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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Tourism Marketing / Tourism Marketing

Ders Kodu / Course Code

OTOl166

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 4.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 2.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

On kosulu olan ders yoktur.

There is no prerequisite course.

Amaci / Purpose

Pazarlama kavramina iligkin temel bilgileri ve turizm pazarlamasi bilgilerini icermektedir.

It contains basic information about the concept of marketing and tourism marketing.

igerigi / Content

Pazarlama kavrami, pazarlama plani, durum analizi, turizm pazarlamasi, turistik trdn,
turizm piyasasi ve turizmde dagitim sistemleri ile pazarlama ve turizm pazarlamasina
iliskin temel kavramlar, turizm pazarlamasi karma elemanlari konulari bu dersin ana
konularini olusturmaktadir.

Marketing concept, marketing plan, situation analysis, tourism marketing, touristic
product, tourism market and distribution systems in tourism, basic concepts of
marketing and tourism marketing, tourism marketing mixed elements are the main
topics of this course.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Ayyildiz A. ve Ayyildiz T. (2021). Turizm isletmelerinde Gagdas Pazarlama Yaklasimlari.
Detay Yayincilik

Kog, E. (2017). Hizmet Pazarlamasina Giris. Ankara: Seckin. ISBN: 9789750245404
Avcikurt, C vd. (2009). Turizm isletmelerinin Pazarlamasinda 7P ve 7C. istanbul: Degisim.
ISBN: 9786054031122

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Ogr. Gér. Hediye Giirsoy




OGRENME GIKTILARI / LEARNING OUTCOMES

Pazarlama temel kavramlarina ve turizm pazarlamasi kavramlarina hakim olur.

Master the basic marketing concepts and tourism marketing concepts.

Mal ve hizmetlerin pazarlanmasi arasindaki farki analiz edebilir.

Analyze the difference between marketing goods and services.

Pazarlama karma elemanlarinin turizm Grlnlerinin pazarlanmasindaki boyutunu degerlendirebilir.

Can evaluate the dimension of marketing mix elements in marketing tourism products.

Pazarlama bilgi sistemi ve stireci hakkinda degerlendirme yapabilir.

Can evaluate about marketing information system and process.

Turizm igletmelerinde uygulanan glincel pazarlama stratejilerine hakim olur.

He / she knows the current marketing strategies applied in tourism enterprises.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Genel Ders Islenisi Hakkinda Bilgilendirme
Information about General Course Procedure
. . gretim Yont N _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Turizm isletmelerinde Pazarlamanin Temelleri- Uretici ve Tiiketici
Bakis Agisi
Fundamentals of Marketing in Tourism Businesses - Producer and
Consumer Perspective
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Turizm Pazarlamasinda Uriin- Misteriye Deger Katan Seyler
Products in Tourism Marketing - Things That Add Value to the
Customer
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Turizm Pazarlamasinda Fiyat- Maliyetler
Price in Tourism Marketing- Costs
gretim YO o
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

Turizm Pazarlamasinda Dagitim Sistemi Yer- Dagitim Kanallarinda
Uygunluk

Distribution System Location in Tourism Marketing - Suitability in
Distribution Channels
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Turizm Pazarlamasinda Tutundurma- iletisim
Promotion in Tourism Marketing - Communication
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Turizm Pazarlamasinda Hedef Kitle- Degerlendirme
Target Audience in Tourism Marketing - Evaluation
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara sinav
Midterm
Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁh‘:};:{ﬁgggﬂ\r/‘z Methods On Hazirlik / Preliminary
Technigues
9 Turizm Pazarlamasinda Sireg ve Koordinasyon
Process and Coordination in Tourism Marketing
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Turizm Pazarlamasinda Dogrulama ve Fiziksel Kanit
Verification and Physical Evidence in Tourism Marketing
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Turizmde Gagdas Pazarlama Yaklasimlari - Ogrenci Arastirma

Aktivitesi

Contemporary Marketing Approaches in Tourism - Student Research

Activity
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Turizmde Gagdas Pazarlama Yaklasimlari - Ogrenci Arastirma
Aktivitesi
Contemporary Marketing Approaches in Tourism - Student Research
Activity
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Turizmde Cagdas Pazarlama Yaklasimlari - Ogrenci Arastirma
Aktivitesi
Contemporary Marketing Approaches in Tourism - Student Research
Activity
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Turizmde Gagdas Pazarlama Yaklasimlari - Ogrenci Arastirma
Aktivitesi
Contemporary Marketing Approaches in Tourism - Student Research
Activity
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Final Sinavi

Final Examination
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities N y Percentage of
umber L
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 20.00 20.00
Final Sinavi / Final Examination 1 1.00 1.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 40.00 40.00
Okuma / Reading 1 20.00 20.00
Tartisma / Discussion 1 18.00 18.00
Toplam / Total: 6 100.00 100.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 100.00/25.00 = 4.00 ~ 4.00 / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 100.00 / 25.00 = 4.00 ~ 4.00
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Hzailifg QUERES 111 (112113 [1.14 [ 115 [ 116 | 1.1.7 [1.1.8 | 1.1.9 [1.1.10[1.1.11[1.1.12[1.1.13|1.1.14

1.Pazarlama temel
kavramlarina ve turizm
pazarlamasi kavramlarina
hakim olur. / Master the basic
marketing concepts and
tourism marketing concepts.

2.Mal ve hizmetlerin
pazarlanmasi arasindaki farki
analiz edebilir. / Analyze the 1 1 4 5 5 4 4 4 5 5 5 3 5 4
difference between marketing
goods and services.

3.Pazarlama karma
elemanlarinin turizm Grnlerinin
pazarlanmasindaki boyutunu
degerlendirebilir. / Can 1 1 4 5 5 4 4 5 5 4 5 4 5 4
evaluate the dimension of
marketing mix elements in
marketing tourism products.

4.Pazarlama bilgi sistemi ve
sureci hakkinda degerlendirme
yapabilir. / Can evaluate about 1 1 4 5 5 4 4 5 4 4 4 4 4 4
marketing information system
and process.

5.Turizm igletmelerinde
uygulanan glincel pazarlama
stratejilerine hakim olur. / He / 1 1 4 5 5 5 5 5 5 5 5 5 5 5
she knows the current
marketing strategies applied in
tourism enterprises.

Katki Dlzeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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