to reveal the aims, functions and types of advertising and
examine the advertising models by considering the concepts related to advertising
and advertising. Also, within the framework of these objectives, all topics will be
handled through current examples.

igerigi / Content

Reklamla ilgili kavramlar, reklam streci ve reklamla ilgili modeller, reklam turleri ve
ortamlari, reklam ve toplum iliskisi, reklamcilikta yeni trendler, reklam kampanyalari.

Concepts related to advertising, the process of advertising and advertising-related
models, types and environments of advertising, relationship between advertising and
society, new trends in advertising, advertising campaigns.

Onerilen Diger Hususlar / Yok N/A
Recommended Other

Considerations

Staj Durumu / Internship Status Yok N/A

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

- Michael A. Guolla, George E. Belch, Michael A. Belch - Advertising & Promotion_ An

Integrated Marketing Communications Perspective-McGraw-Hill Ryerson Limited. (2017).

- Terence A. Shimp-Advertising, Promotion, and other aspects of Integrated Marketing
Communications-Cengage Learning (2008).

- Michael A. Guolla, George E. Belch, Michael A. Belch - Advertising & Promotion_ An
Integrated Marketing Communications Perspective-McGraw-Hill Ryerson Limited.
(2017).

- Terence A. Shimp-Advertising, Promotion, and other aspects of Integrated Marketing
Communications-Cengage Learning (2008).

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dog.Dr. Ceyda Denegli




OGRENME GIKTILARI / LEARNING OUTCOMES

Ogrenci, reklamcilikla ilgili genel kavramlari tanimlayabilecektir. The student will be able to define general concepts related to advertising.

The student will be able to define the concept of digital advertising and digital advertising

Ogrenci, dijital reklamcilik kavramini ve dijital reklam ortamini tanimlayabilecektir. .
environment.

The student will be able to make comparisons between digital advertising media and traditional

Ogrenci, dijital reklam mecralari ile geleneksel reklam mecralan arasinda karsilastirma yapabilecektir. advertising media.

Ogrenci, internetin gelisimini ve iletisim alanindaki déniisiimiinii tanimlayabilecek ve degisim siirecini The student will be able to describe the development of the internet and its transformation in the field
degerlendirebilecektir of communication and evaluate the change process
Ogrenci, dijital reklam tiirlerini detayl olarak agiklayabilecektir. The student will be able to explain digital ad types in detail.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Girig. Pazarlamanin tanimi
Introduction. Marketing definition
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Pazarlama iletisimi ve reklam arasindaki iligki
The relationship between marketing communication and advertising
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Reklamciligin tanimi. Reklamin iglevleri
The defitnition of advertising. The functions of advertising
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Reklam ortamlarn
The Advertising Environments
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Reklamin amaglari

The objectives of advertising
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Reklamda kaynak, kanal ve mesaj faktorleri
Source, channel and message factors in advertising
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Reklamda kaynak, kanal ve mesaj faktorleri
Source, channel and message factors in advertising
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Reklam teorileri (Geleneksel Etkiler Hiyerarsisi Modelleri)
Advertising Theories (Traditional Response Hierarchy Models)
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Vize sinavi
Mid term exam
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Reklam teorileri (ilgilenim temelli teoriler)
Advertising Theories (Theories related to involvement)
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁgll(T;rT/?rr:aeg;i\;\Z Methods On Hazirlik / Preliminary
Techniques
11 Reklam ortami (TV, radyo, gazete, agikhava vb.)

The advertising media (TV, Radio, newspapers, outdoor etc.)
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Reklam ve kultir
Advertising and culture
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Reklam cekicilikleri ve reklamda yeni trendler
Advertising Appeals and new trends in advertising
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Reklam cekicilikleri ve reklamda yeni trendler
Advertising Appeals and new trends in advertising
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Final sinavi
Final exam
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities N y Percentage of
umber L
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 20.00 20.00
Final Sinavi / Final Examination 1 40.00 40.00
Makale Kritik Etme / Criticising Paper 1 25.00 25.00
Okuma / Reading 1 25.00 25.00
Soru-Yanit / Question-Answer 1 10.00 10.00
Toplam / Total: 5 120.00 120.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 120.00/25.00 = 4.80 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 120.00 / 25.00 = 4.80 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Hzailifg QUERES 111 (112113 [1.14 [ 115 [ 116 | 1.1.7 [1.1.8 | 1.1.9 [1.1.10[1.1.11[1.1.12[1.1.13|1.1.14

1.0grenci, reklamcilikla ilgili
genel kavramlari
tanimlayabilecektir. / The
student will be able to define
general concepts related to
advertising.

2.0grenci, dijital reklamcilik
kavramini ve dijital reklam
ortamini tanimlayabilecektir. /
The student will be able to 2 2 2 3 2 3 2 3 2 2
define the concept of digital
advertising and digital
advertising environment.

3.0grenci, dijital reklam
mecralar ile geleneksel reklam
mecralari arasinda
karsilastirma yapabilecektir. /

The student will be able to 2 2 2 3 2 3 2 3 2 2
make comparisons between
digital advertising media and
traditional advertising media.

4.0grenci, internetin gelisimini
ve iletisim alanindaki
doénlistimini tanimlayabilecek
ve degisim surecini
degerlendirebilecektir / The

student will be able to describe 2 2 2 3 2 3 2 3 2 2
the development of the internet
and its transformation in the
field of communication and
evaluate the change process

5.0grenci, dijital reklam
tarlerini detayh olarak
aciklayabilecektir. / The student 2 2 2 3 2 3 2 3 2 2
will be able to explain digital ad
types in detail.

Katki Duzeyi / Contribution Level : 1-Cok Diislik / Very low, 2-Dusiik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yuksek / Very high

717




