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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Basic Advertising / Basic Advertising

Ders Kodu / Course Code

OHIT159

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 4.00
Haftalik Ders Saati (Kuramsal) / 1.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 2.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Evening Class / Evening Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

On kosulu yoktur.

Not avaible

Amaci / Purpose

Reklama dair kavramsal ve kuramsal temel anlatilarin aktariimasi

Transferring conceptual and theoretical basic narratives about advertising

igerigi / Content

Bu ders kapsaminda Tirk ve Diinya reklamciliginin tarihine deginilerek, giiniimiizde
kullanilan reklam dili, reklam araglari, reklam tirleri ve reklam uygulamalarina deginilerek

hedef kitleye yoénelik mesaj ¢ekicilikleri konular ele alinacaktir.

Within the scope of this course, the history of Turkish and World advertising will be
mentioned, the advertising language used today, advertising tools, advertising types
and advertising practices will be discussed, and message attractiveness for the target
audience will be discussed.

Onerilen Diger Hususlar / Bulunmamaktadir. Not avaible
Recommended Other

Considerations

Staj Durumu / Internship Status 15 is glind 15 work days

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Ogr. Gér. Begiim Mutlu




OGRENME GIKTILARI / LEARNING OUTCOMES

Reklamcilik disiplininin ilgili oldudu isletme, pazarlama, halkla iliskiler, gazetecilik, hukuk ve alaninin
gerektirdigi diger disiplinlerle ile ilgili kuramlar ve uygulamalar hakkinda tam bilgi sahibi olmak

To have full knowledge of the theories and practices related to business, marketing, public relations,
journalism, law and other disciplines required by the advertising discipline.

Farkl disiplinlere yonelik edindikleri bilgileri reklamcilik uygulamalarinda kullanabilme,
yorumlayabilme ve degerlendirebilme, sorunlar tanimlayabilme ve analiz edebilme becerisine sahip
olmak

To have full knowledge of the theories and practices related to business, marketing, advertising,
journalism, law and other disciplines required by the advertising discipline.

Reklamcilik uygulamalarini gerceklestirirken gerekli olan bilgi iletisim teknolojilerini basari ile
kullanabilme ve ilgili uygulamalar icin gerekli olan modern teknikleri ve araglari etkin kullanabilmeyi
6grenmek

To learn how to successfully use information and communication technologies necessary for
advertising practices and how to effectively use modern techniques and tools required for related
applications.

Reklamcilik ile ilgili mesleki ortam ve araclari kullanarak, plan ve proje gerceklestirme becerisine
sahip olmayi 6grenmek

To learn to have the ability to realize plans and projects by using the professional environment and
tools related to advertising.

Reklamclilik ile ilgili uygulamalarda 6ngérulmeyen durumlarla karsilasildiginda ¢ézim uretebilme,
takimlarda veya bireysel ¢alismalarda sorumluluk alabilme becerisi kazanmak

Gaining the ability to produce solutions when faced with unforeseen situations in advertising-related
practices, to take responsibility in teams or individual studies.

Dijital icerik yonetiminde kullanilan programlarin detayli bilgisine sahip olmak ve teorik bilgiyi
uygulamaya dokmek

To have detailed knowledge of the programs used in digital content management and to put the
theoretical knowledge into practice

Mesleki ve etik sorumluluk bilincine sahip olmak

To have a sense of professional and ethical responsibility

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
Temel Reklamcilik kavramlarina girig, reklam nedir, reklamin tarihsel .
1 Teorik
arka plani
Introduction to Basic Advertising concepts, what is advertising, .
S e Theorical
historical background of advertising
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cr:ui\rgz Methods On Hazirlik / Preliminary

Techniques

Reklamin 6zellikleri, reklam tirleri, ve rekimain 6zellikleriin kapsamli
olarak reklam uygulamalari, afisler, bilbordllar, filmler ve farkl sanat | Teorik
formlarin Gizerinden érneklerle sinif ici calismalarla agiimasi

Exploring the features of the advertisement, types of advertisements,
and the characteristics of the advertisement comprehensively with
examples of advertisement applications, posters, billboards, films and
different art forms with in-class studies

Theorical

gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁgll(rlneri/(')rgt:cr:?]i\r?; Methods On Hazirlik / Preliminary

Technigues

Reklamlarin baska disiplinlerle iliskileri Reklam ve yaraticilik
arasindaks iligki, Basarili reklamlarin 6zellikler, Basarili reklam
metinlerinin incelenmesi, Reklam slogani kisaca brief olusturulmasi

