2023 - 2024 / OHIT258 - Brand Management / Brand Management

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Brand Management / Brand Management

Ders Kodu / Course Code

OHIT258

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 3.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Evening Class / Evening Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

1-Markanin ve markalagsmanin rekabet ve strateji acilarindan 6neminin anlasiimasi.
2- Dogru ve degerinde mesaj verebilmenin 6nemi
3- Surdurdlebilir pazarlama iletisimi metodlarinin anlagiimasi

1. Understanding the importance of brand srategy as part of the competitive strategy
2. Right and valuable brand message creation
3. Sustainabiliy of the communication and marketing approaches

igerigi / Content

Marka Hunisi

Marka Sadakati

Marka Degeri

Yeni Marka olusturma

Marka Basar ve Basarisizlik Hikayeleri

Brand Funnel

Brand Loyalty

Brand Value

Creating a new brand
Success stories of brands
Failure cases of brands

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

En iyi 5 6grenciye staj ayarlama

Top 5 student will be awarded internship

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Sunumlar, vaka ¢alismalari ve dokliimanlan Seda Erdem tarafindan saglanacaktir. Gerekli
zamanlarda konuk konusmacilar ayarlanacaktir.

Cases, presentations and documents will be provided by Seda Erdem

Guest Lecturers and speakers will be invited.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Seda Erdem




OGRENME GIKTILARI / LEARNING OUTCOMES

Marka Hunisi Olusturma Brand Funnel

Yeni marka olusturma Creating a new brand

Sadakat Programi ve Uygulamalari Olusturma Creating Loyalty Programs and Applications

Z kusagini anlama ve Z kusagina uygun marka yonetimi ve pazarlama planlari gelistime Understanding GEN Z and creating brand strategy and marketing approaches for Gen Z
Marka Kimligi Olusturma Creating Brand Identity

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Marka Ydnetimine Stratejik Bakis
Strategic View on Brand Management
. . gretim Yont N _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Markanin Tamimi, Onemi ve ilgili Kavramlar
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Marka Baglihg
Brand Loyalty
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Z kusaginin markaya bakisi ve Z kusagina yonelik marka ve
pazarlama yonetimi
Understanding GEN Z and creating brand and marketing strategy
towards GEN Z.
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Marka Hunisi

Brand Funnel
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Marka Ydnetiminde Kalite Algisi
Quality Perception in Brand Management
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Marka Konumlandirma Stratejileri
Brand Positioning Strategies
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Yerel ve Uluslararasi Marka Yaratma Hikayeleri
Global and Local Brand Creation
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Diinyada ve ulkemizde iz birakan marka hikayeleri
Global and Locak success and failure brand stories
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Yeni Marka Yénetimi
Creating a new brand
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Dijital Marka Y&netimi

Digital Brand Management
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Teorik Dersler / Theoretical Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

12 Miisteri lliskileri Y6netimi

Customer Relationship Management

DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Y1l igi Etkinlikleri / Term (or Year) Learning Activities S Percentage of
Number o 2
Contribution (%)
Ara Sinav / Midterm Examination 1 60
Ev Odevi / Homework 5 40
Toplam / Total: 6 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number A
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basari Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total
ST EHAL LT TS Number | Duration Work Load
(Hours) (Hour)
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 5 5.00 25.00
Ev Odevi / Homework 5 2.00 10.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 5 5.00 25.00
Ornek Vaka incelemesi / Case Study 5 3.00 15.00
Toplam / Total: 20 15.00 75.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 75.00/25.00 = 3.00 ~ 3.00 / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 75.00 / 25.00 = 3.00 ~ 3.00

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilar / Program Outcomes

1.1.2

1.1.3

114

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9 |1.1.10(1.1.11]1.1.12|1.1.13

1.1.14

1.1.15

1.1.16

1.Marka Hunisi Olusturma /
Brand Funnel

2.Yeni marka olusturma /
Creating a new brand

3.Sadakat Programi ve
Uygulamalan Olusturma /
Creating Loyalty Programs and
Applications

4.Z kusagini anlama ve Z
kusagina uygun marka
yonetimi ve pazarlama planlari
gelistime / Understanding GEN
Z and creating brand strategy
and marketing approaches for
GenZ

5.Marka Kimligi Olusturma /
Creating Brand Identity

Katki Dizeyi / Contribution Level : 1-Cok Diisuk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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