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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Brand Management / Brand Management

Ders Kodu / Course Code

OHIT278

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 4.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Dersin amaci 6grencilerin marka yonetimin icerdigi konseptler, analizler, ve aktiviteler
hakkinda bilgilendirmek ve sorunlar fark etmek, ¢6zmek konusunda uygulama olanagi
saglamaktir.

The aim of the course is to inform students about the concepts, analyzes, and
activities of brand management and to enable them to practice in recognizing and
solving problems.

igerigi / Content

Marka yonetimi belirlenen konumlandirma amaci dogrultusunda bigimsel ve igerikel
tasarimi yapilan markanin gesitli mesajlar ile hedef kitleye iletilip marka denkliginin
olusmasi agsamalari incelenmektedir.

In line with the positioning purpose determined by the brand management, the stages
of the brand's formal and contextual design are conveyed to the target audience with
various messages and the formation of brand equity is examined.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Mezun olduklarinda sektdrde bu ders alt yapi olusturmasi agisindan 6nemlidir.

It is important to create a filler infrastructure when they graduate.

Staj Durumu / Internship Status

-yok

-none

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Marka y6netimi Nurhan babur
Brand management Michael beverland

Marka y6netimi Nurhan babur
Brand management Michael beverland

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Ogr. Gor. Ferhat DUMANLI




OGRENME GIKTILARI / LEARNING OUTCOMES

Markaya iliskin temel kavramlan ayirt edebilecektir.

Will be able to distinguish the basic concepts related to the brand.

Marka kimligi planlama modellerini tartisabilecektir.

Will be able to discuss brand identity planning models.

Markaya yonelik iletisim stratejilerini tartisabilecektir.

Will be able to discuss communication strategies for the brand.

Marka yonetimi ve butlinlesik iletisim stratejilerini elestirebilecektir.

Will be able to criticize brand management and integrated communication strategies.

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE

217




Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Marka kavrami
Brand concept
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Marka konumlandirma
Brand positioning
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Marka kimligi
Brand identity
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Marka slireci
Brand process
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Sembolik ve islevsel markalar

Symbolic and functional brands
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Marka denkligi
Brand equity
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Markalagma stratejileri
Branding strategies
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Mid-Term
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Markalagma ve tlketici
Branding and the consumer
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Marka iletigimi
Brand communication
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Marka iletigimi

Brand communication

417




Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Reklam kavrami
Advertising concept
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 Markalasma ve yeni medya
Branding and new media
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14 Finale hazirlik

Preparation to final exam
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities N y Percentage of
umber S o
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 2.00 2.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 7.00 7.00
Derse Katilim / Attending Lectures 14 3.00 42.00
Final Sinavi / Final Examination 1 2.00 2.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 7.00 7.00
Okuma / Reading 14 3.00 42.00
Toplam / Total: 32 24.00 102.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 102.00/25.00 = 4.08 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 102.00 / 25.00 = 4.08 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilari / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [1.16 | 1.1.7 [ 1.1.8 | 1.1.9 [1.1.101.1.11{1.1.12[1.1.13{1.1.14 [1.1.15[1.1.16

1.Markaya iligkin temel
kavramlar ayirt edebilecektir. /
Will be able to distinguish the 4 5 3 4
basic concepts related to the
brand.

2.Marka kimligi planlama
modellerini tartisabilecektir. / 4 5 4 4
Will be able to discuss brand
identity planning models.

3.Markaya yonelik iletisim
stratejilerini tartisabilecektir. /
Will be able to discuss 4 5 4 4
communication strategies for
the brand.

4 Marka yonetimi ve bltiinlesik
iletisim stratejilerini
elestirebilecektir. / Will be able
to criticize brand management
and integrated communication
strategies.

Katki Dlzeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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