3 ve uygulamalar Bu baglamda reklamlarin kapitalist sistem ve Teorik
dizenek iginde toplumsal, kiiltirel ve sosyolojik baglamda
degerlendirilmesi.
Relationship of advertisements with other disciplines Relationship
between advertising and creativity, Characteristics of successful .
: s . o Theorical
advertisements, Examining successful advertisement texts, Briefing
and applications of advertisement slogan.
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'gsgig Methods On Hazirlik / Preliminary
Techniques
4 Reklamlarin marka degeri, jenerik statejiler, Teorik
Brand equity of advertisements, generic strategies, Theorical
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;Lquriﬁgt:gi\:]Z Methods On Hazirlik / Preliminary
Technigues
Reklam teorilerinin agilmasi , Basarili reklamlarin hangi jenerik .
5 o < Teorik
stratejiler ile ortaya konuldugu, reklam kampanyalari
Opening of advertising theories, Which generic strategies are used Theorical

for successful advertisements, advertising campaigns
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Reklam teorilerin tartisilmasi, Basaril reklamlarin sinif igi tartismalarla Teorik
¢ozimlenmesi
Discussion of advertising theories, Analysis of successful .
' o - . Theorical
advertisements with in-class discussions
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
7 Sinav 6ncesi konularin genel tekrar Teorik
General repetition of the topics before the exam Theorical
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Midterm Exam
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Reklam kampanyasi planlama stireci, durum analizi ve SWOT analizi
Advertising campaign planning process, situation analysis and SWOT
analysis
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Reklam kampanyasi planlama siireci, mesaj stratejisinin
olusturulmasi, icgdri kavrami
Advertising campaign planning process, creation of message
strategy, insight concept
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Reklam kampanyasinda yaratici stratejiler

Creative strategies in advertising campaign
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Reklam ve hedef kitle, yeni medya ve yeni tiiketiciler
Advertising and target audience, new media and new consumers
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab ?ggﬁ;ﬂ;riﬁgt:ggi\éz Methods On Hazirlik / Preliminary
Technigues
13 Final proje briefinin verilmesi, brief okuma ve anlama sireci
Giving the final project brief, brief reading and understanding process
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14  |Ogrenci sunumlan

Student presentations
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities Ni?]}./t')ér Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40

Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities

Sayi /
Number

Katki Yuzdesi /
Percentage of
Contribution (%)

Final Sinavi / Final Examination

100
Toplam / Total: 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:

iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total

ShauliE: o eees Number | Duration Work Load

(Hours) (Hour)
Ara Sinav / Midterm Examination 1 2.00 2.00
Final Sinavi / Final Examination 1 2.00 2.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 14 2.00 28.00
Derse Katilim / Attending Lectures 5 5.00 25.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 49 1.00 49.00
Toplam / Total: 70 12.00 106.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 106.00/25.00 = 4.24 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 106.00 / 25.00 = 4.24 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES
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Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.Reklamcilik disiplininin ilgili
oldugu isletme, pazarlama,
halkla iligkiler, gazetecilik,
hukuk ve alaninin gerektirdigi
diger disiplinlerle ile ilgili
kuramlar ve uygulamalar
hakkinda tam bilgi sahibi
olmak / To have full knowledge
of the theories and practices
related to business, marketing,
public relations, journalism, law
and other disciplines required
by the advertising discipline.

2.Farkli disiplinlere yonelik
edindikleri bilgileri reklamcilik
uygulamalarinda kullanabilme,
yorumlayabilme ve
degerlendirebilme, sorunlari
tanimlayabilme ve analiz
edebilme becerisine sahip
olmak / To have full knowledge
of the theories and practices
related to business, marketing,
advertising, journalism, law and
other disciplines required by
the advertising discipline.

3.Reklamcilik uygulamalarini
gerceklestirirken gerekli olan
bilgi iletisim teknolojilerini
basari ile kullanabilme ve ilgili
uygulamalar igin gerekli olan
modern teknikleri ve araglari
etkin kullanabilmeyi 6grenmek /
To learn how to successfully
use information and
communication technologies
necessary for advertising
practices and how to effectively
use modern techniques and
tools required for related
applications.
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4.Reklamclilik ile ilgili mesleki
ortam ve araglar kullanarak,
plan ve proje gerceklestirme
becerisine sahip olmayi
6grenmek / To learn to have
the ability to realize plans and
projects by using the
professional environment and
tools related to advertising.

5.Reklamcilik ile ilgili
uygulamalarda 6ngérilmeyen
durumlarla karsilasildiginda
¢6zum Uretebilme, takimlarda
veya bireysel galismalarda
sorumluluk alabilme becerisi
kazanmak / Gaining the ability
to produce solutions when
faced with unforeseen
situations in advertising-related
practices, to take responsibility
in teams or individual studies.

6.Dijital icerik yonetiminde
kullanilan programlarin detayli
bilgisine sahip olmak ve teorik
bilgiyi uygulamaya dokmek / To
have detailed knowledge of the
programs used in digital
content management and to
put the theoretical knowledge
into practice

7.Mesleki ve etik sorumluluk
bilincine sahip olmak / To have
a sense of professional and
ethical responsibility

Katki Dlzeyi/ Contribution Level

: 1-Cok Dustik / Very low, 2-Dustik / Low, 3-Orta / Moderate, 4-Yiiksek / High, 5-Cok Yiiksek / Very high
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