2023 - 2024 / OMOT276 - Fashion Communication and Media / Fashion Communication and Media

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Fashion Communication and Media / Fashion Communication and Media

Ders Kodu / Course Code

OMOT276

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 4.00
Haftalik Ders Saati (Kuramsal) / 1.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 2.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Dersin amaci 6grencinin moda iletisimi pazarlama gevresini tanimasi ve perakende
iletisiminde bu Pazar gevresine gore stratejiler olusturmasi ve moda markalarini tiiketici ile
nasil bulusturmasi gerektigini amaclanmaktadir.

The aim of the course is to familiarize the student with the fashion communication
marketing environment and to create strategies according to this market environment
in retail communication and how to bring fashion brands together with the consumer.

igerigi / Content

Moda iletisimi ve medya dersimizde hedef alinan moda tiiketicilerine ulagsmada kullanilan
moda iletisim araclarinin etkin kullaniimasi, hedef alinan pazara girme, moda pazarlama
cevresi ve gelecekte moda reklamlari ve uluslararasi moda pazarlama iletigimi
incelenmektedir.

In our fashion communication and media course, the effective use of fashion
communication tools used to reach the targeted fashion consumers, entering the
targeted market, the fashion marketing environment and future fashion advertisements
and international fashion marketing communications are examined.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Fashion marketing communications Gayor Lae greenwood
Fashion marketing and communication Olga mitterfellner

Fashion marketing communications Gayor Lae greenwood
Fashion marketing and communication Olga mitterfellner

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Ogr. Gér. Ferhat DUMANLI




OGRENME GIKTILARI / LEARNING OUTCOMES

Ogrenci moda pazarlama iletisimi unsurlan 6grenecektir.

The student will learn the elements of fashion marketing communication.

Moda reklamlari hakkinda bilgi edinecektir.

Learn about fashion advertisements

Moda ticari pazarlama faaliyetlerini hakkinda bilgi sahibi olacaktir.

Will have information about fashion commercial marketing activities.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Pazarlama stratejisi
Marketing strategy
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Medya kanallar ve araclarn
Media channels and tools
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Moda Dergileri
Fashion Magazines
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Moda halkla iligkiler
Fashion public relations
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Celebrity

Celebrity
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Moda perakende ¢evresi
Fashion retail environment
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Ticari pazarlama iletigimi
Commercial marketing communication
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Mid-term
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Uluslararasi moda pazarlama iletigimi
International fashion marketing communication
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Yasal diizenlemeler
Legal regulations
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Moda iletisimi etkilerini degerlendirme

Evaluating fashion communication effects
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Moda pazarlama iletisiminde gelecek yoni
Future direction in fashion marketing communication
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 Moda reklamlari
Fashion advertisements
. . Ogretim Yont: - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14 Finale hazirlik

Preparation to final exam

517




DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number - A
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 2.00 2.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 7.00 7.00
Derse Katilim / Attending Lectures 14 3.00 42.00
Final Sinavi / Final Examination 1 2.00 2.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 7.00 7.00
Okuma / Reading 14 2.00 28.00
Toplam / Total: 32 23.00 88.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 88.00/25.00 = 3.52 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 88.00 / 25.00 = 3.52 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1141115 (116|117 | 118 [ 1.1.9 |1.1.10(1.1.11|1.1.12|1.1.13 {1.1.14|1.1.15|1.1.16 | 1.1.17

1.0grenci moda pazarlama
iletisimi unsurlan

ogrenecektir. / The student will
learn the elements of fashion
marketing communication.

2.Moda reklamlari hakkinda
bilgi edinecektir. / Learn about
fashion advertisements

3.Moda ticari pazarlama
faaliyetlerini hakkinda bilgi
sahibi olacaktir. / Will have
information about fashion
commercial marketing
activities.

Katki Dlzeyi / Contribution Level : 1-Cok Duistik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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