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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Advertisement Campaigns / Advertisement Campaigns

Ders Kodu / Course Code

EHIR304

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Reklam Kampanyalar dersinin amaci, 6grencilerin reklam kampanyasinda yer alan {rin,
hedef kitle ve rakip analizi, yaratici strateji ve yaratici taktiklerin gelistiriimesi, medya plani
vb. konulara iligkin teorik bilgiyi 6grenerek etkili ve yaratici bir reklam projesi olusturmasini
gerceklestirmelerini saglamaktir.

The aim of the Advertising Campaigns course is to enable students learn the
theoretical knowledge about the subjects related to advertising campaign such as
product, target audience and competitor analysis, the development of creative strategy
and creative tactics, the media plan that will help them create an effective and creative
advertising project.

igerigi / Content

Reklam kampanyalarinda stratejik planlama, gelistirme ve uygulama sureciyle ilgili
pazarlama, tlketici davranislar, Uriin, hedef kitle ve rakip analizi, reklamda yaratici strateji
ve yaratici taktiklerin gelistiriimesi, reklam kampanyalarinda mesaj ve medya stratejisi,
cesitli reklam ortamlarinda reklam kampanyasi uygulamalari érneklerle anlatilacaktir.
Ogrencilerin reklam kampanyasi gelistirmesi ve sunmasi saglanacakir.

Marketing, consumer behavior, product, target audience and competitor analysis
related to the strategic planning, development and implementation process in
advertising campaigns, the development of creative strategy and creative tactics in
advertising, message and media strategy in advertising campaigns, advertising
campaign applications in various advertising environments will be explained with
examples. Students will be enabled to develop and present an advertisement
campaign.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Ders notlarn

Lecture notes

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dog.Dr. Ceyda Denecli




OGRENME GIKTILARI / LEARNING OUTCOMES

Ogrenci, reklam kampanyasini ve igerigini tanimlayabilecektir.

The student will able to define the advertising campaign and its contents

Ogrenci, reklam kampanyasinda projeye zemin olusturacak arastirmayi yapma ve yazma
becerisini gosterebilecek.

The student will be able to make the research and write that will form the basis of the project in the
advertising campaign.

Ogrenci, bir reklam kampanyasi siirecindeki tiim basamaklar (durum analizi, hedef kitle
belirleme, trtin/hizmet/kurum analizi, rakip ve pazara analizi, yaratici strateji ve taktigi
olusturma, medya plani, bitgeleme, 6lgme-degerlendirme) planlayabilir

The student can plan all the steps (situation analysis, target audience determination,
product/service/institution analysis, competitor and market analysis, creative strategy and tactic
creation, media plan, budgeting, measurement-evaluation) in an advertising campaign process.

Ogrenci, sektér 6ncesi deneyim kazandiracak reklam kampanyasi yaratim siirecinde aktif bir rol
Ustlenebilir

The student can take an active role in the advertising campaign creation process that will provide pre-
sector experience.

Ogrenci, reklam kampanyasinda iletisim amaglarina en uygun taktikleri gelistirebilir

The student can develop the most appropriate tactics for communication purposes in the Advertising
campaign.

Ogrenci, reklam Kampanyasi tasarlayabilir ve projesini yazili ve sézlii sunabilir.

The student can design an advertising Campaign and present his/her project in writing and orally.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

. . Ogretim Yont - I
Teorik Dersler / Theoretical Uygulama Lab Tglz(neill(rlgri/(?rr;a?gi\r/]z Methods On Hazirlik / Preliminary

Techniques

1 Girig dersi, reklam kavrami ve reklam kampanyasi tanimi

Introduction., Advertising concept and advertising campaign definition

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary

Techniques

2 Reklam kampanyasi asamalari, Brief tanimi.

Advertising Campaign and Planning Process

Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary

Techniques

Rakipler ve pazarin analizi, markalarin belirlenerek édev gruplarinin
olusturulmasi

Analysis of competitors and market, determination of brands and
creation of assignment groups

Teorik Dersler / Theoretical Uygulama Lab ?g&ﬁ;g;:{ﬁg:&ig Methods On Hazirlik / Preliminary

Techniques

4 SWOT ve hedef kitle analizi

SWOT and target audience analysis

gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\r’:; Methods On Hazirlik / Preliminary

Technigues

5 Reklam kampanya amacinin tespiti

Determination of advertising campaign goals
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Mesaj stratejisi
Message strategy
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Mesaj stratejisi
Message strategy
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Reklam Kampanyasinda Yaratici Sireg
Creative Process in Advertising
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Ara sinav
Mid term exam
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Reklam Kampanyasinda Yaratici Sureg, Story board hazirlama,
reklam kampanyalari érneklerinin incelenmesi
Creative Process in Advertising, storyboard preparation, analysis of
advertising campaigns
Teorik Dersler / Theoretical Uygul Lab Sl On Hazirik / Prelimi
eorik Dersler eoretica ygulama a Teknikleri/Teaching Methods n Hazirl reliminary
Techniques
11 Reklam kampanyalarinda kullanilan mecralarin segimi

Selection of channels used in advertising campaigns
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Cesitli Reklam Ortamlari igin Anlatim Formatlari ve Cekim Teknikleri
Expression Formats and Shooting Techniques for Various Advertising
Media
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 |Ogrenci sunumlari
Student presentations
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14  |Ogrenci sunumlan

Student presentations
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 30.00 30.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 20.00 20.00
Final Sinavi / Final Examination 1 40.00 40.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 20.00 20.00
Proje Tasarimi /Y6netimi / Project Design/Management 1 15.00 15.00
Toplam / Total: 5 125.00 125.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 125.00/25.00 = 5.00 ~ 5.00 / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 125.00 / 25.00 = 5.00 ~ 5.00

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES
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Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.0grenci, reklam
kampanyasini ve icerigini
tanimlayabilecektir. / The
student will able to define the
advertising campaign and its
contents

2.0grenci, reklam
kampanyasinda projeye zemin
olusturacak arastirmayi yapma
ve yazma

becerisini gosterebilecek. / The
student will be able to make
the research and write that will
form the basis of the project in
the advertising campaign.

3.0grenci, bir reklam
kampanyasi surecindeki tim
basamaklari (durum analizi,
hedef kitle

belirleme, triin/hizmet/kurum
analizi, rakip ve pazara analizi,
yaratici strateji ve taktigi
olusturma, medya plani,
bltceleme, dlgme-
degerlendirme) planlayabilir /
The student can plan all the
steps (situation analysis, target
audience determination,
product/service/institution
analysis, competitor and
market analysis, creative
strategy and tactic creation,
media plan, budgeting,
measurement-evaluation) in an
advertising campaign process.

4.0grenci, sektdr dncesi
deneyim kazandiracak reklam
kampanyasi yaratim sirecinde
aktif bir rol

Ustlenebilir / The student can
take an active role in the
advertising campaign creation
process that will provide pre-
sector experience.
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5.0grenci, reklam
kampanyasinda iletisim
amaglarina en uygun taktikleri
gelistirebilir / The student can 5 5 5 5 5 5 5 5 5 5 5 4 5 5
develop the most appropriate
tactics for communication
purposes in the Advertising
campaign.

6.0grenci, reklam Kampanyasi
tasarlayabilir ve projesini yazili
ve sozli sunabilir. / The
student can design an 5 5 5 5 5 5 5 5 5 5 5 4 5 5
advertising Campaign and
present his/her project in
writing and orally.

Katki Dlzeyi / Contribution Level : 1-Cok Duistik / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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