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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Ders Kodu / Course Code

OTHU208

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 3.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Evening Class / Evening Class

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Saglik Hizmetlerinde Satis ve Pazarlama" dersinin amaci, 6grencilere saglk sektoriiniin
oOzelliklerini anlatarak pazarlama bilinci kazandirmak ve pazarlama stratejilerini
gelistirmelerine yardimci olmaktir. Ders, pazar arastirmasi, markalagsma, hasta iliskileri
yonetimi, etik konular, kriz ydnetimi gibi konulari icerir ve 6grencilerin saglik hizmetlerinde
basarill bir sekilde pazarlama yapabilme yeteneklerini gelistirmeyi amaglar.

The aim of the course "Sales and Marketing in Health Services" is to provide students
with marketing awareness by explaining the characteristics of the health sector and to
help them develop marketing strategies. The course includes topics such as market
research, branding, patient relationship management, ethical issues, crisis
management and ensures that students can successfully work in health services. aims
to improve their marketing skills.

igerigi / Content

Pazarlama kavramlari ve saglik sektord iligkisi
Pazarlama stratejileri ve planlamasi

Hedef kitle belirleme ve segmentasyon

Reklam, dijital pazarlama ve kampanya ydnetimi
Markalasma ve saglik hizmetlerinde imaj yonetimi
Hasta iliskileri ydonetimi ve hasta memnuniyeti
Etik ve hukuki konular

Kriz yénetimi ve kriz iletigimi

Proje tabanli 6grenme ve dénem projesi

Marketing concepts and health sector relationship
Marketing strategies and planning

Target audience identification and segmentation
Advertising, digital marketing and campaign management
Branding and image management in healthcare

Patient relationship management and patient satisfaction
Ethical and legal issues

Crisis management and crisis communication
Project-based learning and term project

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading




Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

OGRENME GIKTILARI / LEARNING OUTCOMES

1 Ogrenciler, pazarlama kavramlarini anlayacak ve saglik hizmetlerinde pazarlama stratejilerini
olusturabileceklerdir.

Students will understand marketing concepts and be able to create marketing strategies in healthcare.

Students will be able to determine the needs and preferences of the target audience by conducting

2 Ogrenciler, pazar arastirmasi yaparak hedef kitlenin ihtiyaglarini ve tercihlerini belirleyebileceklerdir. market research.
3 Ogrenciler, saglik hizmetleri icin etkili pazarlama stratejileri gelistirebileceklerdir. Students will be able to develop effective marketing strategies for healthcare services.
4 Ogrenciler, hasta iliskileri ydnetimi konusunda bilgi sahibi olacak ve hasta memnuniyetini artirmak igin Students will have knowledge about patient relationship management and will be able to develop

stratejiler gelistirebileceklerdir.

strategies to increase patient satisfaction.

5 Ogrenciler, pazarlama siireglerinde karsilasabilecekleri etik ve hukuki sorunlarn taniyabileceklerdir.

Students will be able to recognize the ethical and legal issues they may encounter in marketing
processes.

6 Ogrenciler, kriz durumlarina karsi hazirlikli olacak ve kriz iletisimi stratejileri gelistirebileceklerdir.

Students will be prepared for crisis situations and will be able to develop crisis communication
strategies.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE

2/8




Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods

On Hazirlik / Preliminary

Techniques

1 Pazarlama Temelleri ve Saglik Hizmetleri iligkisi

Marketing Fundamentals and Health Services Relationship

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary

Techniques

2 Pazar arastirmasi yontemleri

Market research methods

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
3 Hedef kitlenin tanimlanmasi
Segmentasyon ve hedefleme stratejileri
Defining the target audience
Segmentation and targeting strategies
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Markalasma ve saglik hizmetlerindeki 6nemi
Branding and its importance in healthcare
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\r’:; Methods On Hazirlik / Preliminary
Technigues
5 imaj yénetimi stratejileri

Vaka calismasi analizi

Image management strategies
Case study analysis
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Pazarlama stratejilerinin olusturulmasi
Creating marketing strategies
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Reklam, dijital pazarlama ve kampanya planlamasi
Advertising, digital marketing and campaign planning
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Hasta iligkileri yonetimi stratejileri
Patient relationship management strategies
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Hasta memnuniyetinin 8lgimu ve iyilestiriimesi
Etik ve hukuki konular
Measuring and improving patient satisfaction
Ethical and legal issues
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁiw:eri/?rr;:(r‘}]ﬁ\rg Methods On Hazirlik / Preliminary
Techniques
10 Kriz durumlarina hazirhk
Preparation for crisis situations
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Kriz iletigimi stratejileri

Kriz yonetimi vaka ¢alismalari

Crisis communication strategies
Crisis management case studies
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Doénem projesinin tamamlanmasi ve sunumu
Completion and presentation of the term project
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 Projelerin degerlendiriimesi
Dersin kapanisi ve 6grenci degerlendirmesi
Evaluation of projects
Closing of the course and student evaluation
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14 Dénem Sonu Degerlendirme ve Geri Bildirim

End of Term Evaluation and Feedback
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nurr¥ber Percentage of
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.50 1.50
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 30.00 30.00
Final Sinavi / Final Examination 1 1.50 1.50
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 30.00 30.00
Toplam / Total: 4 63.00 63.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 63.00/25.00 = 2.52 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 63.00 / 25.00 = 2.52 ~

PROGRAM VE OGRENME CIKTISI/ PROGRAM LEARNING OUTCOMES

6/8




Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilar / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.0grenciler, pazarlama
kavramlarini anlayacak ve
saglik hizmetlerinde pazarlama
stratejilerini
olusturabileceklerdir. / Students
will understand marketing
concepts and be able to create
marketing strategies in
healthcare.

2.0grenciler, pazar arastirmasi
yaparak hedef kitlenin
ihtiyaglarini ve tercihlerini
belirleyebileceklerdir. /
Students will be able to
determine the needs and
preferences of the target
audience by conducting market
research.

3.0grenciler, saglik hizmetleri
icin etkili pazarlama stratejileri
gelistirebileceklerdir. / Students
will be able to develop effective
marketing strategies for
healthcare services.

4.0grenciler, hasta iligkileri
yonetimi konusunda bilgi sahibi
olacak ve hasta memnuniyetini
artirmak igin stratejiler
gelistirebileceklerdir. / Students
will have knowledge about
patient relationship
management and will be able
to develop strategies to
increase patient satisfaction.

5.0grenciler, pazarlama
sureglerinde
karsilagabilecekleri etik ve
hukuki sorunlari
taniyabileceklerdir. / Students
will be able to recognize the
ethical and legal issues they
may encounter in marketing
processes.
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6.0grenciler, kriz durumlarina
karsi hazirlikli olacak ve kriz
iletisimi stratejileri
gelistirebileceklerdir. / Students 4 2 2 5
will be prepared for crisis
situations and will be able to
develop crisis communication
strategies.

Katki Dlzeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Diislik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